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3 M™  Breathe  Right" 
nasal  strips  are  the 
natural,  drug-free 
way  to  help  people  stop 
snoring  -  and  help  their 
long-suffering  partners  get  a 
good  night's  sleep. 
Chemist  &  Druggist  called  them 
"one  of  the  most  remarkable  sales 
successes  of  this  year."  Next  month, 
we'll  be  stepping  up  the  pace 
still  further  with  a  major  campaign  in 
such  titles  as  Woman  &  Home,  Good 
Housekeeping  and  the  Daily  Mail. 
Clinical  evidence  shows  that  snorers, 
athletes  and  people  with  colds 
can  all  benefit  from 
3M  Breathe  Right  nasal  strips. 
With  such  huge  potential,  we're 
looking  forward  to  quiet  nights, 
but  veiy  busy  days.  Be  ready! 
They're  available  through 
Scholl  Consumer  Products 
pharmacy  salesforce. 


GOOD  NIGHT'S  SLEEP  NATURALLY 


3M  Health  Care 

3M  is  a  trademark  of  3M  Company.  Breathe  Right  is  a  trademark  of  CNS  Inc. 


"t's  October  and  both  doctors  and  muses  are 


pushing  their  own  agendas  hard  in  a  bid  to 


bodies. 


Nursing 


I influence  their  pay  review 
unions  are  complaining  vociferously  about 
local  pay  bargaining,  but  have  met  their  match  in 
the  well-oiled  PR  machine  of  the  National 
Association  of  Health  Authorities  and  Trusts.  The 
GMSC  appears  to  be  living  in  cloud  cuckooland  in 
pushing  for  a  50  per  cent  pay  rise  for  GPs  and  has 
been  told  as  much  by  health  secretary  Stephen 
Dorrell.  Meanwhile,  the  DoH's  bill  on  the  future  of 
primary  care  (C&D  August  17  )  looks  set  to  blur 
further  the  borders  between  hospital  and  primary 
care  services,  with  hospital  trusts  and  private 
agencies  being  empowered  to  employ  salaried 
GPs  to  provide  general  medical  services.  And  if 
GPs,  why  not  pharmacists?  PSNC  is  concerned 
about  the  impact  that  'super  surgeries'  might  have 
on  local  services. 

While  t  he  rest  of  t  he  NHS  is  looking  forward  to 
next  year,  pharmacy  contractors  are  still  waiting 
for  a  pay  settlement  for  this  year  -  and  if  you 
happen  to  be  in  Scotland,  the  year  before  and  the 
year  before  that!  Scottish  contractors  are  now 
unlikely  to  see  any  activity  until  November,  while 
PSNC  is  still  awaiting  a  response  to  its  refusal  of  a  3 
per  cent  offer  in  June.  If  this  were  a  one-off,  it  would 
be  unsatisfactory,  but  it  happens  year  in,  year  out,  It 
demonstrates  the  impotence  of  pharmacy 
negotiators,  virtually  devoid  of  sanctions,  when 
faced  with  a  monopoly  employer  who  appears  to 
care  not  a  fig  for  the  morale  and  financial  health  of 
community  pharmacists.  PSNC  has  long  argued  for 
a  pay  review  body  as  a  means  of  making  some  sense 
of  this  annual  ritual.  The  Liberal  Democrats' 
proposal  to  set  up  a  national  NHS  pay  review  body 
will  strike  a  sympathet  ic  chord.  Perhaps  Mr  Dorrell 
will  include  something  to  gee  up  his  officials  in  his 
autumn  primary  care  bill? 
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NCVVD 


The  NHS  Hlxecutive  has  had  a 
good  response  to  requests  for 
bids  for  projects  that  will 
develop  the  community  pharma- 
cist's wider'  role.  ( )ne  is  a  joint 
bid  from  the  Pharmaceutical  Ser- 
vices Negotiating  Committee  and 
National  Pharmaceutical  Associ- 
ation for  a  national  repeat  dis- 
pensing trial. 

The  Executive  is  making 
£750,000  available  in  1996-1)7  for 
pilot  projects  on  repeal/instal- 
ment dispensing,  patient  compli- 

Liberals  would 
freeze  charge 

The  Liberal  Democrat  Party  has 
committed  it  self  to  freezing  pre- 
scription charges  by  levying  an 
extra  5p  of  tax  on  a  packet  of 
cigarettes. 

Simon  Hughes,  the  Party's 
health  spokesman,  also  called  for 
the  creation  of  a  new  single 
national  NIIS  pay  review  body. 
Mr  Hughes,  speaking  at  the  Lib- 
eral Democrats'  conference  in 
Brighton,  said  a  national  body 
would  remove  iniquities  in  the 
current  pay  structure . 

He  said  that  the  priority  should 
be  to  spend  an  extra  £350  million 
on  recruiting  new  NHS  staff,  but 
urged  a  real  terms  pay  increase 
now  for  all  health  professionals. 

Number 
crunching 

There  were  9,787  community 
pharmacies  operating  in  England 
during  1995-96.  The  number 
changed  little  on  the  previous 
year,  according  to  the  latest  sta- 
tistical bulletin  on  General  Phar- 
maceutical Services  in  England 
fr  om  the  Department  of  Health. 

English  pharmacies  dispensed 
4:32.7  million  items,  with  half  fill- 
ing more  than  3,179  scripts  per 
month  on  average.  The  average 
number  of  pharmacies  per  mil- 
lion of  population  averaged  199, 
although  there  is  considerable 
r  egional  variation. 

Thirty-six  per  cent  of  pharma- 
cies belong  to  chains  of  five  or 
more. 

Of  the  201  appliance  supplier  s 
which  did  some  NIIS  dispensing 
in  1995-96,  46  accounted  lor  80 
per  cent  of  the  appliance  items 
dispensed. 


ance  and  pharmaceutical  care 
for  selected  pat  ient  groups,  such 
as  people  who  have  asthma  and 
diabetes. 

A  spokeswoman  said  this 
week  that  the  Executive  had  had 
over  100  proposals,  equally  split 
between  the  three  subjects.  She 
hoped  that  applicants  would  be 
told  during  next  month  whether 
or  irot  they  had  been  successful, 
but  could  not  say  how  many  of 
the  bids  would  be  accepted. 

The  PSNC/NPA  proposal  in- 


More  details  have  emerged  about 
the  new  computerised  repeat 
prescription  management  sys- 
tem from  Practice  Resource  Sys- 
tems (  C&D  September  2 1 ,  p384 ). 

A  pharmacy  software  pro- 
gramme, Health  Plus  Manager, 
will  link  participating  pharma- 
cies, via  a  Government -approved 
data  net,  called  Healthlink,  to  GP 
surgeries,  using  the  Scrip  Man- 
ager software. 

"Scrip  Manager  is  one  compo- 
nent of  Health  Plus,"  says  PRS 
managing  director  Gary  Noon. 
Costs  to  pharmacists  have  not 
been  finalised,  he  says,  since  "we 
arc  trying  to  create  an  even  play- 
ing field  for  all". 

Pharmacists  who  want  to  use 
the  Health  Plus  programme  will 
need  a  486  PC  capable  of  running 
Windows.  The  software  will  be 
supplied  to  pharmacists  free  of 
charge,  he  suggests,  but  mainte- 
nance and  access  to  Healthlink, 
the  central  processing  unit,  will 
be  S60  per  month.  There  will  also 
be  a  volume-related  transaction 
charge,  which  still  has  to  be 
worked  out,  but  which  will  be 
"pennies  per  script". 

GPs  get  the  software  free. 
Scr  ip  Marrager  is  an  emulation 
system,  which  means  it  can  sit 
easily  alongside  most  GP  prac- 
tice systems.  VAMP,  with  whom 
PRS  is  linked,  is  owned  by 
Reuters,  whose  expertise  has 
been  used  to  develop)  a  secure 
data  transfer  system. 

I  Iealth  Plus  will  alii  >\\  pharma 
cists  presented  with  scripts  to 
access  the  patient's  medication 
rcc<  >rds  held  at  the  surgery.  It  will 
generate  dispensing  labels  auto- 
matically from  the  scripts  trans- 
mitted to  the  patient's  chosen 
pharmacy,  and  includes  a  stock 
control  system  and  drug  interai 
tion  alert. 

E-mail  facilities  will  link  phar- 
macists with  (iPs.  "In  the  future, 


volves  34  LPCs  and  would  cost 
about  £340,000.  A  few  other 
LPCs  have  also  submitted  bids 
independently,  with  the  approval 
of  their  health  authorities. 

PSNC  chairman  Wally  Dove 
hopes  that  the  NHS  Executive 
will  look  favourably  on  the  joint 
bid,  because  a  national  survey  is 
most  likely  to  produce  "robust" 
results.  Secretary  Stephen  Axon 
believes  repeat  dispensing  trials 
are  a  high  priority  and  deserve 
halt  the1  planned  spend. 


we  will  be  talking  to  wholesalers 
about  providirrg  EDI  links  with 
them,"  says  Mr  Noon. 

The  standard  operating  system 
has  been  presented  to  the  law 
department  at  the  Royal  Pharma- 
ceutical Society,  says  Mr  Noon. 

There  will  be  no  attempt  to 
override  patients'  choice,  he 
insists.  Patients  are  asked  to  sign 
a  form  to  say  that  they  are  happy 
for  the  pharmacy  they  select  to 
handle  repeats  for  them.  Patients 
can  change  their  mind  at  a  new 
pharmacy,  back  in  the  surgery,  or 
at  the  pharmacy  they  originally 
selected. 

Pharmacists  (or  patients)  will 
still  need  to  collect  hard  copies 
of  prescriptions  from  surgeries. 
These  will  carry  a  unique  bar 
code,  whic  h  identifies  them  with 
the  electronically-transmitted 
script.  It  also  ties  in  with  the  bar 
code  on  the  medicine  prescribed, 
reducing  the  chance  of  dispens- 
ing errors. 

Participating  surgeries  and 
community  pharmacies  will  be 
identified  by  a  Health  Plus  sign 
displayed  on  the  premises. 
Regional  and  national  consumer 
advertising  is  planned  later  in  the 
year,  once  systems  are  in  place. 

PRS  is  backed  by  a  consortium 
of  venture  capitalists  and  banks, 
including  3i  and  the  Royal  Bank 
of  Scotland. 

The  company  is  talking  about 
compatibility  with  existing  phar- 
macy system  suppliers,  says  Mr 
Noon.  He  stresses  that  Health 
Plus  is  still  undergoing  trials,  but 
says  that  if  pharmacists  want  to 
buy  in,  PRS  should  be  able  to 
deliver  by  November. 

Four  representatives  are  cur- 
rently promoting  the  system. 
Health  authorities  are  being 
approached  first.  Several  want  to 
conduct  pilots,  says  Mr  Noon, 
and  others  want  to  tie  in  with 
repeat  presc  ribing  programmes. 


02  proposals 

The  Oxygen  Therapy  Co  is 
proposing  a  managed  oxygen  ser- 
vice in  which  contractors  would 
be  paid  an  amount  per  cylinder 
for  monitoring  patients,  but 
would  not  need  to  hold  oxygen 
stocks  or  make  deliveries.  Phar- 
macists would  give  up  ownership 
and  distribution  of  sets  in 
exchange  for  an  advisory  role. 

PSNC  is  to  make  a  decision  on 
the  proposals  at  its  October  meet- 
ing and  advises  LPCs  to  wait  for 
gurdance  before  signing  up)  for 
local  schemes.  PSNC  under- 
stands that  the  company  has 
already  contacted  health  authori- 
ties about  its  plans. 


GP  surgeries  will  then  be  vis- 
ited. Once  a  practice  is  signed  up, 
local  pharmacies  will  be 
approached. 

•  The  Pharmaceutical  Services 
Negotiating  Committee  still  has 
"serious  reservations"  about 
some  aspects  of  the  Scrip  Man- 
ager scheme. 

"We  are  not  convinced  of  any 
additional  patient  benefit  and 
cannot  therefore  endorse  the 
participation  of  contractors," 
said  chairman  Wally  Dove  this 
week. 

He  believes  that  any  scheme 
linked  to  prescription  volume 
must  work  to  the  disadvantage  of 
smaller'  to  medium-sized  phar- 
macies which  do  not  have  the 
same  financial  clout  as  their 
larger  colleagues. 

"My  feeling  is  that  if  pharmacy 
is  to  be  involved  in  a  scheme  like 
this,  it,  should  be  funded  and 
managed  centrally.  I  would  feel 
much  easier  with  the  concept  if 
it  were  part  of  the  NHS  and  not 
run  as  part  of  a  commercial 
activity." 

The  National  Pharmaceutical 
Association  Board  also  has  a 
"number  of  reservations,  not 
least  the  fact  that  doctors  joining 
the  scheme  were  offered  a  free 
PC  and  received  the  software 
free  of  charge,  whereas  pharma- 
cists would  have  to  pay  to  be 
involved". 

NPA  director  Tim  Astill  says: 
"The  NPA  is  always  anxious  to 
use  new  technology  but  IT 
developments  should  be  equi- 
table between  pharmacists.  It 
should  not  be  possible  for  the 
wealthy  to  buy  increased  market 
share  by  using  IT  to  'capture' 
patients  from  other  pharmacies." 

The  NPA  has  set  up  a  small 
working  group  to  explore  the 
system  more  fully  and  discuss 
possible  NPA  involvement  in  the 
scheme. 


Mixed  welcome  for  PRS 
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Asda's  Archie  selected  by  Tunbridge  Wells 


Archie  Norman,  Asda's  chair- 
man, is  the  new  prospective  Tory 
candidate  for  Tunbridge  Wells. 
He  succeeds  Sir  Patrick  Mayhew. 

A  spokesman  for  the  local 
Conservative  Association  told 
( '&D  that  Mr  Norman's  fighl  for 
the  abolition  of  Reside  Price 
Maintenance  on  medicines  was 
not  a  factor  in  his  selection  A 


statement  from  the  Association 
says:  "He  [Mr  Norman]  has  been 
active  in  Conservative  politics 
since  the  1970s  and  brings  to  the 
constituency  a  wealth  of  experi- 
ence gained  working  with  ( '011- 
servative  activists  across  the 
country.  He  has  also  campaigned 
on  a  number  of  issues,  most 
recently  leading  a  national  media 


campaign  in  support  of  British 
heel  following  the  BSE  crisis." 

Alex  King,  Conservative  Asso- 
ciation chairman,  comments:  "In 
Archie  Norman  we  have  a  man 
w  ho  has  proved  himsell  in  busi- 
ness ...  As  a  workei  foi  the  ( Con- 
servative cause  he  has  shown  his 
enthusiasm  and  energy  for  our 
Party." 


Fly  (hi 

with  the  NPA 

'Fly  Your  Pharmacy  Flag'  is  a  new 
guide  to  local  advertising  and 
public  relations  lor  members  of 
the  National  Pharmaceutical 
Association. 

Although  pharmacists  have 
more  freedom  to  advertise  fol- 
lowing changes  to  Paragraph  7  of 
the  Royal  Pharmaceutical  Soci- 
ety's ('ode  of  Ethics,  the  NPA 
believes  many  pharmacists  are 
not  taking  full  advantage  of  the 
opportunities  that  are  available 
foi  self-promotion. 

The  new  resource  pack  has 
been  designed  to  help  pharma- 
cists raise  the  profile  of  their 
pharmacy  within  the  local  com- 
munity and  contains  advice  and 
guidance  on  PR  and  advertising 
techniques. 

Although  the  pack  is  detailed,  it 
has  been  divided  into  small  sec- 
lions  to  enable  busy  pharmacists 
to  dip  in  and  out  for  relevant 
information.  The  press  office 
team  at  the  NPA  is  happy  to  talk 
through  any  plans  and  ideas. 

'Fly  Youi  Pharmacy  Flag'  is 
available,  free  of  charge  to  NPA 
members,  from  the  sales  oft  ice  on 
01727  858687  ext  469. 


Scheme  takes  shape 

Birmingham  Health  Authority's 
Pharmacy  Accreditation  Scheme, 
developed  in  association  with 
Birmingham's  Local  Pharmaceu- 
tical (  'oilllllittee,  is  due  to  begin 
on  April  1  and  154  ot  the  245 
pharmacy  contractors  in  the 
region  have  already  registered 
then  interest 

The  scheme  is  designed  to 
reward  pharmacists  for  providing 
high-quality  services.  Partici- 
pants are  encouraged  to  maintain 
then  premises  to  a  high  standard 
and  to  bee  nine  involved  ill  areas 
such  as  smoking  cessation,  medi- 
cines counter  assistants'  training 
and  audit;  and  a  range  of  activi- 
ties, such  as  advising  homes, 
completing  distance  learning 
courses,  and  collection  and  deliv- 
ery The  1  fealth  Authority  will  pay 
S  100  to  each  contractor  on  com 
pletiori  ol  the  programme  I'hai 
macies  will  also  be  entitled  to  dis 
play  'Working  for  Excellence' 
stickers  in  then  premises 

Although  the  HA  does  not  feel 
that  non-participating  contrac 
tors  will  be  disadvantaged,  it  aims 
to  increase  the  profile  ol  the 
scheme,  making  the  public  more 
aware  that  the  pharmacies  taking 
part  offer  additional  services. 

The  HA  has  agr  I  to  lund  the 

Scheme  for  a  second  year. 


PSNC  urges  DoH  to  settle  claim 


The  Pharmaceutical  Services 
Negotiating  <  Committee  has  writ- 
ten to  the  health  minister  urging 
him  to  settle  the  1996-97  remu- 
neration claim 

(  ban  man  Wally  I  »<  >ve  told  <  icr- 
ald  Malone  thai  there  is  "growing 
frustration  and  concern  within 
the  PSNC  and  among  contractors 
generally  at  the  deafening  silence 
fr<  >m  y<  >ur  1  lepart  men! " 

Because  of  the  delay,  PSNC 
will  be  discussing  with  the  NHS 
Executive  improvements  to  the 
negotiating  timetable  foi  future 
years. 

PSNt '  submitted  the  full  claim 
i  hi  I  lecember  27  last  year  and 

rejected  the  latest   (3  pel   cent  ) 

offer  in  May.  Since  meeting  the 
ministei  on  June  6,  there  has 
been  1 10  further  offer. 

Mr  I  love  told  a  press  briefing 
this  week  that  the  problem  was 

c  plelely  on  the  1  >epartinent's 

side  Ihs  lettertoMr  Malone  says 
that:  "A  delay  of  this  magnitude  is 
recedented.  It  has  an  unsel- 
.iihI  demobilising  effect  on 
lily  pharmacists  and  it 
does  nothing  to  promote  a  good 
working  relationship." 
Progress  on  ZD  endorsement: 
from  Novembei  1  the  ZD  list  will 
be  in  I  w( i  parts: 

1  List  A  will  cover  I  In  >se  pi i  (duels 


w  here  ZD  endorsement  is  not 
required. 

2  List  I!  will  include  products 
w  hu  h  sin  mil  I  si  ill  be  endorsed. 
List  A  w  ill  be  printed  in  the  ( )ctO- 
ber  I  h  ug  Tariff. 

Discount   clawback:  the  MIS 

Executive  has  agreed  an  adjust- 
ment to  the  discount  clawback 
arising  bom  the  transfei  of 
refrigerated  items  to  ZD  status 
The  discount  balance  sheet  for 
1995-96  shows 5 1.6  million  due  to 
contractors,  but  the  current 
scale  is  under-recovering  dis 
count  lor  1996-97,  as  it  is  repay- 
ing discount  i  iverclawed  back  up 
to  October  I  last  year  The  SI. 6m 
due  on  March  :!1  will  now  have 
been  cleared  and  contractors 

will  see  an  niciease  m  the  new 
discount  scale  as  soon  as  it  can 
be  finalised 

Container  cost   inquiry:  the 

container  allowance  has  been 
agreed  at  b  lip  per  prescription 
lor  ll)l)ti-!)7.  As  contractors  are 
being  paid  (>  lp  al  present,  they 
will  be  paid  6.8p  from  <  tctober  1 
until  March  -\\  to  balance  oul  the 
full-year  payment. 
Local  budgets:  PSNC  is  to  pre- 
sent evidence  to  the  NHS  Execu- 
tive that  devolved  budgets  can- 
not be  properly  managed  locally. 
rl\vo  health  authorities  are  claim 


ing  to  have  spent  significantly 
more  than  local  pharmaceutical 
committees  calculated  on  rota 
and  advice  to  homes  lot  1995-96. 
All  LP(  s  w  ill  be  asked  to  check 
for  furthei  discrepancies. 
Oxygen  devolvement:  the  NHS 
Executive  is  forcing  through 
plans  to  devolve  oxygen,  despite 
pioblems  with  rota  and  advice  to 
In  imes 

Primary  Care  Bill:  I  he  Queen's 
speech  is  expected  lo  refer  t.0  a 
Ihll  which,  the  national  press 
predicts,  may  enable  general 
pi  acl  it  loners  lo  oiler  a  broader 
range  of  services  from  'super 
surgeries'.  PSNC  is  concerned 
about  the  effects  on  pharmacy 
distribution  if  pharmaceutical 
services  were  included  in  these 
surgeries  and  hopes  lo  have 
some  input  on  the  proposals. 
New  Age  plans:  the  New  Hori- 
zon' document  is  good  in  parts', 
bui  requires  careful  study,  com- 
ments PSNt ',  which  intends  lo 
assert  its  role  as  the  organisation 
responsible  lor  representing 
community  pharmacists  on  MIS 
remuneration  and  control  of 
entry. 

PSNC  dinner  1997:  health  sec- 
retary Stephen  Doriell  is  to 
speak  as  guest  of  honour  at  the 
dinner  on  March  3. 
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NCVVO 


entenced  -  and  struck  off 


A  pharmacist,  jailed  for  six  years 
for  selling  Controlled  Drugs  to 
addicts,  was  struck  off  the  Phar- 
maceutical Register  last  week. 

Sarjit  Bhandal,  35,  of  Slough, 
was  sentenced  at  Isleworth 
Crown  Court  in  August  last  year 
hav  ing  been  found  guilty  of  live 
counts  of  supplying  Class  A  drugs 
and  six  counts  of  failing  to  record 
the  obtaining  and  supplying  of 
Controlled  Drugs  in  his  register 
between  January  and  May,  1994. 


A  pharmacist  who  worked  in 
cahoots  with  a  GP  to  carry  out  a 
SI  million  prescription  fraud  is 
not  fit  to  be  on  the  Pharmaceuti- 
cal Register,  a  disciplinary  hear- 
ing ruled  last  Thursday. 

Bryan  Samson,  54,  of  Moor 
Monkton,  near  York,  was  jailed 
for  two  years  at  Leeds  Crown 
Court  on  October  31,  1995,  after 
admitting  conspiring  to  defraud 
Leeds  Family  Health  Services 
Authority. 

His  partner  in  crime,  Dr  Timo- 
thy Whitefield,  who  practised  at 
the  Armley  Health  Centre,  Leeds, 
was  found  guilty  of  the  same 
offence  and  sentenced  to  three 
years'  imprisonment. 

Dr  Whitefield,  of  Roundhay, 
Leeds,  wrote  out  fake  prescrip- 
tions for  Mr  Samson,  whose 
pharmacy  was  just  yards  from 
his  surgery.  The  pharmacist 
never  dispensed  the  drugs  but 
claimed  back  cash  for  medicines 
from  I  he  FHSA.  After  paying  a 

Political  hit  list 

The  Pharmaceutical  Services 
Negotiating  Committee  is  asking 
local  pharmaceutical  committees 
to  contact  prospective  parliamen- 
tary  candidates  to  make  them 
aware  of  the  valuable  contribu- 
tion community  pharmacy  makes 
to  the  NHS  primary  care  team. 

The  PSNC  wants  to  get  in  ear  ly 
before  'MPs-to-be'  are  deluged 
with  requests  for  meetings  from 
hundreds  of  ot  her  organisations. 

The  latest  expected  polling 
date  is  May  22,  but  it  could  be 
much  sooner,  "so  there  is  little 
time  to  waste".  PSNC'  believes  the 
next  election  will  dramatically 
change  the  membership  of  the 
House  of  Commons,  regardless  of 
the  result  of  the  poll. 

LPCs  will  receive  a  list  of 
prospective  candidates  in  their 
areas,  with  priority  candidates 
highlighted,  and  including  a  sam- 
ple letter  of  invitation  to  meet 
with  local  pharmacists. 


Mr  Bhandal  did  not  attend  the 
hearing  before  the  Statutory 
Committee  of  the  Royal  Pharma- 
ceutical Society  because  trans- 
port had  not  been  arranged  from 
Swaleside  Prison. 

A  routine  inspection  by  police 
of  the  drugs  register  at  S  B 
Chemists,  Maidenhead,  in  April, 
1994,  showed  there  was  a  very 
low  usage  of  Controlled  Drugs. 

However,  inquiries  to  two 
wholesalers  revealed  that  deliv- 


third  in  tax,  he  split  the  balance 
with  Dr  Whitefield. 

Mr  Samson,  who  is  currently 
serving  his  sentence  in  HMP 
Kirklevington,  Cleveland,  did  not 
atteird  the  hearing  before  the 
Statutory  Committee  of  the 
Royal  Pharmaceutical  Society. 

A  complaint  in  early  1991  led 
police  to  analyse  the  prescribing 
levels  of  Dr  Whitefield's  group 
practice.  Between  January,  1989, 
and  June,  1990,  prescribing  costs 
at  the  practice  exceeded  the 
national  average  by  237  per  cent, 
the  hear  ing  heard. 

The  pair  were  arrested  in  July, 
1991,  and  were  granted  bail. 
After  a  two-year  investigation,  it 
was  evident  that  6,000  bogus  pre- 
scriptions had  been  given  to  Mr 
Samson  by  Dr  Whitefield 
between  ( Ictober,  1989,  and 
June,  1990  -  at  a  cost  to  the  FHSA 
of  at  least  SI  7 1,580. 

On  November  7,  1994,  Mr  Sam- 
son pleaded  guilty  to  conspiracy 


A  pharmacist  has  written  to  Glaxo 
Wellcome  saying  there  is  little 
point  in  attending  asthma  work- 
shops unless  GPs  involve  pharma- 
cists irr  managing  the  disease. 

Andrew  McCoig,  chairman  of 
Croydon  Local  Pharmaceutical 
Committee,  has  replied  to  an 
invitation  to  Glaxo's  latest  work- 
shops, saying  that  his  committee 
has  already  been  involved  with 
asthma  briefings  organised  by 
Glaxo,  Astra  and  Fisons. 

"In  spite  of  all  this  activity,  there 
have  been  no  significant  signs  or 
indications  locally  that  GPs  (or 
anyone  else  for  that  matter)  wish 
to  involve  pharmacists  in  asthma 
management  as  part  of  the  wider 
primary  healthcare  team.  I  now 
believe  that  partic  ipation  in  further 
workshops  or  training  will  serve 
only  to  increase  frustration  among 
many  community  pharmacists  con- 


eries  of  drugs  had  been  made  to 
the  pharmacy. 

The  outlet  was  raided  but  the 
drugs  that  had  been  delivered 
were  not  there.  In  a  police  inter- 
view, Mr  Bhandal  at  first  said  the 
spare  key  was  missing  and  that 
the  drug  cabinet  may  have  been 
burgled. 

He  then  said  that  his  life  had 
been  threatened  and  that  he  was 
put  under  pressure  by  local 
addicts  to  supply  them  with 


to  defraud  and  in  June,  1995,  pro- 
vided the  police  with  a  statement 
implicating  Dr  Whitefield. 

A  police  witness  told  the  Statu- 
tory Committee:  "The  Leeds 
FHSA  is  now  taking  civil  pro- 
ceedings against  both  men  for 
claimed  over-payments  amount- 
ing to  a  sum  in  excess  of  Sim. 
These  are  sample  charges  and 
Sim  is  a  very  realistic  figure." 

The  disgraced  pair  is  said  to 
have  spent  the  money  on  high  liv- 
ing. Mr  Samson  spent  large 
amounts  gambling  in  casinos  and 
expanding  his  business,  buying 
shops  in  Collingham,  Chapel- 
town  and  a  pharmacy  in  York. 

Mr  Samson  wrote  a  letter  fr  om 
his  prison  cell  asking  the  Com- 
mittee for  "leniency".  However, 
his  name  had  been  removed  from 
the  Register  in  May  last  year  due 
to  unpaid  fees.  Committee  chair- 
man Andrew  Hillier  ordered  that 
he  is  not  to  be  restored  without  a 
direction  from  the  Committee. 


cerning  our  supposed  member- 
ship of  locally-based  healthcare 
teams." 

Mr  McCoig  points  out  that 
pharmacists  receive  94p  for  dis- 
pensing a  Ventolin  product,  but 
any  further  intervention  is  unre- 
munerated,  time-consuming  and 
sometimes  unwelcome.  He  sug- 
gests two  options  -  that  the  com- 
pany funds  meaningful  local  part- 
nerships between  GPs  and  phar- 
macists, or  offers  pharmacists 
locum  fees  plus  additional  pay- 
ment for'  attending  workshops. 

Mr  McCoig  stresses  he  is  not 
criticising  Glaxo's  intentions 
because  "your  contributions  are 
a  vital  demonstration  of  faith  in 
the  profession". 

Glaxo  Wellcome  is  disap- 
pointed that  Mr  McCoig  has 
declined  the  workshop  invitation 
but  understands  his  frustrations. 


drugs  -  a  defence  which  he  still 
maintains. 

The  missing  drugs  had  a  total 
street  value  of  S5.700.  There  was 
no  evidence  that  Mr  Bhandal  had 
made  any  financial  gain. 

Chairman  of  the  Committee 
Andrew  Hillier  concluded  the 
hearing  saying:  "These  offences 
are  obviously  serious  and  we  feel 
that  we  have  no  option  but  to 
give  a  direction  that  this  name  be 
removed  from  the  Register." 

Amphetamine  addict 

When  police  discovered  3,600 
amphetamine  tablets  were  miss- 
ing from  a  Preston  pharmacy,  it 
emerged  that  the  pharmacist  had 
consumed  them  himself,  a  disci- 
plinary hearing  heard  last  week. 

Roger  Pilling  of  Fulwood,  Pre- 
ston, was  arrested  in  July  last 
year  after  police  became  suspi- 
cious about  the  movement  of  the 
Class  B  drug  amphetamine  at  his 
pharmacy,  Smithsons,  in  Preston, 
Lancashire. 

Mr  Pilling  told  the  Statutory 
Committee  of  the  Royal  Pharma- 
ceutical Society  that  he  first 
began  to  take  the  drug  in  1966 
when  a  lecturer  at  college  recom- 
mended it  as  a  cure  for  a  hang- 
over. However,  he  became 
addicted  two  years  ago  and,  at  the 
time  of  his  arrest,  was  taking 
around  15  tablets  a  day. 

A  police  check  of  Mr  Filling's 
books  had  revealed  a  shortfall  of 
3,600  tablets. 

On  August  21  last  year,  at  Pre- 
ston Magistrates  Court  ,  Mr  Pilling 
pleaded  guilty  to  two  counts  of 
possession  of  a  Class  B  Con- 
trolled Drug  and  one  of  failing  to 
comply  with  a  requirement  to 
keep  a  register  to  record  supplies 
of  the  drug,  and  was  placed  on 
probation  for  12  months. 

He  said  he  kept  his  addiction  a 
secret  from  his  wife  and  two  sons, 
which  near  ly  led  to  a  divorce.  He 
described  his  arrest  as  a  release, 
as  he  felt  "help  had  arrived". 

He  had  spent  five  weeks  in  a 
rehabilitation  centre  and  told  the 
Committee:  "I  am  now  free  from  my 
dependency  on  amphetamines." 

Committee  chairman  Andrew 
Hillier  told  Mr  Pilling,  52,  that 
although  they  had  taken  account 
of  the  fact  that  nobody  else  had 
been  affected  by  his  behaviour 
and  that  he  was  an  otherwise 
"competent  pharmacist",  the 
Committee  was  left  with  "no 
option"  but  to  strike  him  off. 

He  added  that  it  might  be 
appropriate  for  Mr  Pilling  to 
apply  for  restoration  in  12 
months  time. 


Wit  for  Register'  Mowing  joint  fraud 


Call  for  more  involvement 
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PHARMACIST  PEN  PORTRAIT 


Pam  Karson 


•  Qualified  in  1986  after  gradu- 
ating from  Brighton  and  under- 
taking pre-reg  at  Spadeground,  a 
community  pharmacy  in  Erith, 
Kent. 


•  Career  Locumed  for  a  yeat 
for  Underwoods  and  various 
independents  in  and  around  Lon- 
don. In  1988,  Pam  and  her  hus- 
band, Ferride,  also  a  pharmacist, 
set  up  Karsons  Pharmacy  in  Moi 
den  In  February,  aftei  four  years 
of  planning,  she  opened  an  in- 
store  health  promotion  clinic. 

•  Projects  She  gol  the  idea  for 
the  clinic  when  she  was  invited 
on  Merlon,  Sutton  \-  Wandsworth 
FI  ISA's  roadshow  to  give  advice 
on  asthma  and  inhaler  technique. 
Working  closely  with  an  asthma 
expei't  nurse,  she  managed  to 
se<  ure  £5,000  from  the  public 
health  department  of  the  local 
FHSA  and  a  further  £6,500  from 
the  I  lepartmenl  i  >f  I  [ealth's  initia 
tive  grant  Togethei  with  £l!5, out) 
of  her  own  money,  Pam  rebuill 
the  pharmacy,  incorporating  a 
health  promotion  consulting 
room  with  a  nurse,  osteopath  and 
chiropodisl  on  hand.  The  success 
of  the  clinic  has  led  the  health 
authority  lo  double  its  grant  to 
£  10,000  and  to  look  to  extending 
such  services  to  other  pharma- 
cies in  I  he  area. 

•  Committees  The  IIA's  Drug 
Reference  <  iroup;  a  health  promo- 
tion pharmacy  consultant  for  the 
HA,  which  involves  being  asked  to 
speak  at  various  workshops; 
( !PPE  tutor  for  t  w<  >  years  (gave  up 
due  to  time  commitments). 

•  Interests  Spoils  badminton 
champion  at  Brighton,  but  also 
enjoys  tennis  and  swimming 
Most  of  hei  time  is  occupied  with 
the  pharmacy  and  bringing  up  her 
four  children. 

•  Outlook  on  life  "You  really 
need  to  be  active  because  nothing 
conies  to  you  silling  down  You 
also  must  mean  whal  you  say." 

•  Pharmacy  philosophy  Pam 
believes  only  community  phar- 
macy can  give  a  true  primary  care 

heallh    po  lion    service,  as 

pharmacists  see  both  the  well 
and  the  sick.  "We  should  be  con 

vincing  the  Government  that  it 

should  be  giving  pharmacy  the 
lie. ill  h  promotion  grants." 
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PES  primes 
an  explosive 
mixture  ,„ 

Once  again  Maurice  Leaman 
has  shown  himself  to  be  at  the 
forefront  of  software  develop- 
ment with  his  new  computer 
software  package,  Scrip  Man- 
ager. However,  like  my  editor,  I 
am  also  concerned  over  the 
potentially  divisive  and  expen- 
sive consequences  to  commun- 
ity pharmacy  of  its  introduction 
(C&D  September  21). 

Ideally,  any  advance  that 
reduces  the  isolation  of 
community  pharmacies  from 
general  medical  services 
should  be  applauded,  but 
Practice  Resource  Systems  is 
a  commercial  company  and 
expects  a  return  on  its 
investment. 

Doctors  are  renowned  for 
resisting  commercial  pressure 
to  invest  their  own  money  in 
technological  advances.  They 
are  safe  in  the  knowledge  that 
someone  else  will  pick  up  the 
tab,  so  it  will  be  left  to  pharm- 
acists to  disproportionately 
fund  this  project. 

Despite  Mr  Leaman  adopting 
the  moral  high  ground, 
pharmacists  may  feel  they 
have  little  choice  other  than  to 
join  the  scheme  when 
informed  that  a  local  medical 
practice  is  enthusiastic  about 
it.  With  our  continuing 
anachronistic  dependency  for 
income  on  a  fee  per  item 
system  of  payment,  the 
resulting  numbers  game 
means  that  Mr  Leaman  has 
designed  a  potentially 
revolutionary  professional  tool 
for  the  integration  of  primary 
health  services,  but  it  relies  for 
its  success  on  selling  itself  to 
pharmacists  who  might  feel  at 
a  competitive  disadvantage 
without  it. 


Enormous  social  benefits 
could  be  derived  from 
introducing  integrated 
computer  systems  between 
doctors  and  pharmacists,  but 
the  premature  introduction  of 
commercial  packages  is  such 
an  explosive  mixture  that  it 
could  overnight  irrevocably 
destroy  the  structure  of 
community  pharmacy. 

Don't  mix 
sympathy 
with  business 

Despite  the  mundane  conser- 
vatism of  my  small  pharmacy 
and  its  distance  from  the 
problems  of  the  inner  cities,  I 
am  being  frequented  by  an 
increasing  number  of  young 
people  purchasing  syringes, 
requesting  citric  acid  or  having 
drugs  of  addiction  supplied  to 
them  under  the  NHS. 

For  many  of  these 
youngsters  I  have  the  greatest 
sympathy  and,  if  asked  to 
help,  willingly  do  so.  However, 


I  am  aware  that  I  am  providing 
a  pharmaceutical  service  and 
am  not  a  professional  social 
counsellor.  The  distinguishing 
line  is  often  grey  and  I  can 
understand  the  temptation  to 
help  when  a  sensitive  problem 
occurs  which  may  suddenly 
change  a  position  of 
professional  sympathy  to  one 
of  dangerous  vulnerability. 

Most  addicts,  by  nature  of 
their  addiction,  are  devious 
and  the  devastating 
consequences  of  a  pharmacist 
acceding  to  any  illegal  request 
have  been  highlighted  by  two 
recent  Scottish  cases  where 
possible  initial  compassion 
has  resulted  in  intimidation 
and  the  probable  destruction 
of  two  professional  careers 
(C&D  September  21,  p385). 

Pharmacists  are  becoming 
increasingly  exposed  to  these 
pressures  and  are  often  ill- 
equipped  to  deal  with 
potentially  dangerous 
situations.  It  is  too  late  to  seek 
help  after  the  deed  is  done,  so 
perhaps  in  areas  where  the 
dangers  are  most  obvious, 
training  courses  should  be 
organised  to  properly  prepare 
practitioners  for  the  potential 
dangers.  Where  needle 
exchange  schemes,  instalment 
dispensing  or  supervised 
dosing  is  involved,  these 
courses  should  be  obligatory. 

The  good 
news  from  the 
fraud  unit 

The  problem  of  NHS  fraud  was 
addressed  in  the  September 
edition  of  'PPA  Matters'.  I  am 
not  sure  I  approve  of  the 
heavy-handed  explanation  of 
the  Fraud  Investigation  Unit's 
work,  with  its  underlying  threat 
against  contractor  miscreants, 
but,  equally,  I  cannot  condone 
deliberate  fraud  and  will  be 
interested  to  see  whether 
future  published  statistics  are 
able  to  justify  such  a  high- 
profile  approach. 

However,  on  the  subject  of 
patient  fraud,  I  am  pleased  to 
see  that  one  of  the  FlU's 
responsibilities  is  to  investigate 
patient  exemption  claims.  The 
Government  had  proposed 
that  this  was  a  task  being 
investigated  for  community 
pharmacy  development.  I  am 
delighted  that  a  united  and 
vociferous  campaign  against 
the  idea  has  changed  its 
mind! 
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SCRIPlSpecials 


Novel  sustained 
release  morphine 


Neupogen  syringe 

Roche  has  introduced  Neupogen 
(filgrastim)  in  a  pre-filled  syringe 
for  self-administration  by 
patients.  The  new  presentation 
reduces  costs  by  eliminating  the 
need  for  disposable  syringes. 
Neupogen  syringes  are  available 
in  30mu  (five  syringes,  basic  NHS 
price  £385.13)  and  48niu  (five. 
£614.25). 

Roche  Products  Ltd. 
Tel:  01 707  366000. 

Cox  generic  cephalexin 

Cox  Pharmaceuticals  has 
launched  generic  cephalexin 
250mg  in  securitainers  of  100 
tablets  (basic  NHS  price,  £11.60). 

Cox  Pharmaceuticals  Ltd. 
Tel:  01271  311200. 

Temazepam  elixir 

Pharmacia  &  Upjohn  has 
announced  that  temazepam  elixir 
5ml  unit  dose  is  now  back  in 
stock  and  is  available  at  all 
mainline  wholesalers. 
Pharmacia  &  Upjohn  Ltd. 
Tel:  01908  661101. 

SB's  Twinrix  approved 

The  European  Medicines 
Evaluation  Agency  has  given 
approval  to  market  Twinrix,  the 
first  combined  vaccine  for 
hepatitis  A  and  B.  Twinrix  is 
licensed  for  people  over  the  age 
of  15;  a  formulation  for  children  is 
currently  awaiting  approval. 
Smithkline  Beecham 
Pharmaceuticals. 
Tel:  01707  325111. 

Alprostadil  with  MCA 

Vivus  International  has  applied 
for  marketing  approval  from  the 
Medicines  Control  Agency  for 
Muse  (alprostadil),  a  novel 
formulation  for  the  treatment  of 
erectile  dysfunction.  It  comes  in  a 
preloaded  pellet-containing 
applicator,  based  on  the  new 
discovery  that  the  urethra  can 
absorb  certain  medication. 
Vivus  International  Ltd. 
Tel:  0171  917  9490. 

DoH  vaccines 

Pneumococcal  vaccination  is 
now  'recommended'  for  at-risk 
groups  in  the  Department  of 
Health's  Immunisation  against 
Infectious  Disease'  hook.  It  was 
previously  only  'considered'  for 
such  patients.  The  MMR  catch-up 
campaign  announced  earlier  this 
month  will  be  launched  to 
parents  next  week. 


Morcap  SR,  from  Sanofi  Win- 
throp,  is  a  novel,  sustained 
release  formulation  of  morphine 
sulphate  pellets  in  a  gelatine  cap- 
sule. The  new  product  is  indi- 
cated  for  the  prolonged  relief  of 
chronic,  moderate  or  severe 
pain,  such  as  that  experienced  by 
patients  with  cancer. 

The  polymer-coated  morphine 
sulphate  pellets  within  the  cap- 
sule develop  minute  pores 
through    which    morphine  is 

Extra  week's  work 
with  Imigran 

Treatment  of  moderate  to  severe 
migraine  with  sumatriptan  50mg 
(Imigran)  can  result  in  nearly 
seven  extra  days  of  productive 
work  per  year  for  some  sufferers, 
according  to  research  published 
in  the  British  Journal  of  Medical 
Economics. 

A  24-week  study  of  adults  with 
moderate  to  severe  migraine 
revealed  that,  for  patients  taking 
conventional  prescription  and 
over  the  counter  medicines,  the 
average  time  lost  at  work  due  to 
migr  aine  was  about  18  days  per 
year.  However,  when  switched  to 
treatment  with  Imigran,  this  fig- 
ure dropped  to  about  1 1  days  per 
year. 

Migraine  affects  around  6  per 
cent  of  men  and  between  15-18 
per  cent  of  women,  and  is  most 
prevalent  in  people  of  working 
age.  It  is  estimated  that  18  million 
working  days  are  lost  in  the  UK 
every  year  due  to  migraine,  at  a 
cost  in  the  region  of  S61  1  million. 
•  Trials  for  a  new  anti-migraine 
drug  have  proved  successful  in 
more  than  80  per  cent  of  attacks. 
Zolmitriptan  (311C90),  a  selec- 
tive serotonin  agonist  from 
Zeneca  Pharmaceuticals,  was 
used  to  treat  migraine  in  over 
2,000  patients  in  a  one-year,  non- 
comparative  open  study.  A  total 
of  81  per  cent  of  patients  who  suf- 
fered from  moderate  to  severe 
migraines  responded,  and  in 
around  half  of  them  patients  were 
completely  free  of  pain  within 
two  hours. 


released,  giving  Morcap  SR  a  true 
24-hour  dosing  profile.  Another 
advantage  of  the  pellet  formula- 
tion is  that  patients  who  cannot 
swallow  tablets  can  sprinkle  the 
morphine  onto  soft  food. 

Morcap  SR  capsules  are  avail- 
able in  three  strengths  20mg  (30, 
£5.71  and  60,  511.42);  50mg  (30, 
£13.84  and  60,  £27.68)  and  lOOmg 
(30,  £27.68  and  60,  £55.37). 
Sanofi  Winthrop  Ltd. 
Tel:  01483  505515. 


MEDICAL  MATTERS 


Low-dose  aspirin  should  be  rou- 
tinely prescribed  to  all  angina 
patients  unless  there  is  a  very 
good  reason  to  do  otherwise, 
according  to  Dr  Michael  Col- 
quhoun,  a  GP  and  clinical  assis- 
tant in  cardiology  at  Hereford 
County  Hospital. 

Despite  aspirin's  proven  bene- 
fits in  the  management  of  coro- 
nary disease  and  its  relative 
safety  in  low-dose  therapy,  Dr 
Colquhoun  believes  the  drug  is 
still  underprescribed.  His  com- 
ments follow  the  results  of  a  sur- 
vey of  4,000  angina  patients, 
which  found  only  half  of  them 
had  been  prescribed  aspirin. 

A  dose  of  75-150mg  is  suffi- 
cient for  most  sufferers,  but  the 


Metronidazole  resistance  in  pat- 
ients with  Helicobacter  pylori 
infection  may  be  as  high  as  65  per 
cent  in  some  areas  of  the  UK. 

Results  presented  at  this  year's 
British  Society  of  Gastroenterol- 
ogy meeting  revealed  that  resis- 
tance to  metronidazole  was  an 
average  38.6  per  cent  compared 
to  4.8  per  cent  with  clari- 
thromycin. Resistance  was  sig- 
nificantly greater  in  inner  cities, 
in  women  and  in  the  under-40s. 

The  rise  in  resistance  of  com- 
monly-prescribed antibiotics  is 
expected   to  have  widespread 


Plendil  strength 
and  indication 
changes 

Plendil  (felodipine)  is  now  avail- 
able in  a  2.5mg  strength  for  ease 
of  dose  titration  in  hypertension. 
Its  indication  has  been  extended 
to  include  the  treatment  of 
angina.  It  is  also  thought  to  be 
suited  for  elderly  patients  where 
dose  adjustments  are  needed. 

Plendil  2.5mg  is  available  in 
packs  of  28  tablets  (basic  NHS 
price,  £6.09). 

The    recommended  starting 
dose  for  angina  is  5mg  once  daily, 
increased  to  a  maximum  of  lOmg 
if  necessary 
Schwarz  Pharma  Ltd. 
Tel:  01 494  772071. 


higher  300mg  dose  was  more 
appropriate  where  angina  was 
accompanied  by  atrial  fibrilla- 
tion, adds  Dr  Colquhoun. 

The  survey  also  found  nitrates 
to  he  underprescribed,  with  only 
two-thirds  of  patients  taking 
them  routinely.  More  worrying, 
over  a  third  of  patients  still  com- 
plained of  chest  pain  despite 
anti-angina  therapy.  This  was 
blamed  on  poor  compliance  due 
to  side-effects  and  inappropriate 
management.  The  new  potas- 
sium channel  openers,  which 
offer  myocardial  protection 
against  ischaemia  and  have 
nitrate-like  activity  are  thought 
to  be  associated  with  fewer 
side-effects. 


implications  for  the  treatment  of 
ulcer  disease.  Resistance  rates, 
geographical  patterns  of  resis- 
tance, as  well  as  clinical  efficacy 
need  to  be  taken  into  account 
when  choosing  eradication  treat- 
ment, delegates  were  told. 
•  Despite  successful  H  pylori 
eradication,  the  symptoms  of 
dyspepsia  may  persist  in  more 
than  half  of  patients  with  duo- 
denal or  gastric  ulcers.  This  is 
thought  to  be  due  to  co-existing 
conditions,  such  as  gastro- 
oesophageal  reflux  disease  or 
non-ulcer  dyspepsia. 


Aspirin  underprescribed  in  angina 


Metronidazole  resistance  in 
Helicobacter  pylori  on  the  rise 
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Solpaflex  Tablets.  The  power  to  help  is  here. 

CONTAINS  IBUPROFEN  AND  CODEINE  "  " 


60%  of  all  analgesics  are  bought  for  muscle  &  joint  pain.  codeine  to  effectively  fight  pain  in  muscles  and  joints. 
The  market  is  massive,  and  two-thirds  of  it  is  in  pharmacy.  Solpaflex  tablets  is  supported  by  a  heavyweight 

Now  from  the  makers  of  Solpadeine,  the  No.1  pharmacy  £3. 2m  marketing  spend  and  in  keeping  with  the  30  year 

analgesic  and  No.1  pharmacy  OTC  brand,  comes  new  heritage  of  Solpadeine,  this  is  totally  dedicated  to  pharmacy. 
Solpaflex  tablets,  a  powerful  formulation  of  ibuprofen  and         Stock  is  now  available  from  wholesalers. 

Fast,  powerful  relief  for  muscle  and  joint  pain. 


Product  Information.  Presentation:  Pink,  lilm  coaled  tablets  marked  with  name  SoJpaltex.  r  obtaining  Ibtjprolen  Pti  Eur  200mrj  and  Codeine  Phosphate  Hemihydtate  Pli  Em  12  Kiwi  Uses:  Refiel  ol  pain  in  sm  h  i  ondiltons  as  rtiennialii  .mil  muscular  pain,  bai  kache,  neuralgia, 
dental  pain,  and  dysmenwfhoea  Dosage  and  administration:  Adults  one  oi  iwn  tablets  everv  4  to  6  hours  Nut  more  than  6  tablets  in  24  hours  Consult  a  dot  lor  ii  symptoms  persist  toi  more  than  /  days  /  tdcrty  with  impaired  renal  and  hepatir  turn  lion  should  have  dose  assessed 
individually  by  doctor  Children  (under  12  years]  Nut  rei  ommended  Contraindications:  Known  allergy  In  inqrdirni'.  m  hr.tury  til  peptii  ulceration  Precautions:  Use  wild  i  aulion  in  patients  with  gastro  intestinal  disease  Bronr  hospasm  may  be  prei  dilated  in  patients  suffering  trom, 
"i  with  •!  history  of,  hicm  dial  ri'ithm.i  hi  alien  ju  rli-.r-.r.r;  Cur:,  '.eiiMdvily  wilh  .i'.|iiiim  hi  nlhn  mm  '.Inoidal . n Mi  inflainnutniy  dour,  '.tii.nild  hr  i  <  neutered  Ciulinn  leqniiril  in  |i,]lii'iil:,  Liking  innnaiiiiine  (ixiiLiM-  nihil iitui'..  thiazide  diuretw  s  or  oral  anti  i  oagulants  Monitor  prothromhrn 
time  inr  he, I  few  days  ol  combined  treatment  wilh  anli  •  oagutanl  iheia|>v  Avon)  in  pregnancy  ami  lai  latum  imlev.  i ".■.itj1i.iI  Ho  nut  drive,  or  operate  mai  hinerv  il  afiei  led  hv  di/vinev,  ni  '-edation  Side  effects:  II m i; m < >li t i  may  i  ansc  gastrointestinal  disturbance,  peplic  ufceralion  and 
gastrointestinal  bleeding  Less  frequently,  skin  rashes  and  Ihromljoi  ytopenia  Codeine  may  cause  i  onstipation,  nausea,  diwiness  anil  drowsiness  ai  i  ording  la  dosage  ami  individual  susi  eplihilily  Legal  category.  P  Product  licence  C^j^  SmithKline  Beecham 
number:  0071/0/131   Product  licence  holder:  SmithKline  Beecham  Consumer  Healthcare  Brentford  IW8  *JBU  Presentation  and  RSP:  12  tablets  CI  %,  '4  tablets  S    .'=  IB  tablets  C6  75  Date  ol  preparation:  tune  1996  91)  Consumer  Healthcare 


Dlpadeine"  and  "Soipallex"  are  trademark 


Cost  cutting 


Dent-O-Care  has  reduced 
the  price  ot  its  Hapika 
vibrating  toothbrush  to 
coincide  with  a  PR 
campaign.  The  product 
now  retails  at  £9.95,  and 
the  refill  twin  pack  is 
£3.25.  Hapika  is  displayed 
on  a  counter  display  unit 
containing  six 
toothbrushes  (cost  price 
£5.65)  and  six  twin  pack 
refill  brush-heads  (cost 
price  £1.84).  The  total 
display  unit  costs  £44.95. 
Dent-O-Care  Ltd. 
Tel:  0181  459  7550. 

There  are  others ... 

Reckitt  &  Colman  has 
asked  us  to  point  out  that 
Benylin  Four  Flu  is  not  the 
first  Pharmacy  hot  lemon 
drink  (as  stated  in  C&D 
September  14,  p352). 
Lemsip  Flu  Strength  - 
Pseudoephedrine  Formula 
and  Lemsip  Power+  are 
also  Pharmacy  products. 
Reckitt  &  Colman  Products 
Ltd.  Tel:  01482  326151. 


Cash  back! 


Miners  International  is 

offering  a  'no  quibble' 
money  back  guarantee  on 
its  cosmetic  range. 
Working  with  individual 
outlets,  the  company  is 
offering  advice  in 
choosing  the  right  stock 
and  retail  position  for  its 
cosmetics  floor  unit.  If 
after  one  year,  but  no  later 
than  15  months,  customers 
are  not  entirely  satisfied 
with  the  sales,  Miners 
will  accept  all  returned 
saleable  stock  for  100  per 
cent  credit. 

Miners  International  Ltd. 
Tel:  01264  350379. 

Diflucan  grows 

Diflucan  One,  the  one- 
capsule  treatment  for 
vaginal  thrush,  is  claiming 
a  33  per  cent  value  share 
of  the  OTC  vaginal  thrush 
treatment  sector  in  its  first 
six  months.  The  total 
spend  for  Diflucan  One 
has  been  increased  to  £2.3 
million  due  to  the 
injection  of  an  additional 
£300,000  in  the  advertising 
campaign. 
Pfizer  Consumer 
Healthcare. 
Tel:  01420  84801. 


The  arrival  of  Advil  in  the  UK 


Advil,  the  biggest-selling 
OTC  ibuprofen  brand  in 
the  US,  has  finally 
arrived  in  the  UK 
courtesy  of  Whitehall 
Laboratories. 

Backed  by  a  S6.4 
million  advertising  and 
promotional  package, 
Advil  is  expected  to  rival 
the  UK's  leading  brands 
and  increase  the 
ibuprofen  share  of  the 
analgesic  market,  now 


standing  at  17  per  cent. 

Advil  (200mg 
ibuprofen)  and  Advil 
Extra  Strength  (400mg 
ibuprofen)  come  in 
sugar-coated  tablets  and 
various-sized  blister 
packs:  Advil  (12,  SI. 39; 
24,  S2.59;  48,  S4.69;  96, 
S7.95)  and  Advil  Extra 
Strength  (24,  S4.69;  48, 
S7.89).  All  have  a  P 
licence  except  Advil  12, 
which  is  GSL. 


Callanish  combines  CLO  and  EPO 


Callanish  has  added  Cod 
Liver  Oil  Plus  Evening 
Primrose  ( til  to  its  range 
of  fish  oil  supplements 
(30-day,  1 ,000mg-capsule 
pack,  S3.29). 

Part  of  the  Callanish 
Nutritionals  range,  it 
helps  ensure  that  the 
body  receives  sufficient 
essential  fatty  acids  -  in 
particular,  omega  3  EFAs 
eicosapentaenoic  acid 
(EPA)  and 

docosahexaenoic  acid 
(DHA),  which  play  a  role 
in  joint  care  -  and 
vitamins  A  and  D  for 
healthy  skin,  hair,  bones 
and  teeth. 

It  also  contains  EFA 
gamma-linolenic  acid 


(GLA),  whic  h  helps  with 
many  body  functions, 
pre-empting  some  of  the 
problems  associated  wit  h 
PMS,  blood  pressure  and 
condition  of  the  skin. 
Callanish  Nutritionals. 
Tel:  01 483  304441. 


The  promotional 
campaign  includes  TV, 
press  and  magazine 
advertising,  as  well  as 
ads  on  the  London 
Underground  and  an 
Internet  site.  The  first 
TV  burst  is  planned  for 
November,  but  will  be 
continued  throughout 
next  year. 

In  addition,  consumer 
leaflets,  POS  material, 
pharmacy  assistant 
training  packs  and 
counter  prescribing 
sheets  will  be  available 
from  Whitehall  reps. 

The  launch  of  Advil 
follows  in  the  footsteps 
of  Centrum,  another 
global  brand  launched 
by  Whitehall  earlier  this 
year.  Advil  was  initially 
launched  in  the  US  in 
1984. 

Whitehall  Laboratories 
Ltd. 

Tel:  01628  669011. 


POS  package 
powers  up 
Energizer 

A  range  of  POS  material 
has  been  introduced  to 
support  the  launch  of 
Energizer's  new  on- 
battery  tester,  available 
on  itsLR6,  LR14and 
LR20  alkaline  batteries. 

The  tester  is  operated 
by  pressing  two  green 
dots  and  within  ten 
seconds  an  indicator 
window  reveals  how 
much  power  is  left  in  the 
battery. 

The  POS  kit  includes 
an  A2  poster,  window 
sticker,  till  sticker, 
open/close  sign  and 
counter  mat.  All  elements 
use  the  red  and  yellow 
Energizer  livery,  as  well 
as  the  recognisable  green 
dots.  All  or  specific 
combinations  of  the  items 
are  available  to  stockists. 
Ever  Ready  Ltd. 
Tel:  0181  882  8661. 


New-size  value  pack  for  lyrozets 


Tyrozets  sore  throat 
lozenges  will  be  available 


in  a  new-size  value  pack 
from  October.  It  contains 
36  lozenges  in  three 
tubes  of  12  (£2.65). 

To  support  the 
launch  in  indepen- 
dents, shelf  man- 
agers, window 
display  and  point  of 
sale  material  will 
be  available.  An 
education  and 
training  package  on 
the  causes  and 
treatment  of  sore 
throats  will  be  made 
available  to  phar- 
macy assistants. 
Johnson  &  Johnson 
MSD  Consumer 
Pharmaceuticals. 
Tel:  01494  450778. 


Unichem  offers  special  deals  on  OTCs  for  November  and  December 


Unichem  is  offering 

special  deals  is  range 

of  OTC  medicines 
throughout  November 
and  December. 

Details  are  available  in 
Unichem's  promotions 
book  and  offer  15  per 
cent  off  the  trade  price 
for  all  Warner  Wellcome 


remedy  lines  and  15  per 
cent  trade  discount  on 
Covonia  cough  products 
( minimum  order,  one 
case).  Special  deals  in 
November  focus  on 
coughs  and  colds. 
Unichem  is  offering 
bet  ween  17.5  and  20  per 
cent  off  trade  prices  on 


Mucron  Strepsils  I  Hull 
Action,  Meltus  Cough 
Syrups  and  Otrivine.  It 
will  also  offer  25  per  cent 
off  its  own-brand 
Xylometazoline  nasal 
drops  available  from 
mid-October  (SI. 85),  and 
20  per  cent  off  its  own- 
brand  decongestant 


tablets  (12,  S1.49). 

Supporting  offers  and 
advertorials  in  women's 
magazines  will  back  the 
promotion.  The 
healthcare  theme  is 
supported  by  posters  and 
a  consumer  leaflet. 
Unichem  pic. 
Tel:  0181  391  2323. 
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Motech's  new  condom  innov 


Monaco-based  Motech 
SAJVI  is  launching  Topaz, 
a  new  male  condom,  in 
the  UK  on  October  14. 

It  has  been  designed 
to  be  less  interruptive 
during  lovemaking,  easy 
to  use,  hygienic  and 
discreet  to  dispose  of. 

The  new  condom 
features  an  applicator 
ring,  and  is  presented  in 
a  small,  round  plastic 
container  secured  with  a 
foil  seal. 

The  container 
presents  the  condom  so 
it  is  always  the  right  way 
up,  ready  to  unroll.  After 
use,  the  condom, 
applicator  ring  and  foil 
seal  can  be  placed  hack 


Advantage  of 
Oral  B  brushing 

Oral  B  is  launching 
Advantage  (£2.49),  a  new 
toothbrush,  featuring 
ultra-fine,  micro-textured 
bristles  designed  to 
penetrate  deeper  between 
the  teeth,  and  along  the 
gumline.  The  bristles  are 
impregnated  with  kaolin, 
which  it  is  claimed 
creates  microscopic 
cleaning  bumps  that  triple 
the  surface  area  of  the 
bristles,  and  remove 
plaque  more  effectively. 

Support  for  the  launch 
includes  new  TV 
advertising  and  updated 
packaging  for  the  brand. 
•  Oral  B  currently  holds 
a  18.5  per  cent  share  of 
the  £101  million 
toothbrush  market 
Oral  B  Laboratories  Ltd. 
Tel:  0181  847  7800. 


in  the  container  and 
clipped  shut  ready  for 
disposal. 

Motech  SAM  has  also 
designed  a  car  ry  case, 
which  holds  two 
condoms.  It  is  designed 
to  appeal  to  both  men 
and  women,  and  fits  into 
pocket  or  handbag. 

The  Topaz  range 
includes  a  blister  card 
holding  the  carry  case 
with  t  wo  condoms 
(S3.49)  and  a  refill  pack 
containing  six  condoms 
(S4.99). 

Support  for  the  launch 
includes  a  press 
advertising  campaign 
which  will  break  in  the 
new  year,  and  will  centre 


on  the  humorous  theme 
'Designed  by  clever 
dicks  loi  clevei  dicks' 
Colour  page  ads  will 
appear  in  both 
men's  and 
w  <  mien's 
general 
interest 
magazines. 

In  addi- 
tion, a  high 
profile 
editorial 
campaign 
will  break 
on 

February  i 
14,  and  ' 
inn  in 
tandem 

with  the  advertising 


It  will  target  consumer, 
trade  and  medical 
magazines. 
Jenks  Group. 
Tel:  01494  442446. 


Zeal  offers  high  fashion  for  eyes 


Zeal  Products  has  intro- 
duced a  new  range  of 
sunglasses  for  next  year. 

The  Lermarnio 
Collection  compi  ises  72 
styles  of  Italian- 
fashioned  sunglasses, 
retailing  from  S8.99. 

A  package  is  available 
with  a  range  of  display 
stands  and  eithei  a  10 
piece  counter  unit  (pre- 
packed parcel  containing 
72  pan  s  <  >l  sunglasses, 
S336.60)  or  a  96-piece 
floor  mill  (pic  packed 
parcel  containing  144 
pairs,  £673.20). 

As  an  additional 
option,  the  floor  unit  can 
be  illuminated  if 
required.  All  glasses 
conform  to  the  latesl 
British  standard 

(ilasses  are  sold  on  ;i 
100  per  cent  sale  or 
return  basis,  willi  any 
residue  stock  uplifted  at 


the  end  of  the  season  for 
lull  credit. 
Zeal  Products  Ltd. 
Tel:  01299  250321. 


Lucky  number  seven  from  Fuji 


Fujifilm  is  adding  a 
seventh  model  to  its 
range  of  Fotonex 
cameras. 

The  Fotonex  200 IX  is  a 
lightweight  camera  and 
has  a  30 -60mm  Fujinon 
two  x  zoom  lens  (allowing 
subjects  to  be  as  close  as 
60cm),  a  real-image 
viewfinder,  auto  focus. 


exposure  adjustment  and 
a  multi-function  flash. 

The  camera  is  promoted 
as  a  ideal'  Christmas 
present  and  is  available 
in  a  gift  package  (£169.99), 
which  includes  two  rolls 
of  Fujicolor  Nexia  film 
and  a  photograph  album. 
Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


Catch  Potter's  'Winter 
Chills'  offers 

Potter's  Herbal  Medicines 
is  offering  a  special 
Winter  Chills'  trade  pack, 
containing  12  bottles  of  its 
liquid  formulations  until 
the  end  of  January. 

It  is  priced  at  £26, 
excluding  VAT,  against  a 
total  rrp  of  £40,  including 
VAT  It  comprises  two 
bottles  each  of  Vegetable 
Cough  Remover  (100ml 
and  200ml);  Chest  Mixture 
(200ml);  Catarrh  Mixture 
(200ml);  Balm  of  Gilead 
(200ml);  and  EPC  Essence 
(200ml). 

Potter's  Herbal  Medicines. 
Tel:  01 942  234761. 

New  addition  to 
APS  range 

Fujifilm  is  adding  a  fourth 
film  to  its  Fujicoloui 
Nexia  Advanced  Photo 
System  range.  The  new 
100  speed  emulsion  film 
has  been  developed  for 
use  in  bright  sunlight  for 
snapshots  or  landscapes, 
and  can  be  used  as  an 
alternative  to  the  Nexia 
Fine-Grain  100  film.  Ii  is 
set  0 1  become  the 
standard  in  daylighl  and 
dash  photography.  It  is 
available  in  15,  25  and  40 
exposures. 

Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


The  three  Ts 


Merck-Whitehall 
Dermatoiogicals,  the 
distributor  of  Balneum 
and  Unguentum  Merck 
Cream,  is  encouraging 
pharmacy  staff  to 
remember  the  Three  Ts  - 
Treatment,  Temperature 
and  Time'. 

This  principle  should 
be  used  to  help  people 
with  eczema  appreciate 
the  importance  of  correct 
bathing  techniques,  says 
the  company.  Pharmacy 
staff  will  be  presented 
with  an  aid  explaining  the 
importance  of  following 
the  Three  Ts'  principle 
when  advising  customers 
with  eczema,  dermatitis 
or  problem  dry  skin  about 
correct  bathing 
techniques. 

Whitehall  Laboratories  Ltd. 
Tel:  01 628  669011. 

Exposing  AAH's 
tight  discounts 

AAll  Pharmaceuticals  is 
offering  discounts  of  up 
to  -'50  per  cent  on  its 
photographic  and  hosiery 
ranges  from  ( )ctober  1  to 
November  9. 

The  promotion  applies 
to  single  outers  of  special 
Ik isiery  mullipacks  which 
offer  15-denier  barely 
black  and  chiffon  in  one- 
si/.e  plain  lights,  one-size 
lycra  tights,  large  lights, 
two  pairs  of  knee  highs, 
and  ( ine-size  stockings. 
All  stock  is  available  m 
pack  sizes  of  12,  priced 
between  S4.95  and  S8.46, 
and  ( il'fer  rsps  of  between 
S0.75andS1.29.  The 
promotional  trade  price  is 
S22.50. 

Vantage  film  is  also 
discounted  by  up  to  29.8 
per  cenl  <  in  minimum 
orders  of  50  films.  ISO 
200  ( 1 10-24)  and  IS< )  LOO 
( 135-24 )  are  reduced  by 
29.8  pel  cenl,  [S<  >  200 
( 135-36)  by  25  per  cent, 
IS( )  200  ( 135-24)  by  20.6 
pei  cent  and  IS( )  LOO 
( 135-36)  by  20.4  percent. 

A  Christ  mas  promotion 
will  also  offer  two  own- 
brand  200  speed,  135mm, 
(: -exposure  films  for  the 
same  price  as  two  135mm, 
24-exposure  films. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 
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Sporty  gifts  for  men 

Sporty  men  can  choose 
from  a  series  of  Christmas 
gift  sets  in  the  Adidas 
sports  toiletries  range, 
which  includes:  Blue 
Active  Fresh  or  Green 
Sports  Fresh  150ml 
Deodorant  Body  Spray 
with  sports  socks  (£4.99) 
and  50ml  Aftershave  and 
Deodorant  Body  Spray 
(£6.99). 
Coty(UK)Ltd. 
Tel:  01 734  302302. 

Acqua  di  Gio  gifts 

Recently-launched  Acqua 
di  Gio  Pour  Homme  by 
Giorgio  Armani  Parfums  is 
available  in  a  coffret  from 
October  7.  The  transparent 
gift  box  (£32.50)  contains: 
50ml  Eau  de  Toilette  Spray 
and  150ml  Deodorant 
Spray. 

Prestige  &  Collections  Ltd. 
Tel:  0181  979  6699. 

Made  in  Paradise 

Refreshing  scent  Eau 
d'Eden  by  Cacharel  is 
launching  its  Christmas 
coffret.  The  ice-blue  and 
silver  coffret  (£22.50) 
comprises:  30m!  Eau  de 
Toilette  Spray  and  150ml 
Deodorant  Spray. 
Prestige  &  Collections  Ltd. 
Tel:  0181  979  6699. 

Love  is  in  the  air 

'Put  it  where  you  want  to 
be  kissed!'  is  the 
suggestive  slogan  used 
for  Coty's  latest  fragrance, 
lei.  It  is  available  as  a 
Perfumed  Body  Spray 
(£2.49),  Perfumed  Body 
Spray  (£4.50)  and  Eau  de 
Toilette  (15ml,  £6.95;  30ml, 
£9.95;  and  50ml,  £13.95). 
The  Christmas  gift  set  is 
presented  in  red 
packaging  with  gold 
lettering. 
Coty  (UK)  Ltd. 
Tel:  01 734  302302. 


The  Cacharel  rucksack  is 
an  exclusive  gift  with  the 
purchase  of  Loulou  Eau  de 
Parfum  (30ml,  £18.50)  and 
Loulou  Blue  E  au  de 
Toilette  (50ml,  £18).  In 
black  nylon,  the  quilted 
rucksack  with  adjustable 
straps  is  suitable  for  all 
weather  conditions  and 
will  be  available  with 
purchases  after 
September  2  (while 
stocks  last). 

Prestige  &  Collections  Ltd. 
Tel:  0181  979  6699. 


Patching  up  aches  and  pains 


Mentholatum's  Deep 
Heat  Patches  are  a  new 
way  to  'patch  up'  aches 
and  pains. 

Available  from 
October,  the 
patches 
(pack  of 
live, 
£3.99) 
come  in 
live 

resealable 
pouches. 
Each  pouch 
is  self- 
adhesive  and 
made  of  soft 
cotton  and 
wool  fibre, 
impregnated 
with  3  per  cent 


methyl  salicylate.  The 
patch  is  applied  by 
peeling  off  the  clear 
plastic 


backing  and  applying 
the  adhesive  side  to  the 
painful  area.  It  should 
begin  to  feel  warm 
within  five  minutes  and 
continue  with 
penetrating  heat  for 
several  hours. 

The  launch  is  being 
backed  by  a  promotional 
support  package,  which 
will  begin  in  November 
and  continue  until 
February.  Full-page 
colour  advertisements 
tar  geting  adults  aged  45- 
plus  will  appear  in 
Sunday  supplements  and 
include  a  SO. 50  money- 
off  coupon. 
Mentholatum  Co  Ltd. 
Tel:  01355  848484. 


Curl  up  on  chilly  winter  nights  with  a  warm  Hottie 


Hotties  are  new 
lightweight,  personal 
warming  products. 

They  generates  heal  by 
means  of  a  sealed  unit 
filled  with  impregnated 
t  extile  material.  They  are 
brought  up  to 
temperature  in  a 
microwave  oven,  and  are 
warm  in  approximately 
two  to  three  minutes. 

Produced  in  the  shape 
of  a  'traditional'  hot 
water  bottle,  they  are 
available  in  a  range  of 
different  fabrics,  priced 
S  12.99. 


Hotties  claim  to  be 
safe  to  use,  even  in  the 
event  of  damage  or 
piercing  to  the  inner 
sealed  unit.  They  are  also 


em  iroi  ntally-ii  iendlj 

and  help  to  eliminate  the 
danger  of  scalding. 
Hotties  Thermal  Packs  Ltd. 
Tel:  01403  784332. 


A  step  up  to  healthy  feet  with  Fashy  footwear 


Three  new  shoe  styles 
with  antibacterial 
properties  are  available 
in  the  Fashy  footwear 
range. 

During  manufacturing, 
an  antibacterial  formula 
is  impregnated  into  the 
insole  which  is  then 
released  slowly 
throughout  the  lifetime  of 
the  shoe,  in  wet  or  dry 
conditions,  helping 


protect  against  athlete's 
foot  and  other  fungal 
infections. 

The  shoes  are  heavy- 
duty  and  incorporate  non- 
slip  soles.  The  range 
includes: 

•  Sport  Line  slip-ons, 
available  in  four 
colourways,  and  in  sizes 
four  to  11 'A  (£15.95) 

•  Net  Shoe  in  white.  Sizes 
are  three  to  ten  (£6.95) 


O  Bio  Slipper  Shoe  in 
three  styles  of  white. 
Sizes  are  three  to  11  'h 
(£8.95) 

#  Kairo  slip-ons,  which 
will  be  updated  next 
year  to  include  the 
special  insole.  The  new 
shoe  will  be  available 
in  sizes  four  to  11 
(£9.95). 

Spectator  Sports  Ltd. 
Tel:  01 923  247363. 


Revlon  defies  the  effects  of  ageing  with  new  launches 


Revlon  is  launching  Age 
Defying  Concealer  and 
Age  Defying  Pressed 
Loose  Powder  from 
October  1. 

The  Concealer  (£6.95)  is 
designed  specifically  for 
the  eye  area,  and  works 
to  minimise  the 
appearance  of  fine  lines 


and  wrinkles,  cover  up 
dark  circles,  and  help  to 
moisturise  the  skin 
around  the  eye.  It  is 
available  in  three  shades; 
light,  medium  and  deep. 

Revlon  Age  Defying 
Pressed  Loose  Powder 
(£10.95)  is  formulated  to 
help  skin  look  smoother. 


It  works  to  hydrate  the 
skin  and  incorporates 
moisturisers  which  give 
the  powder  a  creamy, 
silky  feel.  It  is  available 
in  translucent  light, 
medium  and  deep  shades. 
Revlon  International 
Corporation. 
Tel:  0171  629  7400. 


Heatwave  sends 

temperatures 

soaring 

Ceuta  Healthcare  is 
introducing  Heatwave,  a 
microwaveable 
bedwarmer  (£17.95).  It  is  a 
permanently-sealed  hot 
water  bottle  which  claims 
to  work  in  "just  four 
minutes ",  and  helps  to 
provide  warmth  and 
comfort  for  up  to  12  hours. 

Heatwave  is  made  from 
a  non-toxic,  non-gel 
composite  designed 
specifically  for 
microwave  heating.  There 
is  no  possibility  of 
scalding,  as  there  is  no 
danger  of  leaking  water. 
Ceuta  Healthcare  Ltd. 
Tel:  01202  780558. 

Surgical  savings 

Unichem  is  offering  a 
series  of  promotions  on 
its  sur  gical  products 
throughout  October. 

Special  prices  are 
available  on  Smith  & 
Nephew,  Seton 
Healthcare  and  Hutchings 
Healthcare  products, 
with  an  average  16-28  per 
cent  discount  across 
normal  trade  prices. 

Smith  &  Nephew 
products  includes  Melolin 
(5  x  5cm,  10  x  10cm  and 
20  x  10cm),  Opsite  (12  x 
10cm),  Jelonet 
(carton/tin),  Viscopaste 
and  Flamazine. 

Offers  across  the  Seton 
range  include  Pro-Sport 
and  Supatherm,  plus 
Hutchings  Healthcare's 
blood  pressure  monitors 
and  nebulisers.  Details  of 
individual  prices  and 
PORs  available  will  be 
issued  to  pharmacists  at 
the  beginning  of  October. 
Unichem  pic. 
Tel:  0181  391  2323. 
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Creative  styling  by  Wella 


Latesl  addition  to  the 
Wella  Shockwaves 
hairstyling  range  is 
Shockwaves  ( Ireative 
Styling  Spray 

The  new  styling  spray 
is  the  fourth  product  to 
join  the  Control  and 
Shine  sub-range,  which 
can  be  used  on  dry  or 
damp  hair.  It  works  to 
help  create  the  volume, 
shape  and  texture 
desired  for  any  hairstyle. 

Shockwaves  Creative 
Styling  Spray  (150ml, 
S2.29)  has  retained  its 
distinctive  Shockwaves 
packaging,  but  its  usual 
grey  panel  has  been 


replaced  with 
gold  for 
stronger  on- 
shelf 
presence. 

A  national 
PR 

campaign, 
including 
advertorials 
in  women's 
interest 
magazines 
and  sampling 
campaigns, 
will  support 
the  launch. 
Wella  Great 
Britain.  Tel: 
01256  20202. 


Miners  pencils 
in  new  cosmetics 

Miners  International  is 
expanding  its  cosmetics 
over  the  next  six  months. 

The  first  introduction  to 
the  range  is  a  selection  of 
velvet  soft  pencils  for  lips 
and  eyes. 

The  Lipliner  Pencils 
come  in  six  fashionable 
shades,  including 
Caramel  Glow.  Toasted 
Bronze  and  Rose  Brown, 
at  £1.49. 

The  Eyeliner  Pencils 
are  available  in  black, 
brown  and  white,  again  at 
£1.49. 

Miners  International  Ltd. 
Tel:  01 264  350379. 


Complete  nail  kit  for  all  seasons 


^Elegance 

>*l  lip  Kit 


All  Season  Nails  is 
launching  a  range  of  nail 
extension  products. 

It  ( •(  nisisl  s  i  >l  I  luce 
home  application  nail  tip 
kits.  Each  contains  40 
nail  extensions,  instant 
nail  glue,  a  four-sided 
buffer  and  a  choice  of 
i  iv  ei  lavs.  The  range  is 
available  in: 

0  ( iel  -  the  fast  solution 
fi ii  all  nail  types  (green 
packaging,  S9.99) 

•  Acrylic  -  for  stronger, 
longer-lasting  nails  ( red 
packaging,  £10.99) 

•  Silk  -  for  a  flawless 
sali  >n  finish  (purple 
packaging,  S12.99). 


A  targeted  advertising 
and  piess  programme 
will  support  the  launch. 

Special  discounted 
offers,  I 'i  IS  displays, 
leaflets  and  nationwide 
store  demonstrations  v\  i 
support  individual  hade 
( Hit  lets 

In  addition,  company 
representat tves  will  be 
present  in  pharmacists' 
outlets  thai  stock  All 
Season  Nails,  promoting 
the  product  and  inviting 
customers  to  receive  a 
free  sample  nail  tip 
extensii  in. 
All  Season  Nails. 
Tel:  01773  536916. 


A  night  to  remember  from  Guerlain 


New  fr<  >m  ( iuerlain  is 
Issima  Success  Night, 
Firming  Ant  i  Wrinkle 
Night  Care  (50mljar, 
£89.50).  Available  from 
<  )ctober  14,  it  is 
formulated  to  help 
smooth  the  skin  and 
restore  the  contours  of 
the  lace,  leaving  it 
moisturised  and  firm.  It 
uses  A<  !L  (Anil  (  Kiss 


Linking )  Restrucl uring 
( !omplex,  which  claims 
lo  slow  down  the 
collagen  ageing  process 
and  helps  increase  the 
production  of  new 
elastin.  Soya  agents  are 
also  included  to  help 
protect  existing  elastin 
and  Keep  skin  firm. 
Guerlain  Ltd. 
Tel:  0181  9981646. 


The  magnificent  seven  nail  glosses 


Network  Management  is 
offering  a  special 
Leichner  nail  gloss 
package  to  independents 
from  October.  It  consists 
of  60  nail  glosses  in 


seven  different  colours 
for  £66.80.  Each  nail  gloss 
is  only  £1.95,  which  is  a 
saving  of  £1  off  the  rrp. 
Network  Management  Ltd. 
Tel:  01 252  351100. 


ON  TV  NEXT  WEEK 


Bazuka:  GMTV 


Centrum:  All  areas 


Imodium:  All  areas  except  CTV  and  GMTV 


Movida:  All  areas 


Nizoral:  Satellite 


Nurofen  Plus:  All  areas 


Panfene:  All  areas  except  GMTV 


Rennie:  All  areas 


Rimmel:  All  areas  except  U 


The  Wrigley  Co/Sugar  Free  Brands:  All  areas 


Toepedo:  GMTV 


VeracurGel  Kit:  CTV 


Wilkinson  Sword  FX  Performer:  All  areas  except  CTV, 
 C4,  GMTV  and  Satellite 

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


strong 


Weleda  has  introduced  a 
hair  care  range  formu- 
lated to  help  balance  and 
condition  both  scalp  and 
hair.  Each  product  costs 
£2.95  for  250ml. 

The  shampoos  are 
made  from  mild  bio- 
degradable detergents 
and  packaged  in 
recyclable  plastic 
bottles. 

The  range  includes 
h'(  isemary  shampoo  and 
conditioner  to  help 
revitalise  hair  and  scalp; 
and  Lemon  Balm 
shampoo  and  conditioner 
in  refresh  and  tone 
normal  to  greasy  hair  and 
help  give  it  more  body. 
Weleda  (UK)  Ltd. 
Tel:  0115  9448200. 


from  Tisserand 

Tisserand  has  created  six 
natural  aromatherapy 
fragrances.  Each  is  mixed 
with  pure  essential  oils, 
using  a  natural  vegetable 
oil,  such  as  jojoba,  as  the 
base.  The  fragrances 
range  from  floral  to  spicy 
and  include  three  female, 
two  male  and  <  me 
unisex. 

The  citrus/fresh  female 
fragrance,  for  example, 
cc  insists  i  il  15  drops  of 
lemon,  15  of  grapefruit, 
five  of  may  chang  and 
five  i  >l  lavender.  The 
drops  are  blended  in  30ml 
of  jojoba  oil  lo  .Hive  ll!  per 
cenl  concentration. 
Aromatherapy  Products 
Ltd. 

Tel:  01 273  325666. 

Simply  festive 
gift  packs 

Smith  &  Nephew  has 
introduced  three  new 
Simple  gift  packs  in  time 
for  the  festive  season. 

They  offer  a  mix  of 
Simple  products  in 
reusable  bags  comprising: 

•  Facecare  -  active 
cleansing  lotion,  daily 
moisturising  lotion  and 
Simple  face  mit  (£3.99) 

•  Shower  -  shower  gel 
(200ml),  replenishing  body 
lotion  and  loofah  (£3.99) 

•  Bath  -  moisturising 
cream  bath  (250ml), 
replenishing  body  lotion 
and  loofah  (£3.99). 
Smith  &  Nephew 
Consumer  Products  Ltd. 
Tel:  0121  327  4750. 
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Solpaflex  tablets  and  gel 

Further  to  the  article  in  your 
August  10  edition,  regarding 
Smithkline  Beecham's  new 
product  for  muscle  and  joint 
pain  -  Solpaflex  -  I  would  like 
to  clarify  a  point  that  was 
raised. 

In  the  article,  it  stated, 
"Although  the  tablets  and  gel 
can  be  used  together 
sparingly,  Smithkline 
Beecham  recommends  they 
are  used  as  part  of  a 
complementary  regimen;  for 
example,  patients  might  apply 
the  gel  at  night  but  prefer  the 
convenience  of  tablets  during 
the  day." 

The  products  do,  in  fact, 
have  separate  licences  and 
are  not  intended  for  combined 
use.  However,  if  a  pharmacist 
considers  it  appropriate  to 
recommend  oral  and  topical 
non-steroidal  preparations  to 
an  individual  patient  to  be 
used  together  or  as  a 
regimen,  there  is  no  specific 
reason  why  they  should  not 
be  used. 

This  is  very  much  a 
discretionary  judgment  for  the 
pharmacist  to  make  and  SB 
cannot  take  any  responsibility 
for  the  individual  pharmacist 
and  his  choice  of 
recommendation. 
Rebecca  Harvey 
Trade  marketing  manager, 
Smithkline  Beecham 
Consumer  Healthcare 

Macmiflan  gets  it  right! 

Your  interview  with  J&J 
MSD's  Steve  Macmillan  (C&D 
September  14)  could  not  have 
been  more  timely.  I  have 
argued  long  and  hard  for  a 
'strategic  alliance'  between 
the  pharmacy  profession  and 
over  the  counter  suppliers, 
with  the  major  wholesalers 
acting  to  cement  the 
relationship. 

The  current  RPM  debate  has 
united  us  all  in  a  way  that 
many  might  have  believed 
impossible,  but  as  Mr 
Macmillan  says:  "Our 
interests  are  a  little  more 
intertwined  than  we  realise"  - 
a  masterly  understatement! 

Pharmacists  have  cause  to 
thank  the  OTC  industry  for  the 
support  it  has  afforded  us  in 
trying  to  protect  RPM,  but 
such  support  will  be 
questioned  while  pharmacists 
continue  to  undermine  brand 
leaders  by  recommending  cut- 
price  generics,  own-label 
brands,  etc. 

The  simple  fact  is  that  we 
need  the  extra  profit  from 
branded  medicines  to  support 
the  'added  value'  services  that 
we  provide  as  our  unsung 


contribution  to  the  nation's 
health.  The  NHS  rush  towards 
generic  prescribing  has 
muddled  our  own  thinking. 

Nothing  depresses  me  more 
than  hearing  pharmacists 
recommend  GSL  products  - 
an  open  invitation  to  re- 
purchase at  the  supermarket  - 
or  competing  with  each  other 
to  undercut  the  price  of 
private  prescriptions  or 
generic  OTCs. 

So,  while  J&J  MSD's 
Macmillan  (unlike  his  famous 
namesake)  did  not  have  the 
temerity  to  proclaim  that 
pharmacists  'have  never  had  it 
so  good',  I  for  one  believe 
that,  without  the  support  of 
the  industry,  things  would  be 
a  great  deal  worse! 
Graham  Philips 
St  Albans 


Branded  or  generic  -  the 


Xrayser  highlighted  the 
problematic  issue  of  branded 
versus  generic  versions  of 
modified  release  preparations 
(C&D  September  14). 

This  is  certainly  a  tricky 
area  for  the  Drug  Tariff  in 
Scotland.  However,  these 
concerns  should  not  be 
allowed  to  override  the  more 
important  issue  of  patient 
safety. 

In  these  days  of  'Pharmacy 
in  a  New  Age',  the  pro-active 
role  for  community 
pharmacists  is  to  discuss  the 
selection  options  with  the 
local  general  practitioners  and 
agree  which  products  should 
be  supplied  locally.  The 


Vitabiotics 


•  'Where  nature  meets  sci- 
ence' -  didn't  Captain  Kirk  say 
that  in  'Star  Trek  III"?  I  don't 
think  so.  That's  Vitabiotics' 
motto. 

®  Vitabiotics?  Specialises  in 
vitamins  and  multivitamins.  Its 
best-selling  brands  include  Per- 
fectil  a  multivitamin  for 
women's  skin,  hair  and  nails; 
Pregnacare  -  a  folic  acid  capsule; 
Menopace  -  which  provides 
nutrients  for  women  during  and 
after  menopause;  and  Omega-H3 
-  a  multivitamin  developed  by 
the  company  18  years  ago. 

•  So  its  products  cater  for 
women  only?  Not  now.  About 
three  weeks  ago,  Vitabiotics 
launched  Wellman,  a  multivita- 
min supplement  for  men. 

•  Aren't  men  too  'macho'  to 
worry  about  their  health? 
Men's  Heal Ih  readers  beg  to  differ. 


prescriber  can  then  write 
prescriptions  either  for  the 
original  brand  or  an  agreed 
branded  generic. 

In  this  way,  the  patient  will 
always  receive  the  same 
brand  (consistency  and 
safety),  the  pharmacy  will  be 
able  to  reduce  the  number  of 
different  items  on  the  shelf 
(good  management),  the 
general  practitioner  will  know 
exactly  which  product  the 
patient  is  receiving  and  the 
level  of  savings  that  will  be 
achieved  (increased 
confidence). 

The  added  benefit  is 
improved  working 
relationships  and  enhanced 
establishment  of  the  place  of 
pharmacy  in  the  primary  care 
team. 

David  Kennedy 

Pharmacist  facilitator, 
Grampian  Health  Board 


Concept  of  Scrip  Manager- 


I  read  with  interest  the  editor- 
ial and  lead  article  regarding 
Scrip  Manager  (C&D 
September  21),  but  would  like 
to  comment  on  how  negative 
the  editorial  comment  was  on 
this  issue.  Although  I  share 
the  editor's  view  that  this 
package  should  not  incur  a 
charge  to  pharmacists,  the 
concept  and  idea  is  to  be 
welcomed  and  it  would  have 
been  nice  for  the  RPSGB  to 
propose  such  a  system  in  its 
document,  'The  New  Horizon', 
which  was  sadly  vague  and 
unambitious  in  the  context  of 
information  technology. 


PANY IN  FOCUS 


Dr  Lalvani,  a  founder  of  Vitabiotics 

•  Vitabiotics  knows  its  mar- 
ket, then?  It  should  do,  it  was 
formed  25  years  ago  by  Dr  K  T 
Lalvani  and  Dr  Horst  Meyer,  who 
had  been  working  together  at 
the  University  of  Bonn.  They're 
celebrating  Vitabiotics'  silver 
anniversary  this  year. 

•  In  what  way?  The  company 
recently  held  a  dinner  at  the 


This  particular  package 
could  be  used  for 
remuneration  purposes  and 
surely  gives  pharmacists  what 
they  have  been  asking  for  for 
a  long  time,  and  that  is  access 
to  GPs'  notes.  Without  using 
information  technology  to  the 
maximum  effect,  none  of  the 
aims  and  objectives  proposed 
by  RPSGB  can  reach  fruition 
and  ideas  like  these  should  be 
embraced  as  it  can  lead  to 
advancement  of  the 
profession. 

All  the  ethical  considera- 
tions boil  down  to 
rationalisation  of  pharmacies 
where  the  RPSGB  and  bodies 
such  as  the  PSNC  should  act, 
although  unfortunately  they 
do  not  have  the  same  lobby 
power  as  our  medical 
colleagues.  Surely  the 
package  could  be  developed 
further  and  link  it  to  the  health 
authorities  and  PPA  so  we  can 
get  paid  for  professional  roles 
which  would  be  documented? 

The  pharmacy  profession 
has  been  crying  out  for  closer 
inter-professional  liaison  for  a 
long  time  and  this  package 
may  actually  bring  that 
philosophy  into  practice.  The 
advantages  of  such  a  system 
should  also  be  considered  as 
professionally  this  is  the  way 
forward,  and  admittedly  the 
same  service  that  is  offered  to 
GPs  should  also  be  offered  to 
pharmacists  and  the 
representative  bodies  should 
ensure  that  this  happens.  But 
the  concept  itself  is  a  welcome 
initiative  in  the  context  of 
'Pharmacy  in  a  New  Age  -  the 
New  Horizon'. 
J  D  Khan  MRPharmS 
Rochdale 


House  of  Commons  for  120 
guests. 

•  Is  Vitabiotics  interested 
only  in  the  UK  market?  Far 

from  it,  Vitabiotics  exports  to 
various  African  countries, 
including  Nigeria  and  Ghana, 
and  to  Malaysia,  Hong  Kong  and 
Indonesia  in  the  Far  East.  It  is 
seeking  US  registrations  for 
Immunace  -  an  anti-oxidant, 
Menopace,  Pregnacare,  Osteo- 
care,  and  Feroglobin,  a  blood 
product. 

•  Staff?  Six  hundred  and  fifty 
around  the  world.  Vitabiotics 
has  manufacturing  plants  in 
Nigeria,  India  and  Ghana,  and  it 
is  setting  up  plants  in  Indonesia, 
Vietnam  and  Dubai. 

•  Turnover?  55,000  in  1971, 
£26  million  now  and  it  aims  to 
double  that  by  2000. 

•  Future  plans?  It  is  seeking  a 
patent  for  a  sinus  treatment, 
which  is  currently  undergoing 
clinical  trials. 
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make  Miners  a  "must  have" 
product. 


Miners  International  in  association  with  the  BBC  Clothes  Show 
Magazine  sponsor  a  yearly  search  for 

,  this  will  be  supported  by  ongoing 
T.V.,  magazine  and  press  coverage  worth  millions  of  pounds 
...make  sure  you  get  your  share  of  the  action ! 

No  minimum  order  value  equals  best  available  stock 
turn  equals  most  exciting  opportunity  in  cosmetics 
today.  Exclusively  distributed  by 
as  part  of  their  overall  range  of  profitable  products. 


miners 


L 


return  to  PAUL  MURRAY  PLC,  School  Lane,  Chandlers  Ford,  Hampshire  S053  4YN 

Tel:  01703  268444  Fax:  01703  261946 


UnblVlbA  WUKKSHUK 


Shoyfd  there  be  an  adverse  drug  reaction  reporting  system  for  OTC  medicines 
through  community  pharmacies?  This  question  was  put  to  an  expert  panel  at  a 
Chemex  forum  organised  jointly  by  C&D  and  Roche  Consumer  Health 

ebating  the  system 
for  reporting  ADRs 


The  Medicines  Control  Ag- 
ency has  agreed  in  princi- 
ple to  extend  the  official 
adverse  drug  reaction 
(ADR)  reporting  system  to 
pharmacists  and  the  Royal  Phar- 
maceutical Society  is  looking 
into  the  feasibility  of  a  national 
scheme  for  hospital  pharmacists. 

Chairman  Patrick  Grice  said 
that,  as  far  as  he  was  aware, 
there  was  no  system  for  commu- 
nity pharmacists  to  report  reac- 
tions to  over  the  counter  medi- 
cines and  it  would  be  a  world 
first  for  the  UK  if  pharmacists 
became  involved. 

Sheila  Kelly  maintained  thai 
the  UK  already  had  a  system  for 
reporting  reactions  to  OTC  med- 
icines, but  it  did  not  differentiate 
between  these  and  prescription 
medicines.  If  customers  experi- 
enced a  severe  reaction  to  an 
OTC  product,  they  could  com- 
plain to  the  company  or  could  go 
to  a  GP  for  medical  advice.  In 
either  case,  the  company  or 
doctor  was  obliged  to  report  the 
incident  to  (he  MCA.  She 
though!  that  there  would  be 
fewer  reactions  to  OTC  pro- 
ducts as  safety  was  a  major  fac- 
tor in  deciding  whether  medi- 
cines should  be  available  with- 
out prescription. 

Roger  Odd  argued  that, 
although  a  system  was  in  place, 


the  reports  still  had  to  go  through 
a  doctor. 

"In  many  cases,  the  doctor 
might  not  even  be  aware  that  the 
patient  had  taken  a  non-pre- 
scription medicine,"  he  said. 
"Why  shouldn't  a  pharmacist  - 
with  all  his  experience  of  know- 
ing how  drugs  work,  plus  the 
fact  that  people  buy  non- 
prescription medicines  from 
pharmacies  -  be  in  as  good  a 
position  as  any  other  profes- 
sional in  the  healthcare  team  to 
report  reactions  directly  to  the 
MCA  and  ultimately  to  the  com- 
panies themselves?" 

Such  a  system  was  long  over- 
due, he  said.  Any  system  would 
have  to  be  acceptable  to  the  MC  A 
and  the  industry,  and  pharma- 
cists would  need  to  be  trained 
what  to  report  and  how  to  report 
it.  But  to  stop  pharmacists  being 
involved  would  not  be  in  the  pub- 
lic interest,  particularly  as  more 
potent  medicines  were  becom- 
ing widely  available. 

The  Society  had  put  forward  a 
case  to  the  MCA  for  community 
pharmacists  to  be  involved  in 
reporting  adverse  reactions  to 
both  prescription  and  non- 
prescription medicines,  he 
explained.  The  MCA  was  soon 
expected  to  circulate  a  consulta- 
tive paper  to  all  interested  par- 
ties -  pharmacists,  the  industry 


The  panel  of  experts  discusses  the  feasibility  of  ADR  reporting 
systems  for  OTC  medicines  at  a  workshop  during  Chemex  '96  (l-r) 
Larry  Goodyear,  Sheila  Kelly,  Roger  Odd  and  Claire  Anderson 


and  the  medical  profession  -  sug- 
gesting possible  schemes.  One 
option  might  be  for  pharmacists 
to  fill  in  the  existing  yellow 
cards.  The  Society  was  insisting 
on  links  with  prescribers,  so 
pharmacists  would  know  about 
the  patient's  condition  and  what 
other  medicines  were  being 
taken. 

Initial  discussions  with  the 
British  Medical  Association  sug- 
gested that  doctors  would  be 
happy  with  pharmacists  report- 
ing ADRs,  providing  they  were 
involved  in  the  consultation 
process  and  received  copies  of 
reports  sent  to  the  MCA. 

The  Society  would  like  to  see 
schemes  in  place  as  soon  as  pos- 
sible after  the  consultations,  but 
it  could  take  some  time  to  agree 
the  guidelines  within  which 
pharmacists  should  operate,  and 
to  train  them  to  report  the  right 
information.  Hospital  pharma- 
cists were  already  being  trained 
for  this  function. 

Larry  Goodyear,  who  has  been 
looking  at  the  feasibility  of  run- 
ning clinical  trials  through  com- 
munity pharmacies,  said  that 
most  safety  data  on  OTC  medi- 
cines came  from  trials  in  which 
the  medicines  were  prescribed 
by  GPs  -  a  totally  different  popu- 
lation from  that  buying  treat- 
ments from  pharmacies.  Some- 
times OTC  products  were  used 
for  different  indications  and  at 
different  doses. 

He  agreed  that  pharmacists 
were  ideally  placed  to  collect 
that  type  of  data.  But  he  won- 
dered whether  the  average  com- 
munity pharmacist  had  the 
breadth  of  clinical  knowledge  or 
enough  supporting  information 
about  patients.  In  hospitals, 
pharmacists  would  have  access 
to  the  patient's  notes. 

Claire  Anderson  believed 
many  pharmacists  had  enough 
clinical  knowledge,  while  others 
would  need  bringing  up  to  the 
right  level.  Some  were  not  suffi- 
ciently involved  in  selling  OTC 
medicines  in  their  pharmacies. 
Hopefully,  pharmacy  training  in 
schools  would  prepare  gradu- 
ates  l'i ii  I lus  task 
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in  association  with 


Roche 


Roche  Consumer  Health 


Sheila  Kelly 


Larry  Goodyear 

Ms  Kelly  pointed  out  that  for 
many  POM  to  P  switches,  the 
indications  were  the  same  as 
when  the  product  was  on  pre- 
scription. For  others,  such  as 
ibuprofen,  the  prescription  ver- 
sion had  been  taken  day  in  day 
out  for  several  years,  possibly  at 
high  doses.  In  general,  people 
now  buying  these  medicines 
were  younger,  healthier  and  per- 
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Roger  Odd 


Claire  Anderson 

haps  using  the  products  intermit- 
tently, so  the  safety  profile  was 
likely  to  tie  hotter.  The  MCA  was 
reluctanl  to  switch  medicines 
until  il  was  confident  there 
would  he  no  problems  with  unsu- 
pervised use  in  the  general  popu- 
lation. Most  people  believed  that 
the  ADR  profile  of  a  molecule 
was  established  within  three 
years  of  marketing  and  that  a 
medicine  could  not  become 
available  off  prescription  until  it 
had  been  on  the  market  for  at 
least  Five  years. 

She  wenl  on  to  say  that  most 
( )T< '  purchases  were  repeats 
about  86  per  cenl  Of  people 
bought  a  medicine  they  had  used 
before,  so  one  could  assume  that 
if  it.  caused  problems,  they  would 

Members  of  the  panel 

Sheila  Kelly,  director,  Proprietary  Association  of  Great  Britain;  Roger 
Odd,  head  of  the  Royal  Pharmaceutical  Society's  practice  division; 
Claire  Anderson,  lecturer  in  community  pharmacy,  King's  College, 
London;  and  Larry  Goodyear,  lecturer  in  clinical  pharmacy,  King's 
College. 
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not  still  be  using  it.  She  saw  phar- 
macists playing  a  v  aluable  role  in 
advising  on  medicines  which 
patients  were  using  for  the  first 
time  and  asking  on  a  later  occa- 
sion if  the  medicine  had  been 
suitable. 

"That  would  give  valuable 
feedback  between  the  customer 
and  the  pharmacist,"  she  said. 
She  agreed  that  pharmacists 
should  be  involved  in  ADR  col- 
lection and  thought  that  there 
was  no  case  for  separate 
schemes  for  OTO  and  prescrip- 
tion medicines. 

When  asked  how  easy  it  would 
be  in  practice  to  identify  ADRs, 
Mr  Goodyear  said  it  would 
depend  on  the  pharmacist's  clini- 
cal knowledge  and  the  severity  of 
the  reaction  If  people  were  not 
particularly  worried  about  a 
reaction,  they  would  keep  il  to 
themselves.  Pharmacists  tended 
to  have  a  core  of  clients  who 
used  the  pharmacy  regularly  and 
whose  medical  background  was 
well  known. 

"In  some  cases,  the  pharmacist 
might  be  better  placed  to  report 
ADRs  than  the  GP,  who  might 
not  have  the  same  insight,  as  he 
does  not  see  the  patient  as  regu- 
larly," he  said. 

His  experience  of  hospital 
practice  was  that  pharmacists 
could  refer  to  the  patient's  notes 
and  encourage  ADR  reporting  by 
filling  in  forms  which  were  then 
signed  by  the  registrar.  He  envis- 
aged a  similar  system  in  the  com- 
munity, where  the  pharmacist 
identified  the  problem  but  collab- 
orated with  the  GP  m  rep< iri ing. 
II  the  pharmacist  jusi  said  to  the 
GP,  "I  think  that  there's  an  Al  )R", 
the  problem  might  not  get 
reported 

Mr  Odd  agreed  il  waseasiei  foi 
hospital  pharmacists  to  establish 
links  with  prescribers  and  obtain 
patient  profiles  The  Society  was 
discussing  with  the  MCA  ways  in 
which  such  a  system  could  be 
achieved  in  the  community. 

Ms  Anderson  thought  there 
might  be  some  initial  problems 
persuading  doctors  to  release 
information,  because  of  patient 
confidentiality 

When  asked  if  PAGB  membei 
companies  would  be  comfort- 
able with  an  ADR  reporting  sys- 
tem involving  OTC  medicines, 
Ms  Kelly  said  she  did  not  think 
there  would  be  any  objections. 
Companies  would  want  to  know 
if  their  products  were  not  suiting 
people,  she  said:  "It  would  all  add 
to  the  safety  net  that  we're  t  rying 
to  achieve." 


Traxam 

'  Pain  Relief  Gel 

Powerful,  penetrating  relief  from 
muscular  aches,  pains  and  backache 


TRAXAM  TOP  TIPS 
FOR  MANAGING 
SOFT  TISSUE  INJURIES  IN  PHARMACY 


NUMBER  4 

A  sprain  happens  when  a  joint  is 
twisted  under  stress  to  a  point  where 
the  ligaments  -  the  soft  connective 
tissues  i Inn  hold  bones  together-  are 
torn.  A  sprain  is  always  painful,  and 
can  often  lake  a  long  time  to  heal.  The 
sprained  ankle  is  probably  the 
commonest  of  all  in  juries,  but  responds 
well  to  simple  measures. 


Step  1.  Advise 
customers  to  follow  the 
R.I.C.E.  routine  -  Sec 
Traxam  Tips  I  tor 
details 

R  =  Rest  the 

affected  joint. 

I  =  Ice  -  apply  an 
ice  pack  to  the  affected 
area. 


C  =  Compression   using  a 
lirm  but  not  tight  elastic  bandage. 

E  =  Elevation  keep  the  affected 
joint  raised. 

Step  2.  (  heck  for  the  need  to  refer. 


Occasionally  a  sprain  injury  may  be 
severe  enough  to  warrant  a  visit  to  the 
accident  and  emergency  department  at 
your  local  hospital,  or  al  least  the  GP.  II 
the  answer  to  any  ol  these  questions  is 
"ves',  then  refer. 


Was  the  swelling  rapid  and  severe? 
Is  there  a  lever  with  the  swelling? 
Is  pain  severe  or  persistent  at  rest? 
Is  the  joint  incapable  oi  bearing  weight? 

Step  3.  Oiler  topical  treatment  that 
manages  pain  and  reduces 
inflammation,  like  new  TRAXAM  Pain 
Relief  Gel. 


Traxam  Pain  Reliel 
Gel  is  an  ideal 
recommendation  lor 
most  consumers 
with  sprain  injuries, 
providing  powerful, 
penetrating  anti- 
inflammatory action 
to  the  ligaments 
beneath  the  surface 
ol  the  skin. 


More  traditional  heat  rubs  may  not 
always  be  appropriate  treatment 
because: 

a)  in  the  lirsl  couple  ol  days  after 
injury  they  may  increase  swelling  by 
increasing  blood  How  to  the  affected  site. 

b)  they  can  be  cosmetically 
unpleasant;  greasy,  powerful  odour,  skin 
reaction  (burning  sensation). 

Traxam  Pain  Reliel  Gel  is  u 
cosmeticall)  pleasant,  clear  gel  with  no 
smell,  no  burn,  and  no  greasy  residue. 

Just  pure  pain  relief. 


FELBINAC 


Traxam 


Pure  Pain  Relief 


PRODUCT  INFORMATION:  Presentation:  Clear  non-greasy,  non-s!aining  gel  containing  30mg  leibinac  in  each  gram.  Uses:  A  topical  anti 
inflammatory  and  analgesic  lor  the  reliel  of  symptoms  associated  with  soft  tissue  injury  such  as  sprains,  strains  and  contusions  Dosage 
Rub  1g  TRAXAM  Pain  Relief  Gel  (approximately  1  inch  (2.5cm)  of  gel)  into  the  affected  area  2  io  4  times  a  day.  Do  not  use  for  longer  than ' 
days.  The  total  dose  should  not  exceed  25g  per  day  regardless  of  the  number  of  affected  areas.  Elderly.  No  special  dosage  recommendation: 
are  made  loi  elderly  patients.  Children  Not  recommended  tor  use  in  children  under  12  years  ol  age.  Hands  should  be  washed  lollowin 
application  ol  TRAXAM  Pain  Reliel  Gel  unless  they  are  in  the  treatment  site  Contraindications:  Hypersensitivity  to  ihe  ingredients  TRAXAfi 
Pain  Reliel  Gel  should  not  be  given  lo  patients  in  whom  attacks  ol  asthma,  urticaria  and  acute  rhinitis  are  piecipilaled  by  Aspirin  or  othe 
non  steroidal  anti-inflammatory  drugs.  Precautions  and  special  warnings:  Use  ol  TRAXAM  Pain  Relief  Gel  should  be  limited  to  intact  am 
non  diseased  skin.  Contact  wilh  mucus  membranes  and  Ihe  eyes  should  be  avoided.  TRAXAM  Pain  Relief  Gel  should  not  be  applied  witl 
occlusive  dressings  or  simultaneously  lo  the  same  site  as  other  topical  preparations.  Safe  use  of  Felbmac  in  early  childhood  has  not  beei 
established  Side  effects:  Overall  incidence  of  side  effects  with  leibinac  is  low.  Local  effects  such  as  mild  local  erythema,  irritation,  dermatitis 
pruritis  and  paraesthesia,  which  recover  spontaneously  on  cessation  ot  treatment,  are  the  most  common  reactions.  Pharmaceutical 
precautions:  Store  below  25  "C  Legal  caiegory:  P  Package  quantities:  30g  lubes  Product  licence  number:  PL/0095/01 19 
Price:  C3  99  RSP  (£3  40  ex  VAT)  Name  and  address  ol  licence  holder:  Cyanamid  ol  Great  Britain  Ltd,  Cyanamid  House, 
Fareham  Road,  Hampshire  P013  OAS.  Distributor:  Whitehall  Laboratories  Limited,  Berkshire,  SL6  OPH 


Trade  Mark 

Whitehall  Laboratories  Limited,  lluntercombe  Lane  South  Taplow, 
Maidenhead,  Berkshire,  SL6  OPH 


Mr  UUNUntdd 


A  voyage  of  discovery 


Morth  London  community 
pharmacist  Barry 
Shooter  was  one  of  the 
winners  of  last  year's 
C&D/Q\axo  Wellcome 
Practice  to  People' 
awards.  He  chose  a  visit 
to  the  56th  Congress  of 
the  International 
Federation  of  Pharmacy 
in  Jerusalem  as  his  prize 

The  prizes  in  <  'hemist  & 
Drugyisl's  'From  Practice 
to  People'  Awards  (spon- 
sored by  Glaxo  Wellcome) 
are  designed  to  enable  the 
winner  to  grow  either  profession- 
ally or  personally.  Little  did  I  imag- 
ine that,  having  returned  from 
Jerusalem  after  attending  the  56th 
Congress  of  the  International  Fed- 
eration of  Pharmacy,  I  would  think 
that  it  was  the  most  important 
event  in  my  professional  life. 

Profession  and  religion  are 
probably  the  most  important 
facets  of  life  after  the  family,  so 
imagine  my  feelings  of  excite- 
ment, pride  and  pleasure  on 
arriving  in  Jerusalem. 

The  Congress  was  in  a  number 
of  distinct  parts:  the  opening  and 
closing  ceremonies,  the  acade- 
mic programme,  and  the  social 
and  cultural  events  that  allow 
interaction  between  pharmacists 
from  all  over  the  world. 

The  minister  of  health  for  Israel, 
the  chairman  of  t  he  Israeli  Co-ordi- 
nation Committee  and  the  presi- 
dent of  FIP  all  spoke  at  the  opening 
ceremony.  Biblical  references  and 
the  influences  of  pharmacy  on 
peace  in  the  Middle  Fast  were 
cited,  and  though  cynics  may  think 
this  pure  rhetoric,  to  those  in  the 
Internationa]  Convention  Centre 
the  remarks  were  sincere  and  apt  . 

The  theme  of  the  Congress 
was  'Preparing  for  the  challenges 
of  tomorrow'  and  the  president 
expanded  on  that,  describing 
pharmacy's  need  for  partners, 
within  and  outside  the  health- 
care team. 

FIP  covers  all  branches  of  the 
profession  and  there  were  2,000 
delegates  present  from  over  60 
countries.  I  was  one  of  the  few 
community  pharmacists  from 
the  UK.  Although  the  registrat  ion 
fee  is  quite  high,  it  is  something 
pharmacists  should  attend  at 
least  once  in  their  lives. 

After  the  opening  ceremony, 
there  was  a  presentation  of  the 
many  aspects  of  pharmacy  in 
Israel.  A  surprise  part  of  this  was 


Or  Peter  Houghton,  senior  lecturer  in  Pharmacognosy,  Kings  College 
London,  examines  feverfew  at  the  Galilee  herbal  remedies  kibbutz 


UK  pharmacists  abroad 


s  Cairns,  Tony  Hall  and  Bryony  Dean 


a  video  showing  the  pharmacist's 
role  in  servicing  the  Israeli 
defence  forces.  Pharmacists  are 
responsible  for  the  field  medical 
kits;  filling  them,  deciding  what 
should  be  in  them,  setting  stan- 
dards and  making  recommenda- 
tions to  the  chief  medical  officer. 

An  Australian  pharmacist  said 
that,  this  shouldn't  come  as  a 
shock  as  it  happened  in  both  the 
Australian  and  British  armies. 
The  pharmacist's  role  in  the 
armed  forces  in  peacetime  in  the 
UK  is  hardly  ever  documented, 
however.  Israeli  forces,  because 
of  their  vast  experience,  are 
often  asked  to  send  teams,  which 
include  pharmacists,  to  world 
emergencies,  such  as  Rwanda. 

It  was  interesting  to  compare 
community  pharmacists'  roles  in 
different  countries.  Israelis  work 
either  in  private  pharmacies,  as 
in  the  UK,  or  in  those  directly 
owned  by  the  four  insurance  co- 
operatives which  cover  the 
whole  population.  Israeli  citizens 
can  choose,  but  they  have  to 
belong  to  one.  Private  pharma- 
cists can  dispense  prescriptions 
issued  to  members  of  these  co- 


operatives, but  they  have  to  give 
a  disc  ount  back  to  the  patient. 

All  pharmacies  in  Sweden  are 
owned  by  the  state,  so  there  is  no 
private  pharmacy  at  all.  In  Aus- 
tria, the  average  pharmacy  has  a 
turnover  of  SI. 5  million,  this  has 
a  70:30  prescription: counter  split 
and  achieves  a  33  per  cent  mar- 
gin. Doctor  dispensing  is  allow- 
ed, but  only  beyond  one  hour's 
walk  from  the  pharmacy  -  about 
three  miles.  This  is  laid  down  in 
the  never-amended  1906  Phar- 
macy Act!  Austrians  are  covered 
by  one  of  27  health  insuring 
organisations  which  paj  the 
pharmacists.  Due  to  the  number 
of  insurers,  they  are  weak  play- 
ers in  contrac  t  negotiations  and 
the  pharmacists  are  able  to  main- 
tain their  healthy  margins. 

Irish  community  pharmacists 
have  learnt  from  problems  with 
relocation  in  the  UK  and  have 
drafted  a  much  tighter  contract. 

The  social  highlight  of  the  Con- 
gress was  the  'welcome  evening'. 
The  Israel  Museum  was  opened 
specially  and  delegates  could 
walk  between  the  archaeological 
and  religious  exhibits,  and  view  a 


magnificent  art  collection.  In  the 
grounds,  a  traditional  Israeli 
meal  was  served  in  the  open  air. 
This  was  sponsored  by  TEVA,  a 
major  Israeli  pharmaceuticals 
manufacturer,  which  recently 
took  over  APS/Berk  in  the  UK. 

The  academic  sessions  took 
place  throughout  the  Congress  in 
the  mornings  and  in  the  after- 
noons. Each  session  was  divided 
into  four  or  five  half-hour  lec- 
tures. Some  were  professional, 
others  were  scientific,  while  oth- 
ers were  specific  for  the  different 
sectors  of  pharmacy.  Many  ses- 
sions ran  consecutively,  making 
it  difficult  to  decide  which  to  go 
to.  People  routinely  dipped  in 
and  out.  I  attended  sessions  on 
medication  errors,  terminal  car  e, 
the  reporting  of  adverse  drug 
reactions  (ARDs)  to  herbal  med- 
icines and  a  session  sponsored 
by  Procter  &  Gamble  that  used 
the  interactive  technique  that  the 
CPPE  was  using  for  its 
'Response  to  symptoms'  work- 
shops last  winter.  It  was  unusual 
to  see  such  a  commerc  ial  presen- 
tation at  an  academic  and  profes- 
sional event  and  the  content  was 
rather  disappointing,  although 
the  participants  certainly  enjoy- 
ed using  the  new  technology. 

Another  afternoon  was  spent 
listening  to  a  series  of  lectures 
about  how  the  workforce  may 
need  to  be  modified  to  cope  with 
pharmaceutical  care.  It  basically 
reaffirmed  the  British  position 
that  it  would  be  much  better  if 
pharmac  ists  left  as  much  of  the 
technic  al  aspects  of  dispensing 
to  trained  technicians,  allowing 
them  to  interact  more  produc- 
tively with  customers. 

On  the  last  day  of  my  visit,  I 
went  on  a  trip,  run  by  the  medic  - 
inal plant  section  of  FIP,  to  a 
couple  of  factories  involved  in 
producing  herbal  medicines. 
There  was  a  small  operation  in 
whic  h  paediatric  syrups  were 
manufactured  using  natural 
products,  and  a  kibbutz  which 
grew  feverfew,  used  in  the  treat- 
ment of  migraine.  The  kibbutz 
was  the  largest  producer  of 
feverfew  in  the  world. 

At  the  closing  ceremony,  a  lav- 
ish dinner  and  ball,  delegates 
were  encouraged  to  attend  next 
year's  Congress  in  Vancouver 
and  the  1998  Congress  in  Egypt. 

I  was  in  Jerusalem  for  less  than 
120  hours,  yet  I  returned  intellec  - 
tually and  emotionally  stimu- 
lated, and  so  much  more  aware 
of  the  internat  ional  nat  ure  of  our 
profession. 

My  thanks  to  C&D  and  Glaxo 
Wellcome  for  their  generous 
award. 
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There  are  no  simple  solutions  to  IBS.  Mainly 
because  the  symptoms  experienced  by  sufferers 
vary  so  much.  One  of  the  generally  accepted  ways 
to  relieve  IBS  symptoms  is  for  sufferers  to 
tntroouce  more  wiore  into  tneir  oiei.  nowe  , 
although  a  high  fibre  diet  helps  some  people  with 
constipation,  many  IBS  sufferers  find  that  certain 
types  of  fibre  (e.g.  bran)  can  cause  diarrhoea,  and 
in  some  cases  exacerbate  smooth  muscle 
spasm.**  In  these  cases,  the  Pharmacist  may 
recommend  that  a  selective  antispasmodic  such 
as  Relaxyl  may  be  more  appropriate, 

Relaxing  with  RELAXYL. 

The  pain  and  discomfort  of  IBS  occurs  when  the  smooth 
muscle  in  the  lower  intestine  goes  into  spasm.  Spasms  are 
often  so  distressing,  some  people  curtail  their  lifestyles  for  fear 
of  an  attack. 

Relaxyl,  which  contains  the  powerful  anti-spasmodic 
ingredient  Alverine  Citrate,  relieves  the  pain  and  discomfort 
of  IBS. 

Used  as  part  of  a  lifestyle 
management  programme, 
Relaxyl  can  considerably 
improve  the  IBS  sufferer's 
quality  of  life. 

Further  information 
about  IBS. 

There  are  a  number  of  organisations 
that  can  provide  sufferers  with 
information  on  IBS.  These  include: 
IBS  Bulletin,  c/o  The  Subscription  Department,  Central  Middlesex, 
Hospital  NHS  Trust,  PO  Box  18  East  Sussex  TN6  1ZY  01892  653268 

IBS  Network  Self  Help  Group,  St  John's  House, 
Hither  Green  Hospital,  London  SE13  6RU 


RKLAXYL  in  pharmacy: 
Dedicated  to  the  relief 
of  painful  IBS 


 ^~~~r 

Relaxyl 

}. SPASMODIC  CAPSULCS  *S 


*  Trade  Mark  **  CY  Francis  MCRR  PJ  Whorwell  FRCP  "The  Lancet",  1994. 


|any  of  the  ingredients.  Interactions:  None  Special  Warnings:  It 

symptoms  persist  or  worsen,  consult  your  doctor  Side  effects: 
Possible  side  effects  may  include  nausea,  headache,  dizziness, 
Iching,  rash  and  allergic  reaction  Effect  on  ability  to  drive  and 
Use  machines:  None  Incompatibilities:  None.  Use  during 
pregnancy  and  lactation:  No  teratogenic  effects  have  been 
Reported,  but  caution  should  be  exercised  during  the  first  trimester 
pf  pregnancy.  Overdosage:  Hypotension  and  atropine  like  toxic 


effects.  Pharmaceutical  precautions:  Store  in  a  dry  place  below 
25  C  Legal  category:  Pharmacy  Package  quantities  and  prices 
(ex  VAT):  18  capsules,  £3  70   Product  Licence  No: 
PL0322/0072  Date  of  Preparation:  September  1996. 
Shelf  life:  3  years  Product  Licence  Holder:  Norgine 
Ltd.,  Moorhall  Road,  Harefield,  Middlesex,  UB9  6NS. 
Distributor:  Whitehall  Laboratories  Limited, 
Taplow,  Maidenhead,  Berkshire,  SL6  OPH. 
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If  used  to  be  just  women  who  spent  time  locked  behind  the  bathroom  door,  examining  what  nature  had  given 
them  and  trying  to  find  ways  of  enhancing  the  good  and  disguising  the  bad.  Now,  increasingly,  the  reflection 
in  the  looking  glass  is  male,  as  men  come  to  terms  with  the  fact  that  appearances  can  be  deceptive 

Mans  mirror  image 


A 
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ppearance 
plays  an  in- 
creasingly 
important 
role  in  every- 
day life  -  witness  the 
booming  c  osmetic  sur- 
gery market  for  both 
men  and  women,  and 
the  success  of  image 
consultants  with  politi- 
cians, royalty  and  busi- 
ness people. 

In  today's  competi- 
tive world,  men  are 
realising  what  women 
have  known  for  years 
-  appearance  matters. 
The  result  has  been  a 
burgeoning  grooming 
market  for  men,  mak- 
ing it  among  the 
fastest-growing  in  the 
whole  toiletries  busi- 
ness in  the  past 
decade.  Now  worth 
S433.5  million  (TNAGB 
Superpanel  30/6/96), 
sales  in  the  past  year 
are  up  by  7.8  per  cent. 

According  to  Elida 
Faberge's  research, 
men  are  spending  up  to 
half  an  hour  on  their 
appearance  on  week- 
days and  as  long  as  an 
hour  at  the  weekend. 
"Grooming  for  men 
used  to  be  largely  for 
hygiene  reasons.  Then 
it  became  something 
you  did  before  a  night 
out  and  now  it's  an 
everyday  necessity  for 
most  men,"  says  Jane 
Aspinall,  category  man- 
ager for  male  toiletries 
and  fragrances  at  Elida 
Faberge.  Spending  time 
in  the  bathroom  is  now 
acceptable  to  most 
men  -  "the  fact  that 
we've  signed  up  Liver- 
pool footballer  Jamie 
Redknapp  to  endorse 
our  Lynx  moisturiser 
says  it  all,"  says  Ms 
Aspinall. 

"One  of  the  biggest 
changes  we've  seen  in 
recent  years  has  been 
the  increase  in  self- 
purchase.  As  well  as 
becoming  more  confi- 
dent at  using  toi- 
letries, men  are  now 


choosing  to  buy  the  products  for 
themselves  instead  of  just  using 
whatever  comes  to  hand  in  the 
bathroom  or  getting  their  partner 
to  do  the  choosing." 

Although  Christmas  and  Valen- 
tine's Day  are  still  important 
sales  times  for  male  toiletries,  80 
per  cent  of  men  now  buy  their 
own  products  compared  with  60 
per  cent  just  a  few  years  ago.  In 
fact,  a  quarter  of  all  sales  of  toi- 
letries now  made  are  by  men. 
"Really  it's  just  the  unisex  or  fam- 
ily-type products,  such  as 
shower  gels,  that  tend  to  still  be 
bought  for  men  by  women,"  says 
Ms  Aspinall.  According  to 
Gillette,  men  spend  S90  a  year  on 
premium  grooming  products  or 
£50  per  year  on  budget  products. 

However,  while  men  may  be 
buying  the  products  themselves, 
when  it  comes  to  things  like  fra- 
grance, their  choice  is  still  often 
influenced  by  women.  According 
to  a  Mintel  survey,  49  per  cent  of 
those  questioned  said  their 
choice  of  fragrance  was  based  on 
what  their  partner  liked,  while  23 
per  cent  admitted  to  always  buy- 
ing the  same  brand.  But  men  are 
becoming  more  receptive  to  new 
brands,  with  19  per  cent  saying 
they'd  tried  their  fragrance  out  in 
the  store  and  16  per  cent  had 
used  a  tester  in  a  magazine. 

Sports  boom 

The  popularity  of  sport  and  exer- 
cising have  also  had  a  big  impact 
on  men's  grooming  habits,  result- 
ing in  more  frequent  showering 
and  hence  usage  of  shower  gels, 
shampoos,  deodorants  and  other 
toiletries.  A  TGI  survey  found 
that  swimming,  football  and 
weight  training  were  the  most 
popular  men's  sporting  activities, 
with  almost  20  per  cent  partici- 
pating in  swimming,  10.6  per 
cent  in  football  and  10.1  per  cent 
in  weight  training. 

Karen  Wilson  de  Roze,  market- 
ing manager  at  Coty  Fragrances, 
which  produces  Adidas,  says:  "It 
seems  likely  that  the  sports- 
related  grooming  market  will 
become  increasingly  sophisti- 
cated in  its  product  offerings, 
with  an  increasing  emphasis  on 
skin  care  ranges  and  self-pur- 
chase." Being  seen  using  a 
branded  produc  t  ,  such  as  Adidas, 
m  the  loc  ker  room  is  important, 
she  believes.  "It  provides  credi- 


bility and  a  masculine  image  for 
the  user,  which  is  important  to 
them,"  she  says. 

Impact  of  magazines 

The  plethora  of  men's  lifestyle, 
health  and  fitness,  and  sports 
magazines  is  beginning  to  influ- 
ence men,  with  grooming  fea- 
tures and  advertisements  en- 
couraging them  to  experiment 
with  new  products.  "I  think  that 
magazines  have  had  a  huge 
impact  on  men  -  they're  defi- 
nitely being  influenced  by  the 
products  they  see  in  them,"  says 
Ms  Aspinall. 

At  Sara  Lee,  marketing  man- 
ager for  personal  care  and  world- 
wide co-ordinator  for  Brylcreem 
Andy  Watts  agrees:  "Just  as 
women's  magazines  influence 
women  on  fashion  and  beauty,  so 
men's  magazines  are  doing  the 
same  for  men.  And  I  think  their 
influence  will  increase." 

Retailers  are  helping  to  grow 
the  men's  market,  too,  says  Ms 
Aspinall,  by  setting  up  areas 
specifically  for  these  products  so 
men  can  feel  comfortable  brows- 
ing. "By  doing  this,  retailers  have 
legitimised  male  grooming." 

At  Network  Management,  dis- 
tributor of  Noir,  senior  brand 
manager  Libby  Walter  believes 
their  decision  to  market  Noir  on 
a  self-selection  basis  has  con- 
tributed to  its  success.  "Men  are 
still  not  as  confident  as  women 
when  selecting  fragrance  and 
grooming  products.  We  believe 
that  consultants  can  often  inhibit 
male  consumers  by  making  them 
feel  ignorant  or  embarrassed. 
Most  men  do  not  wish  to  have  an 
in-depth  conversation  about  fra- 
grances or  skin  care  routines  and 
would  rather  use  a  tester  them- 
selves and  take  it  from  there." 

For  the  future,  the  male 
grooming  market  is  expected  to 
continue  growing,  with  newer 
sectors  such  as  skin  care,  body- 
sprays  and  shower  gel  being 
used  by  more  and  more  men.  And 
while  it  is  younger  men  who  are 
most  willing  to  try  out  new  prod- 
ucts, once  established,  these 
appeal  to  older  men,  too.  "As  the 
population  ages,  those  men  who 
have  acquired  the  habit  of  per- 
sonal grooming  will  continue, 
while  younger  men  will  come 
into  t  he  men's  markets  as  a  mat- 
ter of  course,"  says  Mintel. 
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The  blossoming  of  the 
men's  skin  care  market 
has  been  predicted  for 
some  years.  Although 
market  research  company 
Frost  &  Sullivan  may  have  been  a 
little  optimistic  when  it  forecast 
that  in  the  US  51  per  rent  of  all 
male  toiletry  purchases  would  be 
skin  care  by  2000,  here  in  the  UK 
the  market  is  showing  signs  of  tak- 
ing root,  albeit  cautiously. 

While  at  the  premium  end  of 
the  market  men's  skin  care  prod- 
ucts can  stand  alone  without  the 
prop  of  shaving  or  fragrance  to 
lean  on,  the  average  man  buying 
mass  market  brands  will  only 
consider  skin  products  that  are 
linked  with  his  shaving  needs. 

At  Elida  Faberge,  category 
manager  for  male  toiletries  Jane 
Aspinall  says  the  jump  from 
shaving  foam  to  moisturiser  has 
been  gradual.  "As  a  manufac- 
turer, you  need  to  enter  the  skin 
care  market  through  a  shaving 
gateway.  In  the  past  few  years, 
we've  seen  a  move  from  moistur- 
ising shaving  foam  to  shaving  gel, 
then  to  aftershave  balm  and 
finally  to  moisturisers."  The  com- 
pany's Lynx  Systeme  introduced 
the  first  branded  mass  market 
moisturiser'  for  men  earlier  this 
year,  endorsed  by  footballer 
Jamie  Redknapp,  which  has  been 
"overwhelmingly  successful". 

So  how  big  is  male  skin  care? 
Mintel  est  imates  its  worth  at  S6-S8 
million,  while  Taylor  Nelson  AGB 
Supei  panel  puts  it  at  £9. 9m.  Men's 
use  of  facial  skin  care  products 


Elida  Faberge  hopes  to  boost  sales  of  its  new  Lynx  Skin  Systeme 
moisturiser  with  a  new  skin  care  booklet,  endorsed  by  Liverpool  and 
England  footballer  Jamie  Redknapp 


skin  care  products."  At  Elida 
Faberge,  Ms  Aspinall  sees  aiming 
at  younger  men  as  a  positive 
step:  "By  targeting  17-25-year- 
olds,  as  we've  done  with  Lynx 


looking  to  the  rest  of  Europe, 
where  men  are  already  using 
facial  washes,  toners  and  even 
body  lotions.  "But  it'll  be  a  while 
before  we're  ready  for  that  over 


Dermal  dilemmas 


increased  by  22  per  cent  I i  0111  Sc|  i 

tember,  1992,  to  I  lecember,  1995 
(IRI  May/June,  1996).  Around  15.5 
per  cent  of  men  now  use  these 
products.  But,  according  to  Ms 
Aspinall,  we're  still  way  behind 
the  rest  <  if  Eur<  >pe  and  other  c<  lun- 
tries,  with  Germany  and  Japan 
leading  the  way.  "I  would  say  that 
the  potential  for  male  skin  care  in 
the  UK  is  about  double  what  it 
currently  is,  bearing  in  mind  thai 
when  Lynx  was  launched  overten 
years  ago,  many  were  sceptical 
aboul  its  success  -  now  it's  an 
H  18m  brand." 

As  with  most  new  product  sec- 
tors, it's  the  younger  men  who 
are  keen  to  try  them  out  first.  At 
Cussons,  which  has  jusl 
launched  the  sensitive  skin- 
friendly  Active  Care  for  Men,  a 
spokesperson  says:  "Most  spe- 
cific- skin  care  products,  such  as 
moisturisers  and  facial  washes, 
are  still  predominantly  used  by 
young  men,  while  older  men  still 
.struggle  with  the  need  for  overt 


Systeme,  you  find  that  older  men 
aspire  lo  the  products,  loo.  We've 
seen  this  happen  with  shaving 
gels,  which  men  of  all  ages  now 
use." 

For  the  future  Elida  Faberge  is 


here,"  admits  Ms  Aspinall. 
•  Elida  Faberge  has  produced  a 
new  skin  care  booklet  to  go  with 
Lynx  Systeme,  called  Mamie 
Redknapp's  guide  to  the  art  of 
skin  defence'. 


Cussons  has  launched  a  range  of  sensitive  skin  friendly  toiletries 
called  Imperial  Leather  Active  Care  for  Men.  It  includes  shave  foam 
and  gel,  aftershave  lotion,  deodorant,  bodyspray,  and  shampoo  and 
body  wash 


Life  at 
sharp  em 


Shaving  preparations  and 
razors  will  always  form  a 
large  part  of  the  male 
grooming  market,  with 
airy  growth  driven  by 
innovative  products.  Shaving 
preparations  are  worth  S79.6  mil- 
lion (TN  AGB  Superpanel  30/6/96), 
up  7.2  pier  cent  on  last  year.  They 
account  for  18.4  per  cent  of 
male  toiletry  sales.  According  to 
Gillette  figures,  razors  are  worth 
S148m,  up  (5.5  per  cent  this  year; 
and  blades  S146m,  up  6.8  per  cent. 

British  men  still  prefer  a  wet 
shave,  with  only  25  per  cent 
choosing  an  electric  or  battery 
shaver,  says  Gillette.  Systems 
razors  have  grown  tremendously 
in  the  past  few  years,  with  55  per 
cent  of  men  using  them  in  1995, 
an  increase  of  10  per  cent  in  just 
two  years.  They  are  now  worth  a 
total  of  SI  18m,  while  disposable 
razors  account  for  just  £46m. 

However,  it  is  still  the  younger 
men  who  are  more  likely  to  use 
the  newer  shaving  methods,  with 
48  per  cent  of  15-24-year-olds 
choosing  a  systems  razor.  Gel  is 
still  most  likely  to  be  used  by 
younger  men,  with  50  per  cent  of 
17-24-year-olds  choosing  it  com- 
pared with  15  per  cent  of  45-54- 
year-olds  (TN  AGB  Personal  Care 
Panel). 

"The  growth  of  gels  is  driven  by 
a  younger  audience,  which  is  far- 
more  aware  of  good  skin  care  and 
is  happy  to  trade  up  to  a  premium 
product  that  offers  added  bene- 
fits," says  Belinda  Wallace,  com- 
mercial category  manager  for 
body  care  at  Colgate-Palmolive. 
Gels  now  account  for  a  11  pel 
cent  value  share  of  the  market, 
says  the  company,  with  sensitive 
skm  variants  proving  popular 
with  64  per  cent  of  those  sales. 

What's  new? 

Gillette  has  added  a  new  variant 
to  its  Series  range,  called  Pacific 
Light ,  which  is  designed  for  the  47 
per  cent  of  men  who  claim  they 
have  sensitive  skin  (Gillette 
research).  With  the  intention  of 
growing  the  brand  by  16  per  cent, 
the  new  variant  combines  skin- 
caring  benefits  with  a  light  fra- 
grance. New  products  to  the 
range  include  an  alcohol-free 
aftershave  splash  and  Gillette's 
first  men's  shower  gel,  also  avail- 
able in  Cool  Wave  and  Wild  Rain 
fragrances. 

Pacific  Light  will  be  supported 
by  a  £6.95m  campaign,  including 
television  and  press  advertising, 
as  well  as  sampling.  Martin 
Williams,  marketing  manager  for 

Continued  on  P434  ► 
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<  Continued  from  P433 

Gillette  Northern  Europe,  says: 
"Tliese  are  significant  develop- 
ments for  Gillette  and  the  male 
toiletries  market.  Not  only  is  the 
company  launching  into  a  com- 
pletely new  sector  with  shower 
gels  but,  with  Pacific  Light,  is 
investing  to  stimulate  an  emerg- 
ing sector  -  male  grooming  prod- 
ucts which  have  real  skin  bene- 
fits and  world-class  fragrances." 

Wilkinson  Sword  is  supporting 
the  FX  Performer  systems  razor 
with  television  advertising  from 
this  month.  The  company  is  sup- 
porting independents  with  a  pro- 
gramme of  merchandising  ad- 
vice, including  planograms,  to 
help  them  maximise  sales  in  this 
area.  "The  independent  commu- 
nity pharmacy  will  be  hearing  a 
great  deal  more  from  Wilkinson 
Sword  over  the  coming  months," 
says  Martin  Harries,  trade  mar- 
keting manager.  "We  intend  to 
share  our  unique  ideas  and  prod- 


Culmak  has  extended  its  range  of 
shaving  brushes  with  the  addition 
of  the  Concord,  in  bright 
packaging  designed  for  younger 
men,  and  a  wooden-handled 
variant,  called  the  Baron 


The  Philishave  Reflex  Action  shaving  system  is  the  first  three- 
dimensional,  contour-following  dry  shaving  system,  and  the  company 
is  predicting  it'll  be  a  winner  this  Christmas 


ucts  with  many  more  retailers 
than  we  have  done  previously." 

Remington  has  introduced  the 
Wet/Dry  Dual  Foil  shaver 
(£39.99).  A  yellow  sports  version 
is  also  available  (£44.99). 

Culmak  has  introduced  the 
Concord  bristle  shaving  brush 
(£2.65)  in  bright  packaging 
desigrred  to  appeal  to  a  younger 
market.  It  is  also  available  in  a 
gift  pack  set  (£5.95),  containing 
shaving  soap  and  bowl.  Also  new 
is  the  Baron  wooden-handled 
brush  (£6.45)  and  the  Vega  nylon 
bristle  brush  (£2.50  ). 

Philishave  Reflex  Action  is  the 
new  range  of  shavers  from 
Philips.  Claimed  to  be  the  first 
three-dimensional  contour  dry 
shaving  system,  there  are  four 
models  in  the  range.  Special  fea- 
tures include  a  choice  of  nine 
comfort  settings,  a  one-hour 
charging  time,  an  ergonomic 
shape,  a  new  cutter  and  guard 
format  ion,  and  a  choice  of  bright 
colours.  The  range  is  being  sup- 
ported until  December  with  press 


advertising.  |  i  ol  sale  and  pre 

( 'hristmas  TV  advertising. 

Imperial  Leather'  Active  Care 
for  Men  is  designed  to  offer  real 
skin-caring  benefits.  The  Protec- 
tive shave  foam,  shave  gel  and 
aftershave  lotion  all  include 
allantoin  to  protect  the  skrn, 
while  the  shampoo  and  body 
wash  contain  panthenol.  The 
range  also  includes  a  deodor  ant 
body  spray  and  an  APD.  The  new 
range  is  supported  by  a  £650,000 
press  advertising  campaign  tar- 
geting women's  magazines. 

Did  you  know? 

•  Sixty-two  per  cent  of  men 
believe  a  clean  shave  makes 
them  more  attractive  to  women 
(Philips). 

•  The  average  shave  takes  4-10 
minutes. 

•  ( )n  average,  a  man  will  shave 
25,000  times  during  his  lifetime. 

•  The  most  popular  age  for  r  eceiv- 
ing arr  electric  shaver  is  15  years. 

•  Wet  shaving  is  twice  as  expen- 
sive as  dry  shaving  ( Remington ). 


The  Remington  Wet/Dry  Dual  Foil 
shaver  can  be  used  either  with 
foam  or  gel,  or  like  an  electric 

shaver.  It  is  also  available  as  a 
sports  version,  coloured  bright 
yellow 


Colgate-Palmolive  says  that  sensitive  gels  are  driving  the  growth  of 
the  market,  accounting  for  64  per  cent  of  total  gel  sales 


An  end  to  men 
shaving  badly 

n  the  UK,  there  has  been  a 
shift  away  from  the  notion  of 
a  nation  of  men  shaving 
badly,  towards  one  where  they 
take  pride  in  their  appearance. 
This  movement  has  been 
fuelled  by  greater  awareness 
of  the  importance  of  male 
grooming  and  its  increasing 
coverage  in  men's  magazines, 
says  Jackie  Rado  of  Elida 
Faberge. 

Skin  care  products  have 
been  developed  with  this  in 
mind,  and  men  are  realising 
that  soap  and  water  are  not  the 
complete  answer  to  healthy 
skin.  Around  16  per  cent  of 
them  now  use  a  skin  care 
product,  while  the  men's 
grooming  market  -  valued  by 
Mintel  in  1994  at  £460  million  - 
is  predicted  to  rise  to  £514m  by 
1998,  making  it  one  of  the 
fastest-growing  sectors  in  the 
toiletries  industry. 

The  main  difference  between 
men  and  women  when  it  comes 
to  skin  care  is  that  men  shave, 
with  the  average  man  spending 
139  days  of  his  life  doing  just 
that.  Shaving  can  act  as  a  mild 
exfoliant,  acting  by  removing 
the  outer  layer  of  dead  cells, 
but  if  suitable  products  aren't 
used,  it  can  lead  to  dry,  irritated 
skin. 

Most  differences  between 
male  and  female  skin  are  due 
to  hormones,  and  research 
continues  to  examine  the  role 
which  these  play.  One  such 
difference  is  the  production  of 
sebum,  the  oils  and  waxes 
which  form  a  covering  layer  on 
the  skin's  surface. 

Sebum  production  varies 
with  age  and  sex,  and  studies 
have  shown  that  men  have 
significantly  higher  levels  than 
women,  which  may  be  one 
reason  why  male  skin  is  more 
prone  to  spots.  Sebum 
production  increases  until 
middle-age  for  both  men  and 
women,  falling  off  after  about 
the  age  of  40.  This  rate  of 
decline  is  similar  for  both, 
though  women  have  a  much 
lower  production  rate  at  all 
ages  past  puberty. 

While  skin  does  thin  with 
age,  men  have  a  much  thicker 
dermis.  This  helps  to  give  male 
skin  greater  elasticity,  and 
although  it  decreases  in  both 
sexes  with  age,  men  continue 
to  have  more  elasticity  as  they 
get  older.  This  may  explain  why 
female  skin  seems  to 
deteriorate  more  readily  with 
age  -  thinner  skin  is  more 
affected  by  the  cumulative 
damage  caused  by  exposure  to 
UV  rays,  the  elements  and 
pollution. 
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The  sweet 
smell  of  success 

Growth  and  yet  more  growth  is  predicted  for  the  men's  fragrance  market,  with 
more  men  now  self-selecting.  However,  the  importance  of  the  Christmas  period 
on  sales  should  never  be  underestimated.  Twenty  to  25  per  cent  of  all  scent  sold 
still  pass  over  the  counter  in  the  last  week  of  December 


Gallery  Cosmetics  produces  the  Second  Edition  range  of  14  familiar 
fragrances  for  men.  The  newest  addition  is  a  unisex  product,  called 
Chiko  11 


The  acidity  of  the  skin's 
surface  is  judged  by  its  pH 
balance  -  the  lower  the  pH 
reading,  the  more  acidic  it  is. 
The  acidity  of  the  skin  surface 
is  about  pH  4.6,  but  there  is  a 
difference  between  the  typical 
pH  balance  of  male  and  female 
skin,  with  women  tending  to 
have  a  higher  level. 

These  differences  between 
men's  and  women's  skin  have 
led  to  a  demand  for  skin  care 
products  developed  for  men's 
needs,  in  particular 
moisturisers.  Light  and  easily 
absorbed,  they  offer  protection 
throughout  the  day,  while 
regular  use  helps  build  up  the 
skin's  natural  moisture  levels 
to  keep  it  feeling  smooth  and 
supple. 

Men's  skin  requires  a  light 
fluid,  which  can  be  easily 
absorbed.  Elida  Faberge  has 
developed  the  Lynx  Systeme 
Daily  Face  Moisturiser  for  Men, 
launched  this  summer. 
Dermatologically  tested  and 
alcohol-free,  it  is  suitable  for 
sensitive  skin  and  can  be  used 
after  shaving. 

Top  tips  for  men 

To  get  maximum  protection 
from  a  daily  bathroom  routine, 
try  following  these 
suggestions: 

•  resist  the  temptation  to 
shave  the  moment  you  get  out 
of  bed.  It's  better  to  allow  your 
face  at  least  ten  minutes  to 
readjust 

•  splash  your  face  with  warm 
water  to  open  up  the  pores. 
Cleanse  using  a  soap-free 
liquid  facial  wash  or  cleansing 
bar-traditional  toilet  soap  is 
more  likely  to  dry  out  your 
skin 

•  the  act  of  shaving  involves 
scraping  off  a  layer  of  dead 
skin  cells,  so  lubricate  the  skin 
by  using  a  shaving  gel  or  foam 
which  contains  moisturisers. 
This  will  promote  smooth  razor 
glide  and  reduce  the  chances 
of  razor  burn 

•  shave  in  the  direction  of  the 
hair  growth  using  light,  short 
strokes  to  avoid  nicks  and  cuts. 
After  shaving,  rinse  away 
traces  of  gel  or  foam  with 
warm  water,  pat  skin  dry  and 
splash  on  cold  water  to  close 
the  pores.  This  will  helps  to 
lock  out  dirt  while  locking  in 
moisture 

•  the  skin  now  needs 
soothing  nourishment,  so 
gently  apply  a  moisturising, 
low-alcohol  aftershave  to  the 
face  and  neck 

•  smooth  on  a  men's 
moisturiser  to  protect  the  face 
and  keep  it  feeling  smooth  and 
supple. 

Jackie  Rado  works  on  skin 
care  brands  at  Elida  Faberge. 
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Fragrances  is  currently  one 
of  the  strongest  sectors  in 
the  male  grooming  markel , 
with  sales  up  by  10.6  pei 
cenl  in  the  last  year  to 
£119.9  million  (TN  AGB  Super- 
panel  30/6/96),  accounting  for 
almost  30  per  cent  of  the  total 
market. 

While  fine  fragrances  are  still 
doing  well,  we've  seen  a  growth 
in  the  upper  mass  market,  with 
the  advent  of  such  brands  as  Leg- 
endary Harley  Davidson  and 
Addiction.  "We've  seen  the  suc- 
cess of  the  upper  mass  markel  in 
recent  years  as  a  result  ol'the  cut- 
price  fine  fragrances  and  a  gen- 
eral move  away  from  the  cheapei 
products,"  says  Jane  Aspinall, 
category  manager  foi  fragrances 
at  Elida  Faberge. 

Despite  the  increase  in  sell- 
purchase  -  some  per  cenl  ol 
men  buy  their  own  the  festive 
season  is  still  the  key  buying  time 
for  male,  as  well  as  female, 
scents,  with  20-25  per  cenl  of 
sales  made  during  the  week 
before  ( Ihristmas  and  10  50  per 
cent  in  the  month  of  I  »ecembei 
alone  While  women  w  ill  buy  it  as 
a  gilt  for  a  variety  of  people,  men 
will  usually  only  buy  foi  theii 
pa 1 1 1 iei  with  few  giving  to  male 
friends  <  >r  relal  ives. 

The  trend  loi  fresh,  light 
scents,  sparked  off  by  the  huge 

success  of  I  )a\  idoiT's  (  ool  Water 
m  the  late  1980s  and  boosted  by 
Calvin  Klein's  CK  One,  still 
abounds.  Newer  launches,  such 

as  Escape  foi   n  and  L'Eau 

D'Issey  foi  men,  are  proving 
equally  populai  And  the  unisex 
trend  looks  set  to  continue,  with 
the  successoi  to  ( IK  <  me,  CKB, 
also  unisex,  coming  later  this 
year. 

Fragrance  news 

Safari  for  Men  is  now  av  ailable  in 
the  UK.  A  woody,  herbaceous 
aroma,  il  is  aimed  at  men  who 
enjoy  the  outdoor  life  A  lull 
range  of  grooming  products  is 
available 

Ralph  Lauren  is  giving  away  a 

lice  Polo  Spoil  y 1 1 1  bag  Willi 
pui  .  liases  of  Polo  Sport  75ml 


eau  de  toilette  or  125ml  after- 
shave splash  from  i Ins  month 

F(  .Ik  »wing  the  trend  f<  >r  unisex, 
Gallery  Cosmetics  has  extended 
its  Second  Edition  with  the  addi- 
I  K  iii  i  if  ( Ihiki  ill  There  are  in  >w 
14  fragrances,  each  available  iii 
either  a  bodyspray  or  aftershave 
format. 

With  Christmas  gifts  in  mind, 
Worth  Poui  Homme  100ml  can 
de  toilette  comes  with  a  tree 
book  -  'More  short  walks  to 
country  pubs'. 

A  pi  .l  iable  15ml  size  ol'the  new 
ciiius  Diesel  fragrance  is  now 
available 

New  from  Givenchy  is  Xerus 
Rouge,  the  first  <  >riental  fra 
grance  foi  men  from  the  com- 
pany. Described  as  a  woody, 
fresh  <  >i  iental,  il  is  av  ailable  as 


eau  de  toilette,  aftershave, 
deodorant,  bath  gel,  soap  and 
aftershave  balm 

S|  >azii  >  Krizia  1  *<  >m<  >  is  a  st  r<  >ng, 
yet  natural  pei  fume,  with  n<  >tes 
of  juniper,  thyme  amber,  vanilla 
and  lavender,  h  is  available  as 
can  de  toilette  or  aftershave  and 
will  be  supported  with  television 
and  pi  ess  advert  ising. 

Sculpture  Homme  combines 
cool  freshness  with  a  rich 
warmth,  It  is  available  as  eau  de 
toilette,  aftershave  balm  and 
splash,  deodorant  spray  and 
slick. 

Fuelling  the  trend  lo  sport - 
inspired  products  is  Top  Sports 
Atlanta,  which  sponsored  the 
Olympic  Games  Ihis  summer.  A 
range  of  five  differenl  products  is 
available 
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aircare:thin  onthe  ground? 


Think  of  male  hair  care  and 
you  can  probably  only 
come  up  with  a  few 
brands.  A  potentially 
huge  sector,  it's  been 
largely  ignored  by  manufacturers, 
but  this  may  be  about  to  change. 

According  to  Andy  Watts, 
worldwide  co-ordinator  for  Bryl- 
creem  at  Sara  Lee,  hair  care  is 
potentially  the  biggest  sector  of 
the  male  grooming  market.  It  is 
worth  an  estimated  £  15(3  million, 
yet,  in  reality,  there  is  only  £20m 
worth  of  male  hair  care  brands. 

So  why  the  lack  of  interest? 
"We  know  that  men  take  their 
hair  very  seriously  now,  and 
there  is  a  big  opportunity  for 
male-specific  brands,"  says  Mr 
Watts.  "However,  only  a  quarter 
of  men  buy  their  own  hair  care. 
The  rest  rely  on  women  to 
choose  for  them,  which  is  totally 
different  from  the  trend  in  the 
rest  of  the  male  mar  ket." 

Research  done  on  behalf  of  Sara 
Lee  has  shown  that  men  are  sub- 
stantial users  of  hair  care  prod- 
ucts. They  account  for  £120m  of 
shampoo  (almost  half  the  total 
market ),  £17m  of  gel  out  of  a  total 
£25m,  £5m  of  conditioners,  £5m  of 
mousses,  £3m  of  hairspray  and 
56m  of  hair  creams. 

Men  wash  their  hair  more  often 
than  women,  with  an  average  fre- 
quency of  4.4  times  a  week  com- 
pared with  3.4  for  women  (TN 
AGB  Personal  Care  Panel).  Men 


Brylcreem's  extensive  men's  range 


Wei  la  Shockwaves  Moussing  Wax  is  particularly  suitable  for  styling 
men's  hair,  giving  control  without  weighing  it  down.  The  product  was 
recently  voted  best  hairstyling  product  in  FHM magazine 


The  Cossack  range  of  men's 

hairsprays 


are  more  likely  to  use  shower  gel 
to  wash  their  hair  than  women, 
while  more  women  use  condi- 
tioner and  styling  products.  Men 
are  much  greater  users  of  dan- 
druff and  medicated  shampoos, 
and  while  they  use  more  2  in  1 
shampoos  than  women,  they  don't 
do  it  for  the  conditioning  benefits. 

Sara  Lee  spent  two  years  care- 
fully researching  the  men's  hair 
care  market  before  the  launch  of 
Brylcreem  shampoos,  2  in  Is  and 
conditioners  earlier  this  year. 
They  are  the  first  male-specific 
products  of  this  type. 

"It's  not  an  easy  area  to  launch 
into.  Initially,  we  (bought  that 
using  a  scientific  approach  would 
be  the  way  in,  but  our  research 
told  us  that  men  find  this  a  real 
turn-off- they're  much  more  scep- 
tical about  claims  than  women. 
But  they  don't  want  a  macho  prod- 
uct either,"  says  Mr  Watts. 

The  products  the  company 
came  up  with  contain  a  formula- 
tion of  proteins  to  help  strengthen 
hair  and  ingredients  to  ensure 

;ilp  health.  With  greas.\  hail  and 
dandruff  being  common  male  hair 
pr  oblems,  Sara  Lee  included  these 
variants  in  the  range.  In  all,  there 
are  three  shampoos,  three  2  in  Is 
and  two  conditioners. 

The  new  range  is  being  sup- 
ported by  TV  and  press  advertis- 
ing, plus  sampling  and  in-store 
promotions.  To  complement  the 
shampoo  and  conditioner  launch, 
the  existing  Brylcreem  styling 
products  have  been  relaunched  in 
updated  packaging,  with  the  addi- 
tion of  a  new  styling  cream. 


According  to  Combe  Interna- 
tional, maker  of  Just  For  Men, 
some  9  per  cent  of  men  colour 
their  hair  to  disguise  grey.  The 
range  of  four  shades  of  colorant 
will  be  supported  by  television 
advertising  next  year. 

Previously  on  prescription, 
Nizoral  Dandruff  Shampoo  is 
now  available  OTC  from  phar  ma- 
cies, retailing  at  £5.45.  A  con- 
sumer leaflet,  entitled  'Dandruff 
-  a  suitable  case  for  treatment',  is 
available  by  writing  to:  Dandruff 
Leaflet,  PO  Box  6,  Hampton, 
Middlesex  TW12  2HE. 

Some  40  per-  cent  of  Wella 
Shockwaves  users  are  men,  with 
over  half  aged  11-24  years. 
"Wella's  commitment  to  the 
youth  market  has  enabled 
Shockwaves  to  capitalise  on  the 
growing  number-  of  men  who 
wairt  a  syslem  of  styling  prod- 
ucts to  suit  their  hair  styling 
requirements,"  says  Christine 
Neasham,  Wella  product  man- 
ager. The  brand  was  promoted 
thr  ough  sponsorship  of  the  'Bay- 
watch'  television  series  last  year, 
and  the  company  hopes  to  con- 
tinue during  the  next  series. 

Alber  to-Culver  has  introduced 
a  styling  wax  designed  for  men. 
V05  Styling  Wax  will  hold  hair- 
without  stickiness  and  washes 
out  easily,  says  the  company. 

Braun  has  come  up  with  a 
hairdryer  especially  for  men.  The 
Control  Shaper  has  a  pivoting 
brush-head,  which  is  perfect  for 
shorter  cropped  styles  as  the 
head  tilts  to  reach  even  the  most 
awkward  hair  growth  angle. 


V05  Styling  Wax  is  designed  to 
control  men's  hair,  holding  styles 
without  stickiness  and  leaving  no 
build-up 


Men  worry  about  grey,  too,  with  9 
per  cent  now  disguising  it,  says 
Combe  International,  maker  of  the 
Just  for  Men  range  of  colorants 


The  Braun  Control  Shaper  is  a 
hairdryer  designed  for  men's  hair. 
With  a  pivoting  brush-head 
system,  it  is  ideal  for  shorter, 
cropped  styles,  says  Braun 
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Modern  maladies 

Stress  at  work  has  become  a  hot  health  and  safety  issue.  AicohoS  and  drug  abuse,  and  smoking  are  often 
associated  with  this  problem.  Valda  Elson,  personnel  administration  manager  at  the  National 
Pharmaceutical  Association,  looks  at  stress  at  work  and  explains  how  employers  should  tackle  it 


t  has  been  recognised  for 
some  time  that  pharmacists 
suffer  from  stress.  It  is  hardly 
surprising,  bearing  in  mind 
the  burden  of  additional  legis- 
lation that  has  been  heaped  upon 
them  and  the  responsibilities 
they  take  on  on  a  daily  basis. 
They  tend  to  work  in  an  isolated 
environment  with  lew  associates 
in  whom  they  can  confide.  The 
stressed  pharmacist  may  then 
make  life  more  stressful  for  the 
other  employees  in  the  phar- 
macy and  very  quickly  the  whole 
situation  can  get  out  of  hand. 

The  National  Pharmaceutical 
Association  and  the  Royal  Phar- 
maceutical Society  have  recog- 
nised the  problems  of  stress  and 
the  Society  has  inaugurated  a 
service  which  provides  coun- 
selling for  all  pharmacists 

However,  despite  the  lies! 
endeavours,  there  will  be  limes 
when  staff  are  off  sick,  either  on 
a  long-term  or  intermittent  basis, 
and  difficult  decisions  have  to  be 
made.  It  is  a  commonly-held  fal- 
lacy that  employees  cannot  be 
dismissed  when  they  are  off  sick 
for  a  lengthy  period  or  for  inter- 
mittent and  unconnected  peri- 
ods of  sick  leave.  This  is  quite 
untrue.  In  both  scenarios,  it  is 
important  to  check  whether 
there  is  any  underlying  reason 
for  the  sickness,  if  ii  can  be 
attributed  to  anxiety  or  stress, 
and  whether  work  is  a  contribu- 
tory factor. 

Although  the  cause  of  much 
absence  from  work  is  long-term 
illness  or'  injury,  persistent  short 
term  absences  are  the  most  diffi- 
cult to  deal  with.  Such  non-atten- 
dance may  be  due  to  uncon- 
nected short-term  maladies, 
such  as  colds,  headaches  or  gas- 
tric upsets,  or  unforeseen  per- 
sonal or'  domestic  problems.  The 
odd  day  off  lor  these  reasons  is 
viewed  as  inevitable  by  most 
employers,  but  'skiving'  -  by 
either  taking  advantage  of  the 
self-certificate  scheme  or  by 
abusing  agreed  'time-off  ar- 
rangements -  is  another'  matter. 

Persistent  spasmodic  absen- 
teeism is  almost  always  a  con- 
duct issue.  You  should,  there- 
fore, give  warnings,  both  verbal 
and  written,  and  require  that 
some  improvement  be  made 
overa  specified  period  It  is  help 
ful  to  compare  an  individual's 
intermittent  absence  with  the 


average  for  the  company  and  to 
see  if  it  causes  organisational 
problems.  If  appropriate,  warn 
the  employee  thai  they  will  be 
dismissed  if  the  attendance 
record  does  not  improve.  In 
other  words,  employers  are  enti- 
tled to  cry  'enough  is  enough' 
after  a  reasonable  period. 

You  will  need  to  obtain  med- 
ical reports  for  employees  who 
are  off  sick  on  a  long-t  erm  basis. 
The  report  must  ascertain: 

•  the  nature  of  the  problem 

•  its  likely  duration 

•  whether  the  employee  is 
likely  to  make  a  lull  recovery. 

A  failure  to  follow  medical 
repor  t  procedures  would  almost 
certainly  lender  a  future  dis- 
missal unfair'.  The  employer  can- 
not force  the  employee  to  con- 
sent to  a  medical  report  against 
his  or  her  will,  but  the  em- 
ployee's case  is  certainly  weak- 
ened if  consent  is  refused. 

Without  a  report,  the  em- 
ployer's decision  about  the 
employee's  future  will  have  to  be 


based  on  such  medical  evidence 
as  is  available.  A  dismissal  in 
those  circumstances  could  be 
fair.  The  NI'A  legal  advisers  will 
give  more  assistance  on  individ- 
ual cases. 

Health  and  safety 

Recent  claims  by  stressed 
employees  under  the  Health  and 
Safety  Legislation  have  been  suc- 
cessful against  employers  failing 
to  undertake  risk  assessments  to 
determine  whether  there  are  fac- 
tors in  the  workplace  likely  to 
cause  damage  to  an  employer's 
mental  health.  This  could  be  rele- 
vant in  an  urban  area  where  drug 
problems  are  more  common: 
sadly,  attacks  oir  pharmacies  are 
not  unusual  these  days.  Arr 
employer  who  ignores  the  dan- 
gers of  stress  may  end  up  facing 
a  number  of  different  claims. 
Employers  must  provide: 

•  a  safe  place  of  w<  >rk 

•  safe  plant  aird  equipment 

•  competent  and  sale  colleagues 

•  a  sale  system  of  work. 


Until  recently,  employees 
could  only  bring  actions  when 
their  physical  health  had  suf- 
fered. There  have  been  cases, 
however,  where  employees  have 
successfully  claimed  after  suffer- 
ing a  stress-induced  mental 
breakdown  or  other  'mental 
injury'. 

No  smoking  policy 

The  development  of  no-smoking 
areas  in  public  places  has 
encouraged  the  introduction  of 
similar  restrictions  in  the  work- 
place. Employees  are  more 
aware  of  the  dangers  of  passive 
smoking  and  are  likely  to  request 
a  no-smoking  polit  y.  There  have 
been  several  highly-publicised 
cases  where  employees  have 
claimed  that  their  health  has 
been  impaired  by  a  smoky  work 
environment.  Once  agaiir,  the 
employer  has  a  duty  of  care 
towards  all  his  staff. 
If  you  air-  considering  intro- 
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during  a  no-smoking  policy  in 
the  pharmacy,  you  must  consult 
all  employees  and,  where  possi- 
ble, offer  help  to  the  smokers. 
ASH,  the  anti-smoking  group, 
will  be  pleased  to  help  with 
advice  and  literature,  and,  as 
pharmacists,  you  will  be  able  to 
give  advice  on  the  use  of  patches 
(for  example,  for  those  who 
would  like  to  take  the  opportu- 
nity to  kick  the  habit!).  I  recom- 
mend that  you  give  statutory 
notice  to  all  staff  that  you  intend 
to  introduce  a  no-smoking  policy, 
ie  one  week's  notice  for  each 
year  of  service  up  to  a  maximum 
of  12  weeks.  The  most  practical 
approach  is  to  base  the  notice  of 
the  intention  to  introduce  a  no- 
smoking  policy  on  your  longest- 
serving  employee. 

Grounds  for  dismissal 

Most  informed  employers  will 
link  alcohol  and  drugs  to  their 
disciplinary  procedures  by  mak- 
ing the  possession  of,  or  being 
under  the  influence  of,  alcohol  or 
illegal  drugs  a  serious  discipli- 
nary matter.  Pharmacy  man- 
agers, of  course,  have  an  even 
greater  need  to  ensure  that  all 
employees  are  aware  that  any 
drug  misuse,  either  on,  or  out- 
side, the  premises  would  consti- 
tute gross  misconduct  and  be 
grounds  for  instant  dismissal* 
The  Society's  Code  of  Ethics 
makes  it  clear  that  its  inspectors 
will  not  tolerate  any  such  abuse. 

Despite  greater  awareness  of 
the  effect  of  alcohol  on  health 
and  safety,  employers  and  tri- 
bunals tend  to  take  a  far  stricter 
view  of  drugs  rather  than  drink 
( with  the  exception  of  the  trans- 
port industry  and  other  sectors 
where  the  safety  risk  makes 
drinking  a  matter  of  concern). 
This  difference  is  particularly 
obvious  with  drug-use  outside 
working  hours.  Attitudes  are 
clear  ly  affected  by  the  fact  that 
drug-taking  may  be  illegal, 
whereas  drinking  alcohol  is  not. 


Drug  abuse 


Drugs  can  affect  work  either  due 
to  their  influence  on  an 
employee's  health  or'  because 
their  irse  amounts  to  misconduct. 

Even  outside  the  world  of 
pharmacy,  the  possession  or  use 
of  drugs  may  amount  to  miscon- 
duct when  occurring  outside 
working  hours.  In  1988,  a  dental 
laboratory  assistant,  who  had 
been  arrested  during  his  lunch- 
hour  and  charged  with  posses- 
sion of  cannabis,  was  found  to 
have  been  fairly  dismissed. 

Some  community  pharmacists 
are  experiencing  problems  with 
young  employees  who  have 
handed  over  illegal  drugs  after- 
being  physically  threatened.  This 
can  be  tricky  to  deal  with  and  the 
employer  should  look  at  all  pos- 


sible methods  to  prevent  further 
threats.  Is  it  possible  to  move  the 
employee  to  another  shop?  Have 
you  spoken  to  the  police  and 
social  services?  In  the  case  of  a 
young  person  under  the  age  of  18, 
it  might  be  useful  to  talk  to  the 
parents.  After  trying  everything 
possible,  if  the  problem  still 
exists,  it  may  be  necessary  to  dis- 
miss the  employee.  This  would 
have  to  be  handled  with  great 
care  and  you  should  go  through 
full  disciplinary  procedures. 

It  is  a  wise  precaution  to  use  a 
health  questionnaire  when  re- 
cruiting new  staff  and  it  is  per- 
missible to  use  drug  tests  before 
confirming  employment.  It  is 
essential  to  let  the  applicant 
know  that  they  are  being  tested. 
Remember  that  a  test  only  gives  a 
'snapshot'  at  a  point,  in  time  and 
employers  who  want  to  be  cer- 
tain that  their  staff  never  take 
drugs  must  conduct  regular  tests. 
Any  employer  wishing  to  do  this 
should  consider  putting  a  suit- 
able clause  in  the  contract  to 
cover-  random  checks,  testing 
after  accidents  and  regulai  tests 

Employees  lawfully  taking 
drugs  on  medical  advice  may 
also  be  at  risk  or  pose  a  danger  to 
others,  as  many  drugs  cause 
drowsiness.  Employees  have  a 
duty  for  their  own  safety  to 
inform  the  employer  where  there 
is  a  risk. 

Problems  with  alcohol 

Alcoholism  is  a  recognised  ill- 
ness, which  may  enable  the 
employer  to  dismiss  on  grounds 
of  ill-health  after  going  through 
the  medical  reports  procedures. 
However,  if  an  employee  is 
clearly  drunk  on  the  premises, 
and  you  have  the  right  discipli- 
nary procedures  in  place,  instant 
dismissal  for  gross  misconduct  is 
in  order. 

If  work  is  affected  or  persons 
ar  e  put  at  risk  by  t  he  use  of  drink, 
this  is  clear  misconduct  -  but  the 
normal  disciplinary  procedures 
must  be  followed  and  all  the  cir- 
cumstances taken  into  account. 
If,  for  example,  a  phar  macy  man- 
ager had  been  asked  to  work 
exceptionall\  long  hours  w  ithout 
breaks  and  had  been  subjected  to 
other  major  stress  factors  iir  the 
pharmacy,  it  is  possible  that  a  tri- 
bunal may  find  the  dismissal 
unfair.  It  is  important  t  hat  a  thor- 
ough investigation  takes  place 
before  dismissing  the  employee. 

It  is  recognised  that  pharma- 
cists lead  a  lonely  and  sometimes 
stressful  existence.  Employers 
must  be  aware  of  this  and  take 
steps  to  reduce  work-related 
stress.  NPA  members  can  call 
MaUinson  House  for  further 
advice  on  individual  c  ases 
*  The  NPA  disciplinary  rules 
mill  procedures,  with  «  refer- 
ence to  drinking  and  drug  tak- 
ing, are  available  from  the  sales 
office  on  01727 858687 ext  315. 
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•  New  Olbas  Inhaler  - 
even  more  power  to 
the  Olbas  range. 

•  Immediate  relief  for 
st  uffy  noses  i  n 
convenient  take- 
anywhere  pack. 


*  joins  sensational 
Olbas  £  I  m  advertis- 
ing campaign. 

STOCK-UP  NOW 

through  Dendron 
Tel:  01 923  229251 
or  your  local  wholesaler 
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SCIENCE  FROM  NATURE 


Relaunch  for  CM2Plus 


Vantage  will  re-launch  CM2Plus, 
its  front-shop  management  pack- 
age, nexl  week. 

The  company  says  thai  its 
updated  version  has  been  com- 
piled with  the  help  of  retailers' 
comments  about  Ms  original 
( !M2Plus  system. 

New  seel  ions  on  the  re- 
launched version  include:  how  to 
design  simp  layouts,  understand- 
ing hoi  and  cold  spots  in  an  out- 
let, getting  the  besl  from  de- 
mand and  impulse1  items,  and 
making  the  mosl  oul  of  fixtures 
and  fitments. 

Vantage  is  also  supplying  a 
new-look  manual  Ihal  is  colour- 


coded  for  easier  reference,  cate- 
gory booklets  with  reports  on 
lacings  for  best -selling  products, 
and  merchandising  lips  and 
plans.  Revamped  stock  sheets 
highlight  new  lines  listed  in  the 
best-sellers  range  and  in  sea- 
sonal products. 

Pat  Bunn,  the  company's 
inventory  manager,  says  the 
improved  package  takes  into 
account  pharmacists'  needs.  "No 
one  disputes  the  advantages  a 
front-shop  management  system 
can  bring,  but  many  pharmacists 
are  still  concerned  that  introduc- 
ing and  maintaining  one  is  diffi- 
cult and  time-consuming. 


"There  is  bound  to  be  some 
time  commitment  in  introducing 
such  a  system,  but  this  one  keeps 
that  to  an  absolute  minimum." 

Vantage  launched  its  first  CM2 
system  five  years  ago,  based  on 
data  taken  from  hundreds  of  its 
pharmacists.  The  original  system 
advised  pharmacists  whal  prod- 
ucts should  make  up  70  per  cent 
of  their  stock  and  they  were  told 
how  to  merchandise  the  brands 
Seasonal  products  and  those  tai- 
lored to  suit  a  particular  region 
made  up  the  remaining  30  per 
cent. 

CM2  was  enhanced  to  CM2- 
Plus  three  years  ago. 


British  Biotech  drug  dropped 


Glaxo  Wellcome  has  dropped 
plans  to  license  British  Biotech's 
lexipal'ant  oral,  whose  potential 
treatments  include  chronic 
asthma. 

Glaxo  had  Imped  the  drug 
would  be  a  viable  alternative  to 
inhaled  steroids,  but  its  analysis 
concluded  thai  the  drug  per- 
formed no  better  than  placebo 
British  Biotech  will  continue  to 
test  lexipal'ant  oral  as  a  treat- 
ment lot  multiple  sclerosis. 

The  setback  comes  as  the  com- 
pany reported  a  loss  of  £8  million 
for  the  first  quarter.  This  was  up 
£  lui  nil  the  loss  over  the  same 
period  last  year,  but  it  says  the 
result  is  well  within  its  budget. 


Its  cash  reserves  of  £200m 
reflect  its  successful  rights  issue 
in  July,  which  raised  S  1  13m. 

Meanwhile,  in  November  Brit- 
ish Biotech  will  release  details  of 
cancer  antigen  trials  for  marima- 
slat,  its  new  oral  anti-cancer 
drug.  The  company  will  give  pre- 
sentations to  the  European  Soci- 
ety of  Medical  Oncology  in 
Vienna  It  will  also  announce  the 
results  of  a  trial  lor  lexipafant 
intravenous,  a  treatment  foi 
acute  pancreatitis.  If  the  results 
are  as  positive  as  the  ding's 
Phase  II  trials,  it  will  submit  a 
European  Marketing  Authorisa- 
tion Application  by  the  end  of  the 
first  quarter,  next  year. 


Medeva  acquires  licence 
for  nicotine  treatment 


Medeva  has  acquired  a  world- 
wide licence  for  the  Mayo 
Clinic's  work  on  nicotine  as  a 
treatment    for  gastro-intestinal 

diseases. 

The  move  will  broaden  the 
company's  portfolio,  since  it  has 
already  patented  work  on  drug 
delivery  systems  to  treat  lower 
gasl ro-intestinal  diseases. 

Mayo  Clinic,  a  US  company 
whose  interests  range  from  hos- 
pitals to  research  programmes, 
has  filed  a  patent  to  produce  and 
market  nicotine  for  this  type  of 
treatment. 

Under  the  agreement,  Medeva 
will  hand  Mayi  >  Clinic  inil  ial  mile- 
stone payments,  most  of  which 
will  be  credited  against  royalties 
on  future  sales  of  the  nicotine 
products. 

Medeva      says      that  about 


600,000  people  in  the  US  and 
Europe  suffer  from  ulcerative 
colitis,  a  chronic  gastro-intesti- 
nal disease  that  is  apparently  not 
treated  adequately  by  current 
medicines 

Mayo  Clinic's  trials  have 
reportedly  shown  that  nicotine 
complexed  with  a  carbomei  can 
comfortably  treat  ulcerative  coli- 
tis, providing  the  compound  is 
delivered  to  the  lower  gastro- 
intestinal tract  by  an  enema 

Medeva  will  now  lake  up  the 
North  American  and  European 
development  of  nicotine  car 
bonier  complex,  both  as  an 
enema  and  as  an  oral  dose.  Phase 
III  trials  will  begin  next  year 
•  Medeva  has  scrapped  plans  lo 
be  the  exclusive  US  distributor  of 
Pulvinal,  the  mullidose  dr\  pow 
der  inhaler 


Scholl  to  sell  its 
non-core  firms 

Scholl  is  selling  a  number  of  sub- 
sidiaries and  brands  to  concen- 
trate on  its  core  foot  products. 

Gerard  House,  which  produces 
herbal  remedies,  will  be  sold.  In 
France,  the  company  will  report- 
edly sell  Valdor,  a  cosmetics  com- 
pany and  Septivon,  an  antiseptic 
firm.  All  Scholl's  shops  in  Italy. 
Germany  and  Switzerland  are  to 
close. 

The  company  is  streamlining 
its  five  European  strategic  busi- 
ness units  into  two  regions: 
northern  and  southern  Europe, 
which  will  be  managed  out  of 
Luton  and  Milan  respectively.  lis 
headquarters  is  being  moved 
from  Windsor  to  Luton. 

The  company  has  set  aside 
£29.4  million  post-tax,  charged 
against  its  half-year  results,  to 
finance  the  restructuring.  Pre-tax 
profits  rose  17  per  cent  to  ,S  Pi. Sm 
i< a  the  half  year  to  June. 


New  trial  for  Boots' 
Advantage  card 

Boots  the  Chemists'  customer  loy- 
alty card  -  Advantage  -  is  being 
tested  in  2U  stores  in  south  west 
England  following  a  "very  positive" 
trial  in  Norwich.  Most  of  the  new 
trial  sites  are  in  Cornwall. 

Advantage  remains  on  trial  in 
Norwich,  where  it  has  been  avail- 
able in  14  outlets  since  last  Octo- 
ber, and  where  a  "significant 
number  of  customers"  have1 
become  members.  However, 
Boots  has  not  decided  whether  to 
roll-out  the  scheme  permanently 
nationwide. 

Advantage  oilers  points  on 
more  than  10,000  products, 
excluding  prescriptions,  medi- 
cines, vitamins  and  gift  vouchers. 
The  points  represent  a  return  of  5 
per  cent  for  every  £1  spent. 

Wrafton  survives 
baptism  of  fire 

Wrafton  Laboratories  has  engi- 
neered a  sharp  financial  turn- 
around for  the  year  to  April,  with 
pre-tax  profits  of  £622,000  on  a 
turnover  up  "ill  per  cent  to  £17.5 
million.  At  the  previous  financial 
year,  Wrafton  had  reported  a  loss 
of  £180,000. 

The  company,  employing  425 
people,  was  formed  four  years 
ago  through  the  management 
buyout  of  a  plant  owned  by 
Whitehall  Laboratories.  Wrafton 
supplies  own-label  medicines  to 
major  multiples  and  produces 
branded  pn  iductsfor  a  number  of 
pharmaceutical  companies. 

Managing  director  Brian  Sher- 
win  says,  "We  now  move  from  the 
tense  stage  of  securing  the  com- 
pany to  the  more  exciting  stage  of 
growth  and  development,  and 
making  il  truly  profitable." 


CP  Pharmaceuticals  is  building  a  £6  million  sterile  manufacturing 
plant  in  Wrexham.  The  greater  capacity  of  the  new  facility  should 
enable  it  to  find  new  markets  worldwide.  The  plant  is  being  built  by 
Thermal  Transfer  (Northern).  Charles  Savage  (right),  CP's  chief 
executive  officer,  signs  the  construction  deal  with  Tom  McBride, 
Thermals  managing  director 
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BUSINESS  NEWS 


Boots  to  launch  French 
skin  care  brands  in  the  UK 


AsdainAlka- 
Seltzer  price  row 

Alka-Seltzer's  manufacturer,  Bay- 
er, has  this  week  threatened  to 
seek  a  court  injunction  against 
Ascla  if  the  supermarket  chain 
ictuses  to  impose  its  increase  in 
the  product's  price. 

Next  week  a  large  pack  of  Alka- 
Seltzer  will  rise  30p  to  £3.29  and 
the  smaller  pac  k  will  he  reduced 
from  12  tablets  to  ten,  while  its 
price  will  remain  unchanged. 
Bayer  says  the  moves  are  a 
response  to  spiralling  production 
costs  and  it  had  discussed  its 
position  fully  with  Asda  and  other 
major  retailers. 

The  chain  told  ('&!)  this  week 
it  refuses  to  increase  the  price 
and  stock  the  smaller  pack.  "We 
believe  it's  [Alka-Seltzer]  ex- 
tremely bad  value  for  consumers. 
It'  the  court  finds  in  favour  of 
Bayer,  we  would  seriously  have 
to  consider  delisting  Alka-Seltzer 
in  all  our  stores." 

Bayer's  threat  has  been  backed 
by  the  Community  Pharmacy 
Action  Group,  which  says  Asda  is 
continuing  its  fight  against  Resale 
Price  Maintenance. 


Glaxo  Wellcome  has  set  up  live 
new  business  regions  and  reshuf- 
fled directors  as  part  of  its  move 
to  decentralise  its  decision-mak- 
ing. Under  the  new  structure,  the 
five  business  regions  are:  Asia 
Pacific,  including  Australasia; 
Europe,  the  Middle  East  and 
Africa;  Japan;  Latin  America;  and 
North  America. 

Chris  Adam,  previously  head 
of  Nippon  Wellcome,  is  responsi- 
ble for  Japan.  James  Cochrane, 
current  ly  responsible  for  Glaxo's 
commercial    development  and 

Point  of  sale  newcomer 

Beetle/20,  a  PC  point  of  sale  unit 
for  independent  retailers  and 
small  multiples,  has  been 
launched  by  Siemens  Nixdorf. 

The  company  says  the  unit  can 
be  adapted  easily  to  suit  pharma- 
cies. Beetle/20  has  a  CPU,  power 
supply  unit,  mass  memory 
devices  and  established  POS  fea- 
tures, such  as  a  keyboard,  printer 
and  operator.  It  also  has  a  range 
of  functions  to  protect  the  user's 
data  from  anyone  who,  without 
permission,  enters  the  operating 
system  or  floppy  disc  drive. 

Beetle/20  offers  a  choice  of 
application  software,  integrated 
EFT  facilities,  soft  configuration 
of  data  files,  keyboard  profiles 
and  print  formats.  It  runs  DOS 
and  Windows,  and  its  price  starts 
at  SI, 700. 


The  Boots  Company  will  intro- 
duce some  of  France's  leading 
anti-acne  and  anti-ageing  prod- 
ucts into  the  UK  following  its 
acquisition  of  Laboratoires  Lut- 
sia,  said  to  be  the  French  market 
leader  for  these  products. 

Boots  must  decide  whether  to 
distr  ibute  the  products  -  Lutsine 
ant  i  acne  and  Onagrine  anti-age- 
ing -  through  its  pharmacy  chain 
oi'  through  Crookes  Healthcare, 
its  sister  company. 

If  the  brands  are  sold  through 
Boots  the  Chemists,  they  will 
probably  be  restricted  to  the 
chain  under  an  exclusive  deal. 
Distribution  under  Crookes, 
however,  would  give  other  phar- 
macists a  chance  to  stock  them. 
Boots  is  unlikely  to  decide  about 
the  brands  for  a  few  months.  The 
company  may  also  introduce  Lut- 
sia's  brands  in  Spain,  Italy,  and  in 


OTC,  is  responsible  for  Europe, 
the  Middle  East  and  Africa; 
Robert  Ingram,  executive  direc- 
tor; is  responsible  for  North 
America;  Jorge  Raimundo,  cur- 
rently president  and  managing 
director  of  Glaxo  Wellcome 
Brasil,  is  responsible  for'  the 
Latin  American  region;  and  Ken 
Windle  takes  responsibility  for 
Asia  Pacific. 

Mr  Adam,  Mr  Cochrane  and  Mr 
Windle  will  report  to  Sean  Lance, 
who  has  been  promoted  to  man- 
aging director.  Mr  Lance  will  also 


WEDNESDAY.  OCTOBER  2 

The  Northern  Scottish  Branch, 
RPSGB 

Visit  to  Callanish  Pharmaceuti- 
cals, Breasclete,  Isle  of  Lewis, 
7.30pm. 

THURSDAY,  OCTOBER  3 

Lanarkshire  Branch,  RPSGB 

The  old  Mill  Hotel,  Motherwell, 
8.00pm.  'BSE'  by  Dr  A  M  Johnston 
of  the  Royal  Veterinary  College, 
Hatfield. 

Scottish  conference 

'Confrontation  or  collaboration: 
the  pharmacist  in  the  primary 
care  team'  is  the  theme  of  this 
year's  Scottish  Pharmacists'  Con- 
ference at  the  Stirling  Highland 
Hotel  on  October  27  (9.30am  to 
4.00pm).  Applications  (plus  a  fee 
of  S30)  should  be  sent  to  Dr  L 


the  central  and  eastern  European 
markets. 

For  the  moment,  it  is  'digest- 
ing' Lutsia,  which  it  acquired 
from  Roussel  Aclaf  -  another 
skin  care  specialist  -  for  Ff920 
million  (SI  15m).  Lutsia  has  more 
than  200  employees,  including  70 
at  a  plant  at  Chace,  in  the  Loire 
valley.  Last  year,  the  company's 
sales  rose  11  per  cent  to  Ff315m 
(£39.4m). 

The  acquisition  is  in  line  with 
the  company's  strategy  of  build- 
ing businesses  in  key  European 
markets  for  its  core  products: 
analgesics  (Nurofen),  cough/- 
throat  (Strepsils)  and  skin  care 
(E45,  Lutsine  and  Onagrine). 

Boots  says  Lutsia  will  give 
Boots  Healthcare  International 
total  sales  in  France  of  Ff460m 
(S57.5m),  close  to  those  of 
Crookes.  The  acquisition  is  also 


have  overall  responsibility  for 
Glaxo's  technical  operations, 
commercial  development,  OTC 
and  information  technology.  He 
continues  to  report  to  Sir 
Richard  Sykes,  chief  executive. 
Mr'  Raimundo,  who  has  also  been 
appointed  to  Glaxo's  executive 
committee,  will  continue  to 
report  to  Mr  Ingram. 

The  appointments  take  effect 
at  the  beginning  of  next  month 
and  are  "the  first  stage  towards  a 
regional  organisation  of  Glaxo 
Wellcome",  says  Sir  Richard. 


COMING  EVENTS 


Howden,  Scottish  Department, 
Royal  Pharmaceutical  Society,  36 
York  Place,  Edinburgh  EH1  3HU, 
by  October  18. 

ADVANCE  INFORMATION 

The  Department  of  Pharma- 
ceutical Sciences  and  the  Phar- 
maceutical Sciences  Group  ar  e 
holding  a  one-day  symposium  on 
advances  in  the  development  of 
medical  devices  and  bio-implants 
at  the  Royal  Pharmaceutical  Soci- 
ety on  October  23-  PSG,  tel:  0171 
735  9141. 

The  National  Association  of 
Senior  Pharmacy  Managers  is 

holding  its  annual  conference  at 
the  RPSGB  on  November  14-  Its 
theme  will  be  'Integrated  phar- 
macy care'.  Fee  S30  (NASPM 
members  £25).  Further  details 


expected  to  sharpen  Boots' 
focus.  Analgesics,  cough/throat 
and  skin  care  products  now 
account  for  more  than  60  per 
cent  of  BHI's  sales  and  its  skin 
care  sales  arc  expected  to  rise  to 
S75m  in  a  full  year. 

Meanwhile,  Boots  will  use  Lut- 
sia's  sales  force  to  develop 
selected  BHI  brands,  such  as 
Nobacter,  Solubacter  and  E45. 
BHI's  80-strong  sales  force  in 
Fiance  will  continue  to  focus  on 
developing  Nurofen  and  Strep- 
sils, although  the  salesmen  will 
work  closely  with  those  of  Lut- 
sia. Lutsia's  head  office  staff  in 
Paris  will  move  to  Boots  Health- 
care France's  headquarters 
nearby. 

•  Nurofen  is  to  be  advertised  on 
television  for  the  first  time  in 
France.  The  campaign  is  due  to 
start  within  the  next  month. 

Philip  Harris  joins  Numark 

Philip  Har  ris  Medical  and  its  sub- 
sidiary, Branded  Goods,  have 
become  Numark's  wholesale  dis- 
tributors in  the  South  Midlands 
and  south  west  England. 

They  will  work  in  conjunction 
with  Numark  distributors  Mawd- 
sley-Brooks  and  Graham  Tatford. 
Harris'  initial  distribution  area 
will  be  south  of  its  main  depot  in 
Birmingham  to  Avon  and  North 
Wiltshire  The  company  will  dis- 
tribute on  behalf  of  Numark  to 
Somerset,  Cornwall  and  Devon  in 
the  new  year. 

Presentations  at  Cheltenham 
(October  1),  Worcester  (October 
2)  and  Warwick  (October  7). 


from  Alan  Ross  on  0161  773  1726. 
The  United  Kingdom  Clinical 
Pharmacy  Association  r  esiden- 
tial symposium  will  take  place  at 
the  Metropole  Hotel,  Brighton, 
from  November  15-17-  Closing 
date  for  registration  is  October 
1 1.  Details  from  the  UKCPA  office 
on  01 16  2776999. 
The  Agricultural  &  Veterinary 
Pharmacists'  Group  annual 
weekend  meeting  is  at  the  Stakis 
Hotel,  Arundel,  West  Sussex,  on 
October  12-13.  Contact  B  Fal- 
conbridgeon  0171  735  9141. 
The  Bath  &  West  of  England 
Regional  Committee  is  or  ganis- 
ing a  conference,  'Towards  the 
New  Horizon  -  pharmacy  beyond 
the  millennium',  for  November  3 
in  Exeter.  Contact  Alaster  Ruth- 
erford on  01275  393862. 


Glaxo  appoints  regional  directors 
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Classified 


Appointments  £25  P.S.C.C.  +  VAT  minimum  3x1 
General  Classified  £23  P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  James  Whitston  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  IRW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/ 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


APPOINTMENTS 


WATER  FORD  FOODS  PLC 

Our  clients  require  a  pharmacist  for  their  pharmacy  in  South 
Wexford,  Ireland.  Excellent  opportunity  with  one  of  Ireland's 
leading  public  companies.  Attractive  salary  and  conditions. 
Call  or  send  C.V.  to  Rigney  Dolphin  Recruitment, 
16  Parnell  St.,  Waterford. 

Ph:  00  353  51  879312  Fax:  00  353  51  852152 


LIVERPOOL 

C30K 

Independent  group  of  3  pharmacies 
seeks  a  Pharmacist  to  manage  head 
office  branch  &  assist  proprietor. 
Excellent  experienced  staff  & 
pleasant  working  conditions.  Terms  & 
conditions  are  negotiable,  &  for  the 
right  person  c30K  is  possible.  Newly 
qualifieds  may  also  apply  as  full 
support  &  training  will  be  given. 
For  details  contact  Raj  on 
FREEFONE  0800  834  455 


DISPENSING 
ASSISTANT 
REQUIRED 

for  busy  dispensing  pharmacy 
near  Heathrow.  Please  write 
giving  details  of  experience  to: 

Edward  &  Taylor 

Chemists 
491  Staines  Road 
Bedfont,  Middlesex 

TW14  8BN 


UPMINSTER  ESSEX 

Pharmacist  Manager  Required 
for  a  modern  community 
Pharmacy.  No  paperwork. 
5  day  week. 

Tel:  01 245  321910  9-6pm 
01708  227938  After  8pm. 


We  are  looking  for  an 
energetic,  enthusiastic 
dispenser  to  join  our  team 
of  hard  working  staff. 
Apply  in  confidence  to 
Mr.  Shah,  on 

0181-952-2995. 


N.  IRELAND 

PHARMACIST  REQUIRED 
FOR  N/W  AREA.  EXCELLENT 
PACKAGE  &  BONUS  FOR 
SUITABLE  CANDIDATE 

PH.  01 504  885548 


BRIDCKCATK  CHEMIST 
RETFORD,  NOTTS. 

Locum  required  for 
Saturdays  8.30-4.00 
Pleasant  Pharmacy,  excellent  staff 
Telephone  Peter  lames  on 

01777  703299 

Thank  you 


DONEGAL 

PHARMACIST  REQUIRED. 
FULL  OR  PART  TIME 
CONSIDERED. 
EXCELLENT  PACKAGE  & 
CONDITIONS  FOR  SUITABLE 
CANDIDATE 

PH.  00  353  77  62412 


FULL  TIME 
COUNTER  ASSISTANT 

WITH  A  MINIMUM  OF  ONE 
YEAR  EXPERIENCE  REQUIRED 
FOR  A  PHARMACY  IN 
CLAPHAM,  SW4 
GOOD  RATES 
TEL:  0171  622  3147 


CHEMIST& 
DRUGGIST 


THE  NEWSWEEKLY  FOR  PHARMACY 


Advertisement 
Executive 

Established  for  over  136  years,  Chemist 
&  Druggist  continues  to  dominate  the  retail 
pharmacy  market  place,  delivering 
a  unique  service  to  its  readers. 

We're  looking  for  an  outstanding  individual  with 

an  impressive  track 
record  in  sales  to  join  the  display  advertisement 
team  on  Chemist  &  Druggist.  Candidates  will 
need  to  be  well  educated  with  a  professional 
manner  and  appearance. 

A  high  basic  salary  plus  generous  commission 
package,  company  car  and  benefits  await 
the  right  person. 

We  are  an  equal  opportunity  employer 

Please  write  with  full  curriculum  vitue  (including  salary 
details)  to  Julian  de  Bruxelles,  Advertisement  Manager, 
Chemist  &  Druggist,  Miller  Freeman  Professional, 
Sovereign  Way,  Tonbridge,  Kent  TN9  IRW.  Tel:  01732  364422 


ASHINGTON 
NORTHUMBERLAND 

PHARMACIST  REQUIRED 

Full/Part  Time  In  Village  Pharmacy. 
Good  Supporting  Staff. 
Short  Hours  9.00-5.30, 
Long  Lunch  Break. 
Long  Term  Locum  Considered. 

Contact  Mrs  Leak 
TEL:  01661  835755  (days) 
01661  852646  (evenings) 


EAST  &  S.E.  LONDON 


Pharmacist  Manager  or  long  term 
Locum  required  /or  a  branch  of  small, 
progressive  group  This  vacancy  offers 
a  pleasant  working  environment,  with 
minimal  paper  work  Good  salary 

package  negotiable.  Excellent 
opportunity  /or  newly  qualified  or 
experienced  Pharmacist. 


;  Please  contact:-  Mr  N.C.  Patel. 
Elmfield  Drugs  Limited,  208  Addington  Road, 
Selsdon  Surrey.  Tel:  0181  657  6172 
Or  (01322)  527244  (evenings) 
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APPOINTMENTS 


COMPUTER  SYSTEMS 


Durham 

Manager  required  for  a  large 
pharmacy  in  a  village  near  Durham 
City.  Busy  dispensary  with  good 
supporting  staff.  The  pharmacy 
has  a  good  working  relationship 
with  other  members  of  the  Primary 
Healthcare  team,  and  incorporates 
an  Optician  and  a  major  Disability 
Aids  supplier.  Minimum 
paperwork,  lunchtime  closing, 
half  day  Saturday.  Private  Medical 
Insurance.  Commission  based 
on  profit  will  reward  the  enthusiastic 
Manager. 

Please  contact  the  Superintendent, 
M.  Whitefield  Ltd,  St  Aidans 
Terrace,  Trimdon  Station,  Co. 
Durham  TS29  6BT  or 
telephone  01429  881200 


SCARBOROUGH 

An  exciting  opportunity  to  join  a 
small  family  company  and  help  to 
establish  a  brand  new  pharmacy 
within  a  Morrisons  Superstore  in  this 
pleasant  Yorkshire  coast  town. 

A  small  dedicated  team  will  give  you 
first  (.lass  support  and  help  you  to 
develop  your  skills  and  training. 

Flexibility  will  be  essential,  and  newly 
registered  Pharmacists,  part  time  or 
i<>h  sharing  will  be  considered. 

Salary  is  negotiable  together  with  an 
excellent  package  including: 

D  Trained  supporting  staff 
D  Five  weeks  holiday 

I  Bonus  after  one  year's  service- 
Apply  in  writing,  with  CV,  to 
Robert  Heaps,  lM  Falsgrave  Road, 
Scarborough, 

North  Yorkshire  YOl2  5EG, 
or  ring01723  360039/362 1 1 X 
daytime  or  01723  352644  evenings 
for  further  information. 


LOCUMS 


LOCUMlSmVICB 


We  have  over  5,000  pharmacists 
registered  PLUS  experience  of 
handling  over  250,000  booking 
NATIONWIDE! 


•  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum  po 

•  NATIONWIDE  COVERAGE. 

•  Pharmacist  staff  to  deal  with 
technical  issues. 

LEAVE  THE  WORRY  TO 


in* 


pkw  cam  m 

ButmiMglum  0121-233  0233 
Nwoaitk  0191-233  0506 
MoMm  0161-766  4013 
£ke,ffuM  0114-2699  937 
Edtduqb  0131-229  0900 
Cardiff  01222  549174 
London  01892  515963 
Eiate*      01392  422244 


SELF-EMPLOYED 
LOCUMS 

*  Are  you  familiar  with  self-assessment  rules  starting 
from  April  1996? 

★  Qualified  Accountant  provides  a  full  accountancy/tax 
service  for  reasonable  rates. 

Tel:  0181  908  5006 


BUSINESSES  FO 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  (01423)  508172 

PURCHASING  A  PHARMACY? 

WE  PROVIDE  A  COMPREHENSIVE  BUSINESS  BUYERS  REPOR1 
INCLUDING  AN  INDEPENDENT  GOODWILL  VALUATION. 
WE  CAN  ALSO  ASSIST  WITH  FINANCE. 

CONTACT  ANDREW  C ALDER  NOW  IN  CONFIDENCE. 
YOU'LL  BE  TAKING  GOOD  ADVICE. 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 


Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 


'Simply  the  besf 

LABELLING  &  EPoS  SYSTEMS 


PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG    I  ;  || 

Fax:0151-298  1689  II  » 

'Subject  to  Park's  standard  terms  and  conditions 


INSURANCE 


'SHOP  &  CONTENTS x 
INSURANCE? 

Why  pay  more  than  you  need  to? 

♦  Stock  and  Contents 

♦  Employers  Liability, 

♦  Glass 

♦  Business  Interruption 

♦  Instalment 


Plan 

available 


©  0171-628  3939 

For  an  immediate  quotation 

SAVE  £££'s 


/  used  to  be  insured  by  another 
well  known  pharmacy  insurer, 
but  since  joining  the  VIA  scheme 
two  years  ago  my  premiums  have 
almost  halved. 

Mr  Cohen 
Leeds 


Despite  paying  much  lower 
premiums,  the  service  has  been 
excellent  and  the  claims  that  I 
have  had,  have  been  dealt  with 
very  promptly. 

Mr  Myers 
Sheffield 


THE  PHARMACY  INSURANCE  AGENCY 
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LABELLING 


TOP  QUALITY  DISPENSING  LABELS  AT  LOW,  LOW  PRICES 


o 
o 


GUARANTEED  DELIVERY 
10  DAYS  FROM  RECEIPT 
OF  ORDER 

At  DELUXE  DESIGNS  Ltd  we  use  only  the 

finest  pharmacy  grade  materials 
manufactured  to  the  highest  specification. 


o 
o 
o 
o 


We  offer  you  the  following; 

•  Delivery  10  days  from  receipt  of  order 

•  Single  or  Two  Colour  Print 

•  No  Artwork,  Plate  or  carriage  charges 

•  Choice  of  95/100  or  112  mm  backing 

•  Choice  of  style  and  pharmacy  symbol 

•  Peelable  Adhesive 


Choice  of  Pharmacy 
Symbols  Available 

If  yours  is  not  shown 
send  a  copy  and  we 
will  use  it  on  your 
label 

u 

m 

_ 

LABEL  SIZE  70mm  x  36mm  For  other  sizes 
please  telephone  our  Sales  Office 


DELUXE  DESIGNS  LTD., 

25-31  Hill  Street,  Brierfield,  Nelson,  Lancashire.  BB9  5AU 
Telephone  (01282)  697070  Fax  (01282)  697093 


95/1 00mm  Backing 

1 000  Labels  per  Reel 
50,000  Labels  £2.99/1000 
100,000  Labels  £2.80/1000 
200.000  Labels  £2.60/1000 

1 1 2mm  Backing 

1000  Labels  per  Reel 
50,000  Labels  £3,25/1000 
100,000  Labels  £2.99/1000 
200,000  Labels  £2.80/1000 

THERMAL  LABELS 

Peelable  or  Permanent,  Plain  or  Printed 
70x36  or  72x36.  1000  Labels  per  Reel 
50,000  Labels  £4.25/1000 
100,000  Labels  £3.99/1000 
200,000  Labels  £3.45/1000 
All  prices  quoted  are  subject  to  V.A.T. 

YOU  ONLY  PAY  ON 
RECEIPT  OF  YOUR  LABELS 


O 
O 

o 
o 
o 
o 


PHARMACEUTICAL  BOTTLES 


FOR  SALE 

Collection  of  Pharmaceutical  bottles.  Hundreds  of  various  examples. 
Cost  £5,000  will  accept  £3,500  to  clear 

01829  261345 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+VAT  -  Conveen 
urisheath  30mm  S205,  Uriplan  bed 
bags  2L  D813131  Tel:  0181-800  2931. 

TRADE  LESS  20%+VAT+POSTAGE  - 

9  boxes  Minims  artificial  tears,  Sorb- 
san  ribbon  1412,  trade  less 
30%+vat+postage  -  Kaltogel  10cm2 
dressing,  trade  less  50%+vat  +  postage 
-  40  amps  Profasi  5000iu  (exp  10/96). 
Tel:  0181-946  0543 
TRADE  LESS  30%+VAT  -  4x10ml 
Vista  Methasone  N  drops  (exp  1 1/96), 
1  Medihaler-Iso  (exp  1/97),  112 
Codafen  tabs  (exp  10/96).  Tel:  01438 
312228. 

TRADE  LESS  30%+VAT+POSTAGE 

Eprex  4000iu/m  6xlm,  Genotropin 
36iu  pen  refill  x2,  Roferon-A  3  million 
x4.  Tel:  0171-538  0817. 
TRADE  LESS  35%+VAT  -  Sandimmun 


25mg  caps  10x30  (exp  3/99).  Tel: 
01273  681630. 
TRADE  LESS  25%+VAT  -  Estracyt 
140mg  (exp  12/96),  354260  Dioralyte 
sachets  (exp  11/96).  Tel:  01482 
354260. 

TRADE  LESS  25%+VAT  -  10x30 
Colestid  granules,  2x100  Decadron 
0.5mg  tabs.  Tel:  0181-202  6262. 

TRADE  LESS  20%+VAT  -  Britaject. 
20mg/2ml  5  boxes  5x2ml  (exp  2/97). 
Tel:  0171-253  9859. 

TRADE  LESS  50%+POSTAGE  -  174 
Mycobutin  150mg  (exp  1/97),  104 
Zithromax  250mg  (exp  99).  Tel:  0181- 
648  0751. 

TRADE  LESS  25%+VAT  -  1x84  Droge- 
nil  250mg,  1x28  Elantan  IA  50mg, 
2x60  Epogam  paed,  2x9  Mictral 
sachets,  2x56  Monit  20mg,  1x60  Tam- 
bocor  50mg,  2x56  Trasicor,  2x28  Pep- 
cid 20mg.  Tel:  0181-903  8502. 

TRADE  LESS  30%+VAT  -  90  Tolectin 


400mg  (exp  4/97),  472  Nozinan  25mg 
tabs  (exp  6/00),  106Opilon  40mg  tabs 
(exp  9/98).  Tel  0181-980  1231. 
SEVEN  TINS  FLEXICAL  POWDER  - 
4549  S7  each  (exp  5/97).  Tel:  01268 
79444D. 

TRADE  LESS  25%+VAT  -  Novaguard, 
Zofraii  tabs  8mg,  Zofraii  inj  2ml, 
Cedax  caps,  Tarivid  200/400mg  Uri- 
pas  lOOmg,  VolUirol  optha  eye  drops, 
Nabilone  caps  lmg,  Negram  susp. 
Tel:  0181-520  5820 

TRADE  LESS  30%+VAT  -  22  Sandim- 
mun 25mg,  26  Sandimmun  50mg,  50 
Sandimmun  lOOmg,  2x35g  Axsain 
cream,  230  Urispas  tabs.  Tel:  0181- 
592  4904. 


FOR  SALE 


NUMBER  PLATES 


M17XEL, 


M17THU,  N17THU,  H12R1P,  B1MEL, 
J1YNT,  offers.  Tel:  0171-736  61 14. 

PHOTO-ME  IMAGER  -  135RA  1  hour 
photo  processor,  three  years  old,  can 
be  seen  working,  S13,500+vat.  Tel: 
0973  238262. 

BRAND  NEW  MINT'  CONDITION 
KL9  COUNTER  -  Surplus  to  require- 
ments, offers  over  S800  please.  Tel: 
01623  25973. 

NOMAD  TROLLEYS  AND  CAS- 
SETTES -  Tel:  01704  574426. 

TWO  CARD  RACKS  -  1.2  metres  long, 
1 1  tier  with  storage  drawer  £40  each, 
buyer  collects.  Tel/Fax:  01204  SS3220 
Bury 


WANTED 


EPOS  SYSTEM  -  Must  be  in  good 
working  order.  Tel:  0171-377  7563. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 

/  N. 

UK'S  fastest  growing 
buying  network  of  900 
independent 
pharmacists 
*  ioin  us  now  * 


Wish  to  become  a  member?     Nucare  pic 

Please  contact  us  Today.  447  Kenton  Road 

Harrow 


ucare. 


Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


medielite  pic 

Tel:  0181  841  4144  Fax:  0181  841  8390 

BRflUfl 


INDEPENDENT  2000  ENERGY  CELLS 

DU T  oil  OuLLo  Ul  1  0  ulLLu  rntt 


NEW  STYLE  N  GO  GAS  CARTRIDGE  (MINI  ENERGY) 

BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


CHEMIST 
DRUGGIST 


Caul  Jame 


m 


of  products 
zeutical  Publication. 
?7222 

)F  OUR  UNIQUE  READERSHIP 


Free  entries  in 
"Business  Link" 
(maximum  30 
words)  are 
restricted  to 
community 
pharmacist 
subscribers  to 
Chemist  & 
Druggist.  No  trade 
advertisements  will 
be  permitted. 
Acceptance  is  at  the 
discretion  of  the 
Publishers  and 
depends  upon  space 
being  available. 
Send  proposed 
wording  to 
"Business  Link" 
using  the  form 
printed  alongside. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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+  CAMRx  + 

FOCUSING  ON  THE  FUTURE. 
PERSONAL  AND  VALUABLE 
SERVICE  AT  ALL  TIMES 


JOIN  THE  GROWING  BAND 
of  PEOPLE  who  INCREASE 
their  PROFITS  by  £££££'s 


1.  A  vital  invaluable  formidable  negotiating 
base  will  pack  a  real  punch. 

2.  Group  UMUM  ftsWLEli  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts  and  know 
how  will  bring  you  extra  savings  from 
numerous  companies. 


YORKLIHE 


LIMITED 


COMPLETE  PHARMACY 
SPECIALISTS 


Design  and  Manufacture   -    Nationwide  Service 

Competitive  Prices 


Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


COULD  REVOLUTIONISE  YOUR  BUSINESS 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 


RING  FOR  DETAILS  ON 
FREEPHONE  0800  526074 


WOODSTYLF 

f    f     SHOPFITTING   AND   OESIGN       I  J 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


STOCK  WANTED 


SHOPFITTINGS 


SPECIALISING  IN  THE  DESIGN 
&  SHOPFITTING  FOR  THE 
PHARMACY  TRADE. 
FOR  YOUR  INDIVIDUAL  NEEDS 

TEL:  01392  491920 
TEL:  01392  498822.  FAX:  01392  410436 


PERFUMES  WANTED 
FOR  EXPORT 

All  fragrances  required  for  immediate  supply 
Cacharel,  Estee  Lauder,  Calvin  Klein,  Etc... 

Please  telephone  or  fax  in  strictest 
confidence  on 

Tel  00  353  5667000 
Fax  00  353  5667130 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


the  key  to 

solve  your  pharmacy 

lUop^ittitUf  problems 
•  comprehensive  service    •  part  or  full  refits 
■  competitive  quotations     •  free  advice  'budgets 
write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  s  01 525  222526 


name  &  address 


VETERINARY  SERVICES 


1* 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

Nuvan  TOP  flea  treatment.  SECTINE 


SPECIAL  OFFERS 

flea  treatment.  ENTERODEX  for  pigeons. 

PHONE  FOR  DETAILS  0800  387348 

Brian  G.  Spencer  Ltd,  Common  Lane,  Fradley,  Lichfield,  Staffs  WS13  8LQ 


CHEMIST  &  DRI  (.GIST  28  SEPTEMBER  1996 


445 


Check  out  the  X-Phials 


Take  a  trip  bac  k  in  time  by  visit- 
ing the  Boarding  Pharmacy  in 
Leeds,  where  a  unique  collection 
of  artefacts,  dating  back  to  the 
turn  of  the  century,  is  on  public 
exhibition. 

Vantage  member  John  Ed- 
monds has  collected  more  than 
100  pharmaceutical  artefacts,  in- 
cluding 'Dr  Hommel's  Haemogen' 
food  supplements,  made  from  60 
per  cent  bull's  blood,  used  during 
the  food  shortages  of  World  War 
II,  and  an  original  Martindale  in 


which  the  earliest  entry  is  1903. 

The  collection  is  now  on  per- 
manent display  in  a  former  store- 
room above  the  Vantage  phar- 
macy, and  customers  and  friends 
can  look  around  and  see  for 
themselves  how  pharmaceutical 
products  have  changed  over  the 
years. 

Mr  Edmonds  says:  "The  truth 
of  the  matter  is,  I'm  a  hoarder  by 
nature  -  the  fact  that  friends  and 
customers  also  seem  to  enjoy  it  is 
a  bonus!" 


Birmingham  pharmacist  bags  golfing  title 


Pharmacist  Kali  Rai  of  the  Greet 
Pharmacy  in  Birmingham  fought 
off  some  tough  competition  to 
win  the  Unichem-Seton  Health- 
care Pharmacist  Golfer  of  the 
Year  tournament.  Thirty  people, 
from  all  ar  eas  of  pharmacy,  com- 
peted in  the  final,  held  over  two 
rounds  at  the  Forest  of  Arden 
golf  course  in  Warwickshire. 


Unichem-Seton  Healthcare 
Pharmacist  Golfer  of  the  Year 
1996  Kali  Rai  (centre),  with  Dieno 
George  (left),  deputy  managing 
director  of  Seton  Healthcare;  and 
Kelvin  Hide  (right),  commercial 
director  of  Unicheni 


"This  was  an  exciting  and 
tough  golfing  challenge  which  I 
thoroughly  enjoyed,  so  to  win 
the  event  was  an  added  bonus," 
says  Mr  Rai.  "It  was  a  chance  to 
play  some  highly-competitive 
golf  against  some  of  the  best 
pharmacy  amateurs.  Also,  it  was 
an  opportunity  to  catch  up  with 
fellow  members  of  the  profes- 
sion to  exchange  news  and 
ideas." 

The  annual  competition  be- 
tween Unichem  and  Seton 
Healt  hcare  employees  produced 
a  victory  for  the  former's  team  of 
four  -  Kelvin  Hide,  Ken  Swanson, 
Peter  Cattee  and  Geoff  Mellor. 
This  brings  the  score  over  the 
last  seven  years  to  4-3  in 
Unichem's  favour. 

Other  winners  on  the  day 
included  Adam  Jenkins  (Division 
One)  from  Porth,  Sean  Campbell 
(Division  Two)  from  Leeds  and 
Richard  Marsden  (Division 
Three)  from  Ripon.  Each  divi- 
sional competition  was  based  on 
an  individual's  golf  handicap. 


Double  WHAMMY  from  the  NPA 


The  latest  winners  of  the 
National  Pharmaceutical  Associ- 
ation's Assistant  of  the  Month 
Award  are  Aneela  Hafeez  of 
Gracey  Pharmacy  in  London  and 
Alison  Ditchburn  of  M  &  M 
Chemists  in  Durham. 

Aneela  and  Alison  had  success- 
fully completed  the  NPAs  assis- 
tants training  manual  and  were 
presented  with  their  NPA  certifi- 
cates of  completion  by  the  Asso- 
ciation's head  of  training,  Ailsa 
Benson,  at  their  respective  phar- 
macies. Both  assistants  also 
received  a  certificate  and  a  £20 
Marks  &  Spencer  voucher  from 
award  sponsor  Marion  Merrell. 

Gracey  Pharmacy  is  owned  by 
Aneela's  father  and  she  helps  out 
from  time  to  time.  She  completed 
the  course  in  six  months  and 
comments  that  she  has  found  it 


NPA  head  of  training  Ailsa 
Benson  with  pharmacy  assistant 
Alison  Ditchburn  and  pharmacist 
Stewart  Cant  at  M  &  M  Chemists 

useful  in  her  day  to  day  work. 

Alison  is  the  second  assistant 
from  M  &  M  Chemists  to  win  the 
Assistant  of  the  Month  Award. 


Aneela  Hafeez  (left)  is  pictured  receiving  her  NPA  Assistant  of  the 
Month  Award  certificate  from  the  Association's  head  of  training,  Ailsa 
Benson,  watched  by  her  father,  pharmacist  Mr  Hafeez 


The  final  of  the  Vantage  Pharmacy  Golfer  of  the  Year  tournament,  held 
at  the  Belfry  in  Wishaw,  North  Warwickshire,  was  won  by  Keith 
Watson  of  Lynchgate  Chemist,  Worcester,  Hertfordshire. 
Congratulations  to  Helen  Sharpies  of  Hills  Pharmacy,  Darwen, 
Lanarkshire,  who  came  second,  the  first  woman  to  be  placed  in  the 
final  in  the  five-year  history  of  the  competition.  Comedian  Les  Dennis, 
who  attended  the  celebratory  dinner,  is  pictured  here  with  some  of  the 
finalists  (from  the  left):  Tony  Green,  Dilip  Patel  and  Kenneth  McWhirter 
of  McEwan  Chemist,  Bellshill,  Lanarkshire,  who  finished  in  third  place 
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HEALTHCARE  ^QQ^j 


MARKETS 

TV  X 


fifteen  western  European  markets  in-depth,  together  with  pan- 
European  overviews  and  statistics  on  key  indicators,  Miller  Freeman's 
European  Healthcare  Markets  1996  will  provide  an  invaluable  tool  to 
those  already  in  or  seeking  to  enter  European  healthcare. 


THE  ONE  REPORT  YOU  NEED  TO  KEEP  IN  TOUCH  WITH 
EUROPE'S  DIVERSE  HEALTHCARE  MARKETS 


Although  pharmaceuticals  and  health 
products  have  long  been  one  of  the 
most  multinational  sectors  of  the 
economy,  the  healthcare  environment 
in  which  the  industry  operates  in 
Europe  continues  to  show  highly 
distinctive  national  features.  Approaches 
to  the  overall  healthcare  system, 
including  the  role  of  public  and  private 
funding  and  provision,  and 
reimbursement  of  costs,  vary 
enormously  between  markets.  So,  too, 
does  the  nature  of  the  domestic 
pharmaceutical  sector,  including  the 
size  of  pharmaceutical  market,  the 
importance  of  imports  and  exports,  the 
leading  drug  brands  and  suppliers,  the 
size  of  the  OTC  drug  sector  and  the 
operation  of  pharmacy  retailing. 

Consisting  of  over  500  pages  of  text 
and  data  tables,  Miller  Freeman's 
European  Healthcare  Markets  1996 
provides  the  complete  one-stop 
reference  work  for  anyone  involved  in 
European  healthcare  and 
pharmaceuticals.  The  report  is  available 
from  Miller  Freeman  Professional  Ltd 
priced  £649. 


In  fifteen  detailed  country  reports. 
Miller  Freeman's  European  Healthcare 
Markets  1996  examines: 

The  local  healthcare  system,  including 
funding,  administration  and  patient  access 
Patient  charges  and  co-payments 
Public  and  private  expenditure  on 
healthcare  and  pharmaceuticals 
Price  controls  and  reimbursement 
Output  of  the  domestic  pharmaceutical 
industry 

Imports  and  exports  of  pharmaceuticals 
Pharmaceutical  consumption  by  main 
therapeutic  category 
Top  drug  brands 

Leading  pharmaceutical  companies 
Average  margins  in  drug  pricing 
The  OTC  healthcare  market 
Pharmacy  retailing  statistics 
Summary  of  healthcare  services 
Population  &  health  profiles 
Future  outlook 


Yes.  Please  invoice  me  for        copy/ies  of  Miller  Freeman's  European  Healthcare 
Markets  1996  priced  £649. 
Credit  card  number 


/or  please  post  my  invoice 

Please  send  further  details  about  this  report 
Name 


Company 


Address 


Post  Code 


Tel 


Return  by  post  or  fax  to:  Elaine  Steel,  Miller  Freeman  Professional  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Tel:  01732  377415  Fax:  01732  361534 


tit  Miller  Freeman 


On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for  Athlete's  Foot  has  been  launched 
by  the  team  who  brought  you  the  sure-fire  winners,  Ibuleve M,  Otex ™  and  Bazuka ™.  Dual-action  TOEPEDO  will 
be  fuelled  nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete's  Foot  market.  Make  sure  you  don't  miss  out -load  up  with  stock  now!* 

RELIEVES  ITCHING  AND  DISCOMFORT  FAST! 

TOEPEDO  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Limited,  Hitchin,  SG4  7QR,  UK.  Distributed  by  DDD  Limited,  94  Rickmansworth  Road,  Watford,  a 

Herts,  WD1  7JJ,  UK  Active  Ingredients:  6.0%  w/w  benzoic  acid  BP,  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed.  DIOMED 

Apply  twice  daily  until  symptoms  clear.    Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other  appropriate  fungal  skin  infections    Precautions:  Do  not  oisimauieos< 

use  to  treat  thrush,  and  keep  away  from  the  face,  bottom  and  genital  (sex)  regions.  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended.  Do  not  use 

if  sensitive  to  any  of  the  ingredients.  Keep  all  medicines  out  of  the  reach  of  children.  |  FOR  EXTERNAL  USE  ONLY  | .  Legal  category:    Pi   Packing:  Tubes  of  20  g  (PL  0173/0020), 

price  £3.95  (£3.36  exc.  VAT).  3/96.  HEM 

'Contact  your  Dendron  representative  or  wholesaler.  Dendron  tel.  no:  01923  229251.  ijgjjjjjjU 


to  your  customers? 


FASHY  THERMOPLASTIC  HOT  WATER  BOTTLES 


Will  withstand  greater  temperature  chan 
last  longer,  are  innovative  and  fun. 
Probably  the  "BEST" 
Hot  Water  Bottles 
for  all  ages. 


Send  to: 

SPECTATOR  SPORTS  LTD.  25  Empire  Centre,  Imperial  Way, 
Watford,  WD2  4 YH,     Tel.  0 1 923  247363,    Fax:  01923  21 0074 
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Eat  up.  Junior 

What  constitutes  a  healthy  diet 
lor  babies?  Sarah  Purcell  gets 
some  expert  advice 


8 


 I 

A  stitch  in  time  .. 

Pre-conceptual  care  does  not 
exclusively  apply  to  women,  as 
Victoria  Goldman  discovers 


10 


The  wider  availability  ol 
effective  OTC  thrush  treatments 
means  the  pharmacy  is  olten  the 
first  port  of  call.  Adrienne  de 
Mont  reports 

14 


A  pharmacy  assistant  expresses  her 
concerns  and  fears  regarding  needle 
exchange  and  treatment  of  addicts 


17 


Community  pharmacist  Jeremy 
Clitherow  explains  why  needle 
exchange  schemes  save  lives 
and  why  addicts  deserve 
humane  treatment 
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Monthly  matters 

From  premenstrual  syndrome  to 
period  pain,  Zita  Thornton 
follows  the  monthly  cycle 

20 
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Lotil  dry  skin  creams 

from  Fenton  Pharmaceuticals 

Dry  skin  is  often  perceived  as  a  minor  problem,  but  to  the  sufferer  there  is  nothing  trivial  about 
it.  Chapped  skin  on  the  face,  hands  and  feet  that  is  often  sore  can  become  infected  and  may  be 
unsightly  -  fortunately,  there  is  a  lot  that  can  be  done  to  ease  the  condition. 

Lotil  Original  Formula  Cream  has  been  trusted  for  many  years  to  counter  severe  dry  skin 
conditions.  It  moisturises  the  skin  while  protecting  it  against  the  elements  and  when  mixed  with 
a  little  water  it  can  also  be  used  as  an  alternative  to  soap,  which  strips  the  natural  oils  from  the 
skin.  It  contains  an  alcohol  with  anti-bacterial,  anti-fungal  and  antiseptic  properties,  which  also 
assists  with  pain  relief  when  coming  into  contact  with  exposed  nerve  endings  in  cracked  and 
damaged  skin,  and  a  strong  hydrophobic,  which  helps  retain  the  natural  oils  in  the  skin. 

Lotil  English  Weather  Cream  is  an  effective  moisturiser  and  is  protective  for  the  face.  Its  non- 
greasy  formula  is  lanolin-  and  PABA-free,  making  it  suitable  for  all  skin  types  -  even  sensitive. 
Lotil  Original  Formula  Cream  retails  for  £1 .59  (28gm)  and  £2.35  (50ml).  Lotil  English  Weather 
Cream  retails  for  £2.49  (50ml). 


—   .^vJlEa 


Lotil  Original  Formula  Cream  and  Lotil 
English  Weather  Cream  available  from 
Chemist  Brokers. 
Tel:  01705  222500. 


Chemist 
Brokers 
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Congratulations  to  all  the 
assistants  who  have 
completed  their  training 
courses  and  received 
certificates  from  the 
College  of  Pharmacy 
Practice.  The  last  module 
of  Cambridge 
Counterpart  was  sent  out 
in  June,  so  it  is  quite  an 
achievement  for  so  many 
to  have  completed  the 
course,  and  met  the  CPP 
requirements,  so  quickly. 
We  at  Miller  Freeman  are 
delighted  to  have  played 
a  part  in  training  the  first 
assistants  to  receive  CPP 
certificates  (see  page  6). 

However,  as  we  all 
know,  this  is  not  the  end 
of  a  process  but  just  one 
step  further  along  the 
training  path.  As  with 
every  other  aspect  of  life 
nothing  in  pharmacy 
stays  still  for  long  -  new 
products,  new  POM  to  P 
switches,  new  consumer 
rights  and  new 
technology.  Training  is 
not  a  burden  to  blight 
working  life,  it  is 
intended  to  make  us  more 
confident  in  our  work, 
and,  in  theory,  makes  it 
more  enjoyable. 

Don't  forget,  training 
isn't  only  carried  out  by 
employers  and  managers, 
you  too  have  a  role  to 
play.  We  all  know  how 
daunting  the  first  few 
weeks  of  a  new  job  are, 
and  how  much  we  rely  on 
others  to  help  us  learn  the 
ropes.  On  page  27,  our 
regular  contributor  Diane 
Bailey  explains  why 
training  new  staff  is  so 
important. 

Training  is  not  conf  ined 
to  courses  of  exams,  it's 
about  acquiring  extra 
knowledge  and  skills, 
and  there  are  many  ways 
you  can  do  this,  including 
reading  OTC,  or  simply 
asking  someone  for 
advice  or  assistance. 

Maria  Murray 

Supplement  co-ordinator 


NEWS 

Vulnerable 
patient  groups 

The  most  vulnerable  patients 
are  the  ones  who  are  likely  to 
benefit  from  pharmacy  the 
most,  according  to  a  new 
survey,  commissioned  by  the 
Royal  Pharmaceutical  Society. 

Face  to  face  surveys  of  500 
people  found  that  mothers  of 
children  under  five,  people 
living  in  inner  city  areas  and  the 
elderly  were  more  frequent 
visitors  with  15, 14  and  13  visits 
per  year  respectively,  compared 
with  an  average  of  12  for  the 
rest  of  the  population.  A  related 
study  of  1 ,000  people  found  that 
94  per  cent  visited  a  pharmacy 
in  the  last  year. 

Eight  out  of  ten  people  visit 
the  pharmacy  with  the  intention 
of  buying  health-related 
products  without  actively 
seeking  advice.  Specific  advice 
on  symptoms  was  requested  by 
34  per  cent,  this  service  was 
most  used  by  women  and  those 
aged  25-59. 


Missed 
chances 

Although  smoking  during  pregnancy 
is  known  to  increase  the  risk  of 
miscarriage,  stillbirth,  premature  birth 
and  low-weight  babies,  a  quarter  of 
pregnant  women  continue  to  smoke 
throughout  their  pregnancy,  according 
to  market  research  commissioned  for 
National  Pregnancy  Week. 

One  in  three  women  do  not  know 
that  taking  folic  acid  before  and 
during  pregnancy  can  reduce  the  risk 
of  having  a  baby  born  with  neural  tube 
defects,  which  would  include  spina 
bifida.  To  maximise  the  opportunities 
for  pre-conceptual  care,  couples  are 
advised  to  plan  their  pregnancies. 
However,  the  survey  revealed  that  over 
one-third  of  pregnant  women  had  not 
planned  their  pregnancy. 

One  in  five  women  were  not  aware 
that  it  is  both  safe  and  beneficial  to 
continue  normal  exercise  during 
pregnancy  (except  when  advised 


otherwise  by  a  health  professional). 

Results  of  another  survey  by  She 
magazine's  'Having  a  Baby'  suggest 
that  Britain  could  be  more  'pregnancy- 
friendly'.  Half  of  the  women  surveyed 
experienced  inconsiderate  behaviour 
from  the  general  public  during  their 
pregnancy,  with  one  in  six  being 
forced  to  stand  on  public  transport. 
Even  visits  to  the  hospital  proved  a 
trial  for  some,  with  15  per  cent  of 
women  experiencing  'inconsiderate 
offhand  treatment'  by  medical  staff. 
One  if  four  women  complained  of  the 
a  lack  of  'pregnancy-friendly'  facilities 
in  shops. 

Oranges  were  the  food  item  most 
commonly  craved  during  pregnancy 
closely  followed  by  chocolate  and 
then  crisps.  Ice-cream,  onions  and 
pickles  also  make  the  top  ten. 

Pregnancy  had  a  significant  impact 
on  the  sex  lives  of  the  parents-to-be. 
Nearly  half  the  women  replied  that 
they  made  love  less  often,  one  in  ten 
stopped  altogether  and  only  8  per  cent 
had  sex  more  frequently. 


Get  a  real 
nappy  pack 

The  Real  Nappy  Association  has 
assembled  a  free  resource  pack 
for  health  professionals  to  help 
provide  parents  with  information 
about  nappies. 

Each  pack  contains:  a  Real 
Nappy  information  sheet;  a  list 
of  suppliers  and  nappy  washing 
services;  washing  instructions; 
magazine  articles  on  the  subject 
and  product  information. 

The  Real  Nappy  Association  is 
the  central  source  of 
information  and  advice  on  all 
nappy-related  issues,  for  local 
authorities,  the  media,  health 
professionals  and  for 
individuals. 

To  obtain  a  resource  pack 
write  to:  the  Real  Nappy 
Association,  PO  Box  3704, 
London  SE26. 


Spice  up  your  tomatoes! 


The  autumn  days  are  getting  shorter  and  colder.  Why  not  add  a  healthy  heat  to 
a  tomato  salad  with  this  easy  to  make  chilli  dressing.  You'll  also  be  boosting 
your  vitamin  C  intake  with  a  healthy  portion  of  oranges.  So  get  chopping! 

Mexican  Tomato  Salad  with  Chilli  Dressing  (serves  four) 
Ingredients: 

2  large  oranges  (or  4  smaller  ones) 
4  small  heads  of  chicory 

4  large  firm  tomatoes 

5  small  green  chillies 
Dressing 

3  tblsp  natural  yoghurt 
3  tblsp  mayonnaise 
1-2  tsp  chilli  sauce 
Pinch  chilli  powder 
Salt 

Sprigs  of  fresh  dill  to  garnish 

Method: 

Remove  all  the  peel  and  white  pith  from  the  oranges;  cut  the  oranges  into  thin 
slices,  discarding  any  pips.  Cut  the  heads  of  chicory  in  half  lengthways.  Cut 
the  tomatoes  into  wedges,  or  alternatively  partly  slice  them  and  fan  them  out 
(as  in  the  picture).  Arrange  the  orange  slices,  chicory  spears  and  tomatoes  on 
four  individual  plates;  chop  one  of  the  chillies  and  sprinkle  over  the  top.  For 
the  dressing:  mix  all  the  ingredients  together  and  spoon  a  little  over  each 
salad.  Serve  any  remaining  dressing  separately.  Garnish  with  the  remaining 
chillies  and  sprigs  of  dill. 

Recipe  supplied  by  the  Fresh  Fruit  &  Vegetable  Information  Bureau 
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Can  you  keep  a  secret? 


Often  referred  to  as  'Nature's  best 
kept  secret',  the  aloe  vera  plant  has 
been  used  for  medicinal  purposes  for 
thousands  of  years.  You  could  be 
one  of  ten  lucky  OTC  readers  to  win 
your  very  own  aloe  vera  plant, 


courtesy  of  Aloe  Vera,  the 
manufacturer  of  the  De  Vere  range  of 
Aloe  Vera  products 

De  Vere's  Aloe  Vera  lines  are 
prepared  using  gel  from  the  'true' 
aloe  barbadenis  plant.  The  range 
includes  revitalising  aloe  vera  juices 
in  both  Natural  and  Red  Grape 
flavours  for  internal  use,  a  skin  care 
gel,  and  a  moisturiser  and  an  after 
sun  gel,  both  known  to  be  soothing, 
cooling  and  rehydrating  when 
applied  to  the  skin. 

New  to  the  range  is  super- 
concentrated  De  Vere  Aloe  Vera  One- 
A-Day  tablets 


which  provide  the  benefits  of  aloe 
vera  in  an  easy  to  swallow  tablet 
form. 

In  addition  to  the  aloe  vera  plant, 
De  Vere  is  giving  each  winner  a  pack 
of  the  new  One-A-Day  tablets,  a 
colourful  mug  and  a  teatowel. 

To  enter  this  free  draw  simply  send 
your  name  and  the  address  of  your 
pharmacy  to;  De  Vere  Aloe  Vera/OTC 
offer,  POBox  4030,  Worthing,  West 
Sussex  BN14  7QQ  before  October 
31 .  The  first  ten  names  to  be  drawn 
out  of  the  bag  after  this  date  will  be 
the  lucky  winners. 


P  to  GSL 

moves? 

The  Medicines  Control  Agency  is 
proposing  to  add  four  products  to  the 
General  Sales  List  (GSL),  provided 
certain  conditions  are  met  The 
proposals,  if  accepted,  come  into 
effect  by  January  31, 1997  The 
proposals  and  conditions  are  as 
follows. 

•  Sodium  picosulphate  (Laxoberal) 

-  if  contra-indicated  for  children 
under  ten  years,  it  has  a  maximum 
strength  of  5mg/5ml,  it  has  a 
maximum  single  dose  of  15mg  and 
the  pack  contains  no  more  than  60ml 
of  sodium  picosulphate  solution 

•  Dequalinium  chloride  (Labosept) 

-  if  indicated  to  treat  minor  throat 
infections,  if  it  has  a  maximum  dose 
of  0.25mg  and  a  maximum  daily  dose 
of  2mg 

•  Liquid  paracetamol  preparations - 
for  adults  and  children  aged  1 2  years 
and  over,  with  a  maximum  strength  of 
500mg/20ml  (2.5  per  cent)  and  a 
maximum  pack  size  of  160ml 

•  Paediatric  paracetamol  liquid 
preparation  -  if  it  has  a  maximum 
strength  of  120mq/5ml  (2.4  per  cent), 
a  maximum  daily  dose  of  1 ,920mg 
and  it  is  presented  in  packs 
containing  no  more  than  20  sachets, 
each  of  which  is  no  more  than  5ml 

•  Combined  paracetamol  and 
methionine  (co-methianol)  -  with  the 
same  pack  restrictions  in  the  Sale  or 
Supply  Regulations  similar  to  that  of 
paracetamol. 

If  you  have  any  comments  to  make 
on  these  proposals,  write  to  Dugan 
Cummings,  Room  1109a,  MCA, 
Market  Towers,  1  Nine  Elms  Lane, 
London  SW8  5NO,  by  October  2. 


Season  tickets 
from  your 
pharmacy 

Patients  will  soon  be  able  to  buy 
prescription  pre-payment  certifi- 
cates trom  their  local  pharmacy. 
The  Government  is  changing 
current  regulations  to  allow 
pharmacies  to  sell  season 
tickets'  directly  to  the  public. 

At  present  patients  must  apply 
directly  to  their  health  authority, 
but  in  some  areas  pharmacists 
have  been  supplying  certificates 
with  the  tacit  approval  of  the 
HA. 


A  Department  of  Health 
spokesman  comments  that  the 
changes  should  be  made  before 
next  April  and  discussions  are 
being  held  with  the  relevant 
bodies. 

The  National  Asthma 
Campaign  welcomed  the  change 
in  policy,  but  it  is  still  concerned 
that  the  substantial  lump  sum' 
cost  of  the  ticket  means  that 
some  people  that  would  benefit 
from  it  cannot  afford  to  pay  for 
it. 

The  NAC  suggests  introducing 
a  monthly  payment  option  along 
the  lines  ol  those  that  exist  for 
TV  licences,  so  that  many  more 
people  with  chronic  conditions 
would  benefit. 


Congratulations  to  Marilyn  Simpkin,  a  countei  assistant  at  li  R 
Lewis  Chemist,  Welling,  who  was  one  of  ten  winners  ot  3M  Health 
Care's  'We've  Got  You  Taped1  competition,  featured  in  the  March 
issue  of  OTC.  Marilyn  is  pictured  here  receiving  hei  prize  ot  £50  of 
Murks  &  Spencer  vouchers  from  Scholl  territory  manager  Bob 
Blood  (left),  watched  by  her  branch  manager,  Mr  Seehra 


P^im  lo  P 

The  Medicines  Control  Agency  has 
proposed  deregulation  of  some 
products  and  greater  regulation  of 
others  in  another  consultation  letter 

Tertenadine,  the  antihistamine 
found  in  Aller-eze  Clear,  Seldane, 
Terfenor  and  Triludan,  looks  set  to 
become  a  Prescription  Only  Medicine 
if  the  proposals  go  through  If 
accepted,  the  changes  would  come 
into  effect  by  December  31,  so  check 
with  your  pharmacist. 

The  MCA  decided  to  include 
tertenadine  alter  receiving  advice  from 
the  Committee  on  Safety  of  Medicines 
regarding  the  cardiotoxicity  of  the 
drug  relative  to  other  non-sedating 
antihistamines  Its  interaction  with 
erythromycin,  an  antibiotic  often  used 
in  children,  was  also  considered  an 
important  factor 

The  proposals  also  include  some 
POM  to  P  switches: 

•  an  increase  in  the  maximum  dose 
of  pseudoephedrme  hydrochloride 
from  90mg  to  120mg  in  controlled 
release  preparations  to  allow  doses  to 
be  consistent  with  the  maximum  daily 
dose  of  240mg 

•  an  increase  in  the  maximum  OTC 
dose  of  mebeverine  hydrochloride 
(Colofac,  Fybogel,  Mebeverine)  to 
135mg,  with  a  maximum  daily  dose  of 
405mg  to  permit  Pharmacy  supply  for 
the  treatment  of  irritable  bowel 
syndrome 

•  mebendazole  (Vermox)  to  be 
available  in  pack  sizes  of  800mg 
(eight  tablets),  sufficient  to  treat  a 
family  of  four  people 

Specific  products  named  for  POM 
to  P  switch  are 

•  Canesten  Hydrocortisone  Cream 
for  athlete's  foot  or  candidal  intertrigo 

•  aciclovir  5  per  cent  cold  sore 
creams,  Herpetad,  Soothlip  and 
Zaclovir 

•  Jungle  Formula  Bite  &  Sting  Relief 
Cream  and  Timocort  Hydrocortisone 
cream  1  per  cent 

The  licensed  indications  for 
famotidine  (Pepcid  AC)  will  be 
extended  to  include  "prevention  of 
indigestion  and  acid  indigestion  when 
associated  with  food  or  beverage, 
including  nocturnal  symptoms" 

Sex  on  legs 

Male  sprinters  are  chasing 
footballers  for  the  title  of 
Britain's  sexiest  sports  stars.  A 
survey,  commissioned  by 
Durex,  found  that  one  in  three 
people  in  this  country  now 
regard  male  sprinters  as  sexy. 
Footballers  received  the  highest 
ratings  (52  per  cent)  with  shot 
putters  (2  per  cent)  attracting 
the  least  support. 

Top  women's  rating  went  to 
gymnasts  (58  per  cent), 
followed  by  tennis  players  (51 
per  cent),  with  female  sprinters 
only  attracting  the  wandering 
eye  of  23  per  cent  of  those 
surveyed. 
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Steer  clear 

Steer  Clear,  a  new  campaign  from  the 
Health  Education  Authority  aims  to 
encourage  people  to  avoid  smoking  in 
the  confined  space  of  the  car 

Research  carried  out  by  the  HEA 
revealed  that  over  three-quarters  of 
smokers  do  so  in  the  car  and  one  in 
four  admitted  to  smoking  frequently 
when  they  have  passengers.  Over  one 
in  five  say  they  sometimes  do  with 
children  in  the  car. 

Mary  Robinson,  project  manager 
for  the  campaign,  says,  "Smoking  is 
not  only  harmful  for  your  health  but 
our  research  shows  people  widely 
believe  passive  smoking  in  confined 
spaces,  such  as  the  car,  is  a  health 
risk  for  others.  The  Steer  Clear 
initiative  aims  to  raise  awareness  of 
this  issue." 


igraine  relief 
only  a  phone 
call  away 

A  telephone  helpline  for  migraine 
sufferers,  set  up  and  run  by  the 
British  Migraine  Association,  has 
been  sponsored  by  Pfizer 
Consumer  Healthcare. 
The  helpline  runs  throughout 


September  and  October  and  is 
being  promoted  through  posters 
in  health  centres,  GP  surgeries, 
Teletext  and  libraries. 

Migraleves  new  booklet, 
Childhood  migraine  -  a  parent's 
guide'  will  be  mailed  to  all  callers 
along  with  the  booklet  on  adult 
migraine,  'Master  your  migraine'. 

The  helpline  can  be  reached  on 
01543  492192  from  6.00pm  to 
8.00pm  daily. 

For  free  copies  of  Childhood 
migraine'  send  an  A5  SAE  to  PO 
Box  30,  BlacknestRoad, 
Blacknest,  Hants  GU34  4PX. 

Surf  the  Net 
to  the  NPA 

Internet  surfers  can  now  access  the 
National  Pharmaceutical  Association 
Home  page  at  http//wwwnpa  co  u/rto 
obtain  general  information  about  the 
Association  -  its  history,  membership 
details,  services,  etc.  Members  can 
also  view  the  NPA  Directory  and  a 
number  of  NPA  information  leaflets 
for  pharmacists  and  customers.  They 
can  also  check  for  the  latest  advice  on 
issues,  such  as  maternity  pay,  and  use 
the  e-mail  facility  to  leave  messages. 
The  e-mail  address  is 
npa@cix.  compulmk  co.  uk 

Access  to  part  of  Ihe  NPA  pages 
will  be  restricted  to  NPA  membership. 
A  password  can  be  obtained  from 
Fran  Brown  at  Mallmson  House. 


(K) 


GOLDEN  EYE 

OINTMENT  (O  15%  w/w  dibromopropamidine  isethionate  BP)  [""FT] 
DROPS  (O  1  %  w/w  propamidine  isethionate)  I  I 

"A  sight  for  sore  eyes" 

5   New  formulation  as  an  ointment  and  new  eye  drops 
<$>  Treats  conjunctivitis,  blepharitis  and  minor  eye  infections 
i>  50%  on  cost  profit  plus  w/s  discount 
Pharmacy  Only  guaranteed 
Available  from  your  wholesaler 


Active 


EYE  * 


Typham  Limited  14,  Parkstone  Road,  Poole  Dorset  BH5  2PG 
Telephone  (01202)666626  Fax.  (01  202)  666909 


Congratulations 
and  celebrations 

Congratulations  to  all  the 
medicines  counter  assistants 
who  were  awarded  certificates 
by  the  College  of  Pharmacy 
Practice  after  completing  the 
Cambridge  Counterpart  course. 

The  Chemist  &  Druggist 
Cambridge  Counterpart  course, 
co-sponsored  by  Whitehall 
Laboratories,  was  launched  in 
July,  1995,  when  the  syllabus 
for  accredited  courses  was  still 
being  debated  and  the  College 
of  Pharmacy  Practice  had  yet  to 
be  appointed  as  the  accrediting 
body.  The  Royal  Pharmaceutical 
Society  and  the  CPP  launched 
its  accreditation  scheme  the 
following  November  and 
Cambridge  Counterpart  was 
recognised  as  meeting  the 
training  requirements  and 
accredited. 

The  final  module  of 
Cambridge  Counterpart  was 
delivered  in  June  this  year.  By 
July  31 , 176  assistants  had 
completed  the  course  and  by  the 
end  of  August  123  of  these  had 

The  first  three  pharmacy 
assistants  to  complete  and  pass 
the  C&D /Whitehall 
Laboratories'  Cambridge 
Counterpart  training  courses 
are  pictured  collecting  their 
certificates  at  the  Royal 
Pharmaceutical  Society's 
headquarters  in  London.  They 
are  (from  left  to  right):  Jill 
Stutter  (J  E  King,  Morecambe); 
Odette  Shewbridge  (Hills 
Pharmacy,  Shepway)  and 
Barbara  McClelland  (J  E  King, 
Morecambe) 


been  signed  off  by  their 
supervising  pharmacists. 

The  first  three  assistants  to 
receive  CPP  certificates  were 
Jill  Statter  and  Barbara 
McClelland  of  Morecambe,  and 
Odette  Shewbridge  of  Shepway, 
Maidstone.  They  attended  a 
ceremony  at  the  RPSGB's 
headquarters  in  Lambeth  earlier 
this  month  to  be  presented  with 
their  certificates  by  John 
Skelton,  associate  publisher  at 
Miller  Freeman  Professional's 
Pharmacy  Group,  and  Robert 
Salmond,  the  pharmacy  retail 
sector  manager  of  Whitehall 
Laboratories.  Also  present  at 
the  event  were  RPSGB  Council 
member  David  Allen  and 
secretary  of  the  CPP  Brian  Riley. 


FREEBIE 


Drip  dry  with 
a  Balneum 
bath 
mat 


Banish  damp  patches  from  the 
bathroom  floor  with  a  Balneum 
Plus  bath  mat.  Skin  care  specialist 
Merck-Whitehall  Dermatologicals 
is  offering  25  OTC  readers  one  of 
its  luxury  bath  mats,  perfect  for 
drying  off  on  after  a  soothing  bath. 

Many  people  with  dry  skin  conditions,  such  as  eczema  and  dermatitis, 
avoid  having  baths  as  they  believe  it  will  aggravate  their  condition  and  dry  out 
their  skin.  Yet  this  is  not  true  if  suitable  bath  additives  are  used.  Balneum  Plus 
is  a  specialist  bath  product  that  treats  and  softens  skin  while  you  bathe. 
Unlike  bubble  baths  and  soaps,  which  contain  detergents  that  strip  the  skin  of 
natural  oils,  Balneum  Plus  protects  the  skin  against  further  drying. 

It  also  contains  lauromacrogols,  which  exert  a  local  anaesthetic  action 
upon  the  skin  surface.  This  rapidly  relieves  the  itching  and  irritation 
associated  with  eczema,  dermatitis  and  problem  dry  skin,  and  continues 
working  for  up  to  seven  hours  after  bathing. 

If  you  would  like  one  of  these  bath  mats,  simply  send  your  name  and 
address  on  a  postcard  to:  OfC/Balneum  Plus  Offer,  227-229  Chiswick  High 
Road,  London  W4  2DW  before  October  25.  The  first  25  names  out  of  the  bag 
after  this  date  will  receive  a  bath  math.  You  should  be  over  18  years  of  age  to 
apply  for  this  offer. 
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You're  pregnant,  but  if  you  think  no  one  could  possibly  know  how  you  feel  right  now, 
think  again!  Women  may  have  different  experiences  during  pregnancy,  but  the  health 
and  beauty  problems  they  face  are  pretty  much  the  same.  The  nine  months  should  be 

viewed  as  an  opportunity  to  spoil  yourself  and  prepare  for  years  of  sleepless  nights. 

Jo  Webb  reports 

Pre-Pumpers  pampering 


Only  ti  hcindtul  ol  women 
will  breeze  through  the  full 
nine  months  ot  their  preg- 
nancy feeling  healthy  and 
looking  gorgeous  dt  every 
stage.  Boosting  your  self- 
esteem  and  confidence  is 
vital  during  this  period.  Take 
time  out  each  day  to  relax 
and  pamper  yourself  with 
lotions,  and,  remember, 
looking  good  means  feeling 
good  about  yourself. 

Spotlight  on  skin 

Very  few  women  escape 
pigmentation  during 
pregnancy.  It  usually  affects 
areas  that  already  have  a 
strong  concentration  ot 
pigment,  such  as  heckles, 
moles  and  the  region 
surrounding  the  nipples 
However,  other  patches  ot 
skin  you  may  notice 
darkening  include  your  inner 
thighs,  underneath  your  eyes 
and,  bizarrely,  your  armpits 

As  these  pigmented  areas 
attract  sunlight  and  become 
even  darker,  il  is  a  good  idea 
to  avoid  sunlamps  and 
sunbeds.  II  you're  venturing 
out  into  strong  sunshine, 
wear  a  sunblock. 

High  levels  ol  hormones 
during  pregnancy  can  see 
the  return  of  spots  for  some. 
If  your  cleansing  and  toning 
regime  is  not  having  the 
desired  effect,  why  not  put 
an  evening  aside  to  apply  a 
facemask?  Don't  believe  the 
unconverted,  who  claim 
masks  make  your  spots 
worse.  Cleansing  the  pores 
and  absorbing  excess  oils 
will  reduce  then  likelihood. 

Stretch  and  mark 

Stretch  mark  is  a  slight 
misnomer  for  the  reddish 
streaks  thai  can  appear  on 
the  skin  during  pregnancy. 
They  usually  occur  on  the 
stomach,  but  are  also  lound 
on  the  Hughs,  hips,  breasts 
and  upper  arms. 

Although  it  is  assumed  that 
they  are  due  to  the  consid- 
erable stretching  ol  the  skin 
reguired  to  accommodate  the 
bump,  they  are,  in  fact,  due 
to  the  breakdown  ol  pmlem 
in  the  skin  by  the  high  levels 
of  pregnancy  hormones.  So 
while  applying  creams  and 
oils  with  a  massaging  motion 


may  be  guile  soothing,  it  is 
unlikely  to  prevent  the 
appearance  of  stretch  marks. 
Take  comfort  in  the  fact  that 
they  lade  alter  delivery  and 
eventually  are  barely 
noticeable 

Cosmetic  touch 

Being  pregnant  doesn't 
change  the  fad  that  a  touch 
ol  colour  transforms  the  way 
you  look  and  the  way  othei 
people  look  at  you. 

It  morning  sickness  has 
lell  you  looking  a  bit  pale 
and  Iragile,  applying  some 
warm  make-up  shades  will 
help  add  a  rosy  glow. 

II  youi  bump  is  the  first 
thing  people  notice,  why  not 
treat  yourseli  to  a  new  lip- 
stick and  let  thai  vivid  red  oi 
i  ich  blown  attract  all  the 
atti  iilion? 

I  luring  pregnancy,  you 
may  I md  your  nails  become 
weak  or  brittle.  To  keep 
them  strong  and  healthy  cut 
them  back  and  apply  a  hand 
lotion  01  a  nail  slrengthener 
once  or  twice  a  day.  A  lew 
coats  ol  nail  varnish  and 
you're  ready  to  sit  back  and 
admire  your  handiwork. 

Show  a  leg 

Show  some  consideration  lor 
you)  feel  and  legs.  They 
be, a  the  brunt  ol  all  the 


extra  weight  you  carry 
round  for  nine  months. 

Varicose  veins,  which 
often  first  appear  during 
pregnane  y,  can  be  caused  by 
the  hormones  circulating  at 
thai  time.  In  the  later  stages, 
pressure  ol  the  womb 
pressing  downwards  can 
obstruct  the  flow  ol  blood 
from  the  legs  back  up  to  the 
heart.  Although  varicose 
veins  are  not  a  serious 
condition  in  themselves, 
they  can  lead  to  aching  or 
sore  legs  and  then  unsightly 
appearance  upsets  some 
women. 

To  reduce  the  risk  oi 
developing  them,  pregnant 
women  should  avoid 
standing  for  long  pei  iods 
and  put  then  feel  up  when- 
ever possible.  Support  tights, 
which  now  come  in  a  variety 
ol  colours  and  deniers, 
should  be  worn  il  you  have 
to  stand  most  ol  the  day. 

At  the  end  ol  a  long  day, 
treat  youi  feel  to  a  soothing 
soak  followed  by  a  pedicure. 
Soak,  then  dry  them 
carefully,  apply  some 
moisturising  cream  and 
massage  into  I  he  soles  and 
heels.  Next,  trim  the  nails, 
preferably  with  toenail 
clippers  for  a  straight  edge, 
and  then  gentfy  file  with  an 
emery  board.  II  you've  got 


another  tew  minutes  on  your 
hands,  why  not  paint  your 
nails  tor  instant  glamour? 
Who  cares  il  it's  winter  and 
you're  only  venturing  out  in 
wellies  and  woollies. 

Exercise  -  glow  with  it! 

\lodoi, ilo,  gentle  exercise, 
such  as  swimming  or 
walking,  has  many  benefits. 
II  can  help  reduce  aches  and 
pains,  boost  energy  and  self- 
esteem,  and  increase  agility. 

You  may  have  to  make 
some  concessions  to  your 
changing  body,  but  gentle 
exercise  will  help  you  get 
back  in  shape  sooner  alter 
the  birth. 

II  is  sensible  to  put  a  stop 
to  any  activity  thai  could  risk 
a  fall,  straining  your  muscles 
and  joints  or  jarring.  So  you 
might  have  to  give  rock 
climbing  or  potholing  a  miss 
for  a  lew  months!  Take  rest 
breaks  during  the  day,  too, 
as  long  periods  ol  exhaustive 
work  can  trigger  premature 
labour. 

After  all  thai  exercise, 
you'll  appreciate  a  hot  bath 
to  relieve  those  aching 
muscles.  A  lew  drops  oi 
lavender  oil  in  the  bath 
water  will  help  you  relax. 
Then  all  you  have  to  do  is  he 
back  and  decide  what  colour 
you  want  in  the  nursery. 
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Several  recent  studies  have  pointed  to  a  worrying  trend  among  health -conscious 
parents  who  are  feeding  their  babies  and  toddlers  a  similar  low-fat,  high-fibre  diet  to 
their  own.  Contrary  to  their  belief  that  they  are  giving  their  children  nutritious  meals, 

paediatricians  are  worried  that  denying  babies  the  fats  that  they  need  for  normal 
growth  may  have  long-term  effects  on  their  health.  Sarah  Purcell  reports 

Eat  up,  Junior 

i .  ; 


"The  'healthy'  infant  diet, 
similar  to  the  healthy  adult 
low-fat,  high-fibre  concept, 
is  a  fairly  widespread 
misconception,"  says  Dr 
Judy  Buttriss,  a  nutritionist 
at  the  National  Dairy 
Council.  "Some  health 
professionals  get  it  wrong, 
too.  Parents  often  see  their 
babies  as  mini  versions  of 
themselves,  but  in  fact 
babies  have  very  different 
nutritional  needs." 

But,  at  the  same  time, 
parents  are  warned  by 
health  visitors  about  the 
damaging  effects  of  giving 
their  children  too  many 
sugary  foods  and  drinks,  and 
fatty  snacks  such  as  crisps. 
Coupled  with  the  recent  BSE 
scare  linked  with  beef,  and 
now  possibly  lamb,  many 
parents  will  be  confused 
about  what  makes  a  healthy 
diet  for  their  children. 

Babies  grow  very  quickly 
during  the  first  years  of  life, 
doubling  their  weight  in  the 
first  four  to  five  months  and 
trebling  it  by  the  time  they 
reach  one  year.  To  grow  and 
develop  properly  they  need 
a  high  proportion  of  calories 
in  the  relatively  small 
amounts  of  food  which  they 
can  eat. 

In  its  'Weaning  and  the 
Weaning  Diet'  report,  the 
Department  of  Health 
recommends  that  baby  boys 
aged  four  to  six  months  need 
690  calories  and  girls  645, 
rising  to  920  tor  boys  per  day 
at  10-12  months  and  865  for 
girls.  Their  needs  level  off  at 
one  to  three  years,  with  1,230 
calories  a  day  recommended 
for  boys  and  1,165  tor  girls. 


Vitamin  A  is  essential  for 
growth  in  children,  as  well 
as  for  vision  and  tissue 
development.  It  is  present  in 
only  a  limited  number  of 
foods  and  recent  surveys 
have  found  that  many 
children  are  getting  less 
than  they  should.  Good 
sources  include  oranges,  red 


and  green  vegetables,  oily 
fish,  liver  and  eggs. 

The  vitamin  B  complex  is 
important  for  growth,  a 
healthy  nervous  system,  to 
aid  digestion  and  for 
converting  food  into  energy. 
Good  sources  include  meat, 
fish,  dairy  products,  eggs, 
nuts  and  yeast  extract.  Most 
children  are  likely  to  get 
enough  of  these  vitamins, 
unless  they  are  on  a  strict 
vegetarian  or  vegan  diet. 

Vitamin  C  is  needed  to 
strengthen  the  immune 
system  and  fight  off 
infection,  as  well  as  promote 
the  growth  of  healthy  tissue. 


It  also  helps  the  absorption 
of  iron  from  vegetabfes, 
cereals  and  eggs.  The  best 
sources  are  citrus  fruit  and 
vegetables,  such  as  potatoes, 
broccoli  and  spinach.  Most 
children  get  a  sufficient 
quantity  of  this  vitamin,  with 
those  that  are  fussy  about 
eating  truit  and  vegetables 
getting  theirs  from  juice  and 
vitamin  C-enriched  drinks. 

Vitamin  D,  in  conjunction 
with  calcium  and 
phosphorous,  is  essential  for 
the  formation  of  strong, 
heatthy  bones  and  teeth. 
Food  sources  include  fish, 
liver,  eggs,  butter  and  whole 


milk.  Infant  formulas  are 
tortified  with  vitamin  D,  so 
bottle-ted  babies  are 
unlikely  to  be  deficient. 
Breast  milk  contains  a  small 
amount  of  vitamin  D,  so 
breast-fed  babies  are  usually 
given  vitamin  drops  after  six 
months.  Most  requirements 
of  vitamin  D,  however,  are 
obtained  via  the  action  of 
sunlight  on  our  skin. 


Calcium,  phosphorous  and 
magnesium  are  needed  to 
build  strong,  healthy  bones, 
so  they  are  vital  for  babies 
and  young  children.  The 
skeleton  doubtes  in  weight 
in  a  baby's  first  year,  and 
during  infancy  large 
amounts  of  calcium  are 
deposited  in  bone.  The  main 
source  is  milk,  with  more 
calcium  being  absorbed 
from  breast  milk  than 
formula.  Milk  and  dairy 
products  should  form  an 
important  part  of  the  diet. 

Phosphorous  plays  a  role 
in  skeletal  development  and 
is  contained  in  the  blood. 
Good  sources  are  dairy 
products,  bread  and  meat. 

Magnesium  is  found  in 
bones  and  cells,  and  is 
necessary  for  muscle  and 
enzyme  function.  Good 
sources  include  dairy 
products,  bread,  green 
vegetables  and  potatoes. 

fron  deficiency  in  children 
has  received  a  lot  of 
attention  in  recent  years  as 
it's  now  the  most  commonly 
reported  nutritional  disorder 
in  early  childhood.  Babies 
are  born  with  an  iron  store 
which  will  last  until  they  are 
about  six  months  old,  after 
that  iron  needs  have  to  be 
met  through  the  diet. 
Deficiency  may  result  in 
anaemia,  which  can  have  an 
effect  on  the  child's 
psychomotor  development. 
Red  meat  is  the  best  source, 
but  with  fears  about  BSE 
links  with  beef  and  now 
possibly  lamb,  many  parents 
might  want  to  avoid  giving 
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Table  1:  how  much  do  they  need? 


Nutrient 

4-6  months 

10-12  months 

1-3  years 

Vitamin  A 

350mcg 

350mcg 

400mcg 

Thiamin 

0.2mg 

0.3mg 

0  5mg 

Riboflavin 

0.4mg 

0  4mg 

0  6mg 

Niacin 

3mg 

5mg 

8mg 

Vitamin  B6 

02mg 

0  4mg 

0.7mg 

Vitamin  B12 

0.3mcg 

0  4mcg 

0.5mcg 

Vitamin  C 

25mg 

25mg 

30mg 

Vitamin  D 

8.5mcg 

7mcg 

7mcg 

Calcium 

525mg 

525mg 

350mg 

Iron 

4.3mg 

7.8mg 

6  9mg 

this  to  their  children.  Other 
iron-rich  foods  include 
lentils,  beans,  peas,  spinach, 
broccoli,  dried  fruit  and 
fortified  breakfast  cereals. 
Many  common  i,il  baby 
foods  are  also  enriched  with 


:  I" 

There  are  no  specific 
recommendations  tor  the 
amount  <>|  I. it  in  Ihr  diet, 
though  children  over  live,  as 
well  as  adults,  should  (jet  no 
more  than  35  per  cent  ol 
their  energy  requirements 
from  fat.  This  does  not  apply, 
however,  to  pre-school 
children,  although  a  recent 
survey  has  shown  that  fat 
intake  only  contributes  35.9 
per  cent  ol  calories  for  this 
group. 

"Babies  have  a  finite 
ability  to  consume  a  large 


volume  of  food,  so  they  need 
a  proportionally  dense 
amount  ol  nutrients, 
including  tat,  in  the  hind 
they  do  eat, "  says  Dr 
Buttriss.  "Fat  is  twice  as  high 
in  energy  as  cai  bohydrates. 
But  il  you  take  tat  out  ot  the 
diet,  you  need  to  replace  it 
with  a  much  greater  volume 
ol  oilier  loods.  This  is  hard  to 
do  and  it's  quite  likely  that 
the  child  will  miss  out  on 
nutrients. " 

Breast  and  lormula  milk 
contain  a  high  proportion  oi 
fats  and  the  reduction  from 
tins  lo  the  adult  mixed  diet 
needs  to  be  a  gradual 
process.  For  this  reason, 
whole  milk  is  recommended 
for  children  until  they  are  at 
leasl  two  years  old. 

Although  cakes,  biscuits 
and  (  iisps  are  high  in  fat, 
they  contain  lew  other 


uselul  nutrients,  so  it  is 
heller  to  give  babies  and 
children  loods  that  are  also 
rich  in  other  nutrients  as 
well  as  lal,  such  as  meat,  oily 
lish,  cheese,  yoghurt  and 

homage  frais. 

Once  babies  are  billy 
weaned  (between  six  and  12 
months),  they  should  be 
getting  a  balanced  diet,  with 
loods  from  the  four  main 
lood  groups:  bread,  cereals 
and  potatoes;  fruit  and 
vegetables;  milk  and  dairy 
lood;  meal,  fish  and 
altei  natives. 

Although  the  ( lovernmenl 
maintains  that  eating  British 
beet  is  sale,  many  parents 
may  wish  to  avoid  giving  it 
to  theii  children.  I  towever, 


beet  is  present  in  many 
loods,  as  well  as  the  obvious 
things  like  hamburgers. 
Gelatine  is  derived  from  the 
bones  and  hide  ot  pigs  and 
cattle,  referred  to  as  porcine 
and  bovine  gelatine. 
( ielatine  is  used  in  a  variety 
ol  loods,  including  jelly, 
sugar-coated  sweets,  ice 
cream,  low-tat  spreads, 
yoghurts  (especially  low-tat) 
and  mousses.  Animal  fat, 
which  may  be  beef-derived, 
is  also  often  found  in 
pastries,  cakes,  biscuits, 
mincemeat  and  ice  cream. 
Beef-based  ingredients  may 
also  be  present  in  pork 
sausages,  gravy  granules 
and  slock  cubes.  ( )n 
ingredients  lists  in  foods, 
look  out  tor  animal  fat, 
gelatine,  stearate  or  stearic 
acid,  rennet,  glycerol  and 
tallow. 


Sources  and  servings  of  food  groups 


Food  groups 

Servings/day 

Examples 

Bread,  cereals 
and  potatoes 

At  least  one  from 
group  at  each  meal 

Breakfast  cereal, 
toast,  sandwiches, 
pasta  and  rice 

Fruit  and  veg 

At  least  one  from 
group  per  meal 

Apple  or  orange, 
bowl  of  fruit  salad, 
serving  of  stewed 
fruit,  a  salad  portion 
of  vegetables 

Milk  and  dairy 

Two  to  three 
servings  per  day 

Glass  ot  milk,  rice 
pudding,  custard 
serving,  homage 
frais,  piece  of  cheese 

Meat  and  fish 

One  to  two 
servings  per  day 

Fish  fingers,  tuna 
sandwich,  sausages 

Fatty  and 
sugary  foods 

occasionally  and 
in  small  amounts 

Sweets,  cakes, 
biscuits,  crisps, 
chocolate 
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A  stitch  in  time . 


understanding  of 
the  reproductive 
process  allows 
women  and  men  to 
ipj^^im  ikir1  si 
heahhy  baby. 
Victoria  Goldman 
highlights  areas 
where  parents  can 
take  positive  action 
before  becoming 
pregnant 


w 


omen  who  are 
planning 
pregnancy 
need  to  think 
ahead.  All  the 
baby's  vital 
organs  are  formed  in  the 
early  weeks  atter 
conception,  before  most 
women  know  they  are 
pregnant.  During  this  crucial 
time,  exposure  to  certain 
drugs,  infections  and  foods 
can  have  long-lasting 
detrimental  effects.  It  a 
woman  is  trying  for  a  baby, 
or  is  at  risk  of  getting 
pregnant,  it  is  vital  that  she 
and  her  partner  follow  a  few 
basic  guidelines. 

Fit  and  healthy 

Eating  a  variety  of  foods, 
with  as  much  fresh  produce 
as  possible,  can  increase  a 
couple's  chances  of 
conceiving.  A  healthy, 
balanced  diet  should  be  high 
in  starchy  foods,  such  as 
pasta  and  bread,  rich  in  fruit 
and  vegetables,  and  low  in 
fat  and  sugar.  Being 
seriously  overweight  or 
underweight  can  cause 
problems  during  pregnancy; 
if  a  woman  wants  to  lose  or 
gain  a  few  pounds,  she 
should  do  so  well  before  she 
starts  trying  to  conceive. 

Mothers-to-be  should  cut 
down  on  caffeine  and  avoid 
eating  soft  cheeses  and  raw 
eggs,  as  these  may  harbour 
bacteria  that  can  cause  birth 
defects.  Too  much  vitamin  A 
-  found  in  liver  and  pate  - 
can  also  be  harmful.  There  is 
no  evidence  that  eating 
certain  foods  when  trying  to 
conceive  can  influence  the 
sex  of  the  baby. 

The  fitter  a  woman  is,  the 
more  easily  she  will  cope 


with  the  extra  weight  in 
pregnancy.  Regular  exercise, 
such  as  walking  or 
swimming  for  20  minutes  at 
a  time  at  least  three  times  a 
week,  should  keep  her  in 
shape.  It  is  important  not  to 
overdo  it,  as  vigorous 
exercise  can  disrupt 
ovulation. 

Acid  benefits 

Folic  acid  is  essential  for 
healthy  growth,  and 
deficiency  of  this  vitamin 
during  pregnancy  can  lead 
to  neural  tube  detects,  such 
as  spina  bifida.  Folic  acid  is 
found  in  various  foods, 
including  leafy  green 
vegetables,  breakfast  cereals 
and  yeast  extracts,  but  tew 
women  planning  a  preg- 
nancy get  adeguate  amounts 
from  their  diet,  as  the 
vitamin  is  easily  lost  during 
cooking.  The  Government 
recommends  that  to  prevent 
abnormalities  women  take  a 
daily  400  microgram  folic 
acid  supplement,  ideally 
starting  three  months  before 
conception  and  continuing 
until  the  12th  week  of 
pregnancy. 

Cutting  down 

Heavy  drinking  damages 
maturing  sperm  and  eggs, 
and  can  also  harm  the 
unborn  baby.  Ideally,  a 
woman  and  her  partner 
should  keep  alcohol  to  a 
minimum  for  four  months 
before  they  wish  to 
conceive. 

Smoking  -  active  and 
passive  -  also  reduces  male 
and  female  fertility.  It's  not 
easy  to  kick  the  habit,  but 
it's  worth  giving  up  for  the 
health  of  the  baby.  Smoking 
during  pregnancy  has  been 
linked  to  low  birthweight 
babies,  miscarriage,  stillbirth 
and  an  increased  risk  of  cot 
death. 

Both  partners  should  avoid 
unnecessary  exposure  to  any 
form  of  radiation,  including 
dental  x-rays,  and  steer  clear 
ol  traffic  fumes,  pesticides, 
household  chemicals,  paints 
and  contact  adhesives. 

Infectious  agents 

Rubella,  or  German  measles, 
is  usually  a  fairly  mild  illness 
in  women,  causing  a  slight 
rash,  swollen  glands  and 
aching  joints.  But  it  this  viral 
infection  is  caught  during 
early  pregnancy,  it  can 


seriously  damage  the 
unborn  baby.  Most  girls  are 
immunised  against  rubella 
at  school,  but  women 
planning  a  baby  should 
check  their  immunity  with 
their  doctor.  After 
immunisation,  mothers-to-be 
should  wait  six  months 
before  they  try  to  conceive. 

Other  infections  that  can 
be  harmful  to  the  baby 
include  chickenpox, 
measles,  bacterial  vaginosis 
and  sexually  transmitted 
diseases,  such  as  syphilis, 
gonorrhoea  and  chlamydia. 
It  women  are  worried  that 
they  may  be  infected,  they 
should  speak  to  their  doctor. 

Health  concerns 

The  health  of  both  partners 
can  affect  the  baby,  so 
specific  health  problems 
should  be  treated  before  the 
couple  try  to  conceive,  ft  a 
woman  has  a  long-term 
health  problem,  such  as 
diabetes  or  epilepsy,  she 
should  check  that  it  won't 
affect  the  pregnancy  (or  vice 
versa).  If  there  is  a  family 
history  of  any  specific 
diseases,  such  as  sickle  cell 
anaemia,  the  couple  may  be 
referred  for  genetic 
counselling. 

The  contraceptive  Pill  can 
alter  body  levels  of  certain 
hormones,  vitamins  and 
minerals.  Women  should 
stop  taking  the  Pill  at  least 
three  months  before  trying 
to  conceive,  using  an 
alternative  method  of 
contraception  (preferably 
the  condom)  until  their 
periods  return  to  normal. 
Other  medicines  - 
prescription  and  over  the 
counter  -  should  be  checked 
for  safety  during  pregnancy 
before  use. 

Fertile  times 

Most  women,  and  a  lot  of 
men,  think  that  getting 
pregnant  is  easy,  but  it  can 
take  months  or  possibly 
years  for  a  couple  to 
conceive,  even  il  there  are 
no  medical  problems.  A 
woman's  most  fertile  period 
only  lasts  tor  two  or  three 
days  in  each  menstrual 
cycle,  around  the  time  of 
ovulation,  and  it's  possible 
that  even  a  sexually-active 
couple  can  miss  the  right 
moment. 

Women  with  regular 
cycles  can  usually  pinpoint 


when  they  are  ovulating. 
However,  most  women  have 
irregular  cycles  and  need 
some  help  in  working  out 
their  most  fertile  time.  There 
are  three  main  methods  that 
they  can  use: 

•  cervical  mucus 
monitoring 

•  basal  body  temperature 
measurement 

•  home  ovulation  predictor 
kits 

Cervical  mucus  monitoring: 

a  woman's  cervical  mucus 
changes  in  consistency 
during  the  menstrual  cycle. 
For  most  of  the  time,  the 
mucus  is  either  absent  or 
thick  and  sticky,  but  around 
the  time  ot  ovulation,  it 
becomes  thinner,  clearer  and 
more  elastic,  enabling  sperm 
to  reach  the  egg.  Keeping 
track  of  these  changes  can 
be  messy  and  is  not  always 
easy  to  do,  so  this  method 
needs  to  be  taught.  Cervical 
mucus  can  also  be  altered  by 
infections,  certain  medicines 
and  sexual  intercourse. 
Basal  body  temperature: 
some  women  can  predict 
their  peak  fertile  period  by 
measuring  their  basal  body 
temperature  (temperature  of 
the  body  at  rest),  which  rises 
sharply  just  after  ovulation. 
Special  fertility 
thermometers  measure  the 
basal  body  temperature 
more  accurately  than  a 
normal  thermometer. 

However,  this  method  has 
its  drawbacks  -  the 
temperature  has  to  be 
measured  at  the  same  time 
every  day,  often  before 
getting  out  of  bed,  and  can 
be  affected  by  numerous 
factors  other  than  ovulation, 
including  a  lack  of  sleep  and 
stress. 

Ovulation  prediction:  the 

easiest  and  most  accurate 
method  is  to  use  a  home 
ovulation  predictor  kit, 
which  detects  luteinising 
hormone  (LH)  in  the  urine. 
During  a  normal  menstrual 
cycle,  the  level  of  LH  surges 
just  before  ovulation  occurs. 
Some  kits  involve  holding 
the  test  rod  in  the  urine  flow 
and  then  reading  the  results; 
others  reguire  dipping  it  into 
a  urine  sample.  A  simple 
colour  change  or 
appearance  of  a  blue  line 
indicate  ovulation  will  occur 
in  the  next  24  to  36  hours. 
Most  women  need  to  test 
their  levels  of  LH  each 
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month,  as  ovulation  doesn'l 
occur  at  I  he  sam<  •  time  in 
every  menstrual  cycle. 

Extra  help 

Even  il  a  woman  keeps  track 
ol  her  body's  changes  or 
uses  an  ovulation  predictor 
kil,  il  may  take  hei  a  while 


In  (jel  proqnanl.  Alllioii(|h 
one  in  six  couples  take  more 
than  ti  yeai  to  conceive,  very 
lew  tire  actually  infertile.  In 
many  e<ises,  it's  jusl  due  to 
h.id  timing.  Some  lertilily 
clinics  will  only  accept 
couples  lor  treatment  il  they 
have  been  hying 


unsuccessfully  lor  <i  baby  foi 
ti  couple  ol  years. 

II  the  couple  <ire  stressed 
or  (inxious,  their  chances  ol 
conceiving  may  be  reduced, 

so  Ihey  should  be 
encouraged  In  relax.  As  soon 
us  a  woman  knows  she  is 
pregnant,  she  should  seek 


advice  Irom  an  antenatal 
clinic  01  her  doctor. 

As  with  most  things  in  life, 
it  is  belter  to  anticipate  and 
solve  problems  before  they 
ai  ise,  and  following  the 
advice  (|iven  above  will  help 
produce  a  healthy  mother 
and  baby. 


OVER  THE  COUNTER  'A\  Scplcmhci  1<)% 


Vaginal  treatment 
for  thrush  versus 
Diflucan  One. 


Diflucan  Won. 

In  a  clinical  study,  three  times  as  many  women  expressed 
a  preference1  for  oral  treatment  over  intravaginal  therapy. 

Now  Diflucan*  One  has  gone  on  to  be  the  fastest  growing 
brand  in  this  growing  OTC  sector- 

Excellent  cure  rate. 

One  capsule  is  the  complete  treatment 
No  need  to  wait  until  bedtime. 

Complete  symptomatic  relief  in  as  little  as 

2  days: 

Extremely  well  tolerated. 

£2  million  advertising  and  PR  support  continues 


JUST  THE  ONE  FOR  TREATING  THRUSH 


Contains  fluconazole 

1  Van  Heudson  el  al  11994)  European  Journal  ot  Obstetrics  &  Gynecology  and  Reproductive  Biology  55  123-127 

2  IRI  Intoscan.  1 6  June  1996 

3  Report  ol  an  International  Multicentre  Trial  (1989)  Brit  J  Obstet  Gynaecol  96  226-232 

Abbreviated  product  information  for  Drllucan  One  (fluconazole)  Presentation  Capsule  containing  150mg 
fluconazole  Indication  and  dosage  Vaginal  candidiasis  Adults  (16-60  yeais)  single  oral  150mg  dose  Contra- 
indications  Hypersensitivity  to  lluconazole  or  related  azoles,  pregnancy  and  women  ot  childbeanng  potential 
unless  adequate  conttaceptron  is  employed  Warnings  Lactalion  Not  recommended  Drug  interactions 
Anticoagulants,  cyclosponn.  oral  sulphonylureas.  phenytoin.  ntampicm  and  theophylline  Side-effecis  Nausea, 
abdominal  discomfort,  diarrhoea.  Ilatulence  and  rarely  anaphylaxis  Legal  category  (B  Package  Quantity  and  Cost 
Pine  I50r,,g  lapsule.  pact  ol  I,  £7  12  (PL  1906/00 17)  Product  licence  Holder  Pfizer  Consumer  Healthcare, 
Wilsom  Road,  Alton,  Hampshire  GUM  2TJ  Date  ol  preparation  July  1996  /J^ftj Consumer Healthcare 
» TRADEMARK  V^Jji/ 


Vaginal  thrush  is  one  of  the  most  common  infections  to  affect  women.  Yet  in  spite  of  the 
fact  that  three-quarters  of  all  women  have  at  least  one  bout  at  some  time  in  their  lives,  it 
still  causes  embarrassment,  affects  relationships  and  makes  many  feel  depressed  and 
unclean.  On  top  of  all  that,  it  is  acutely  uncomfortable.  Adrienne  de  Mont  explains 

how  you  can  make  life  easier  for  sufferers 


Itchy?  Embarrassing? 
Uncomfortable? 


Thrush  is  caused  by  a  yeast 
called  Candida  albicans  - 
hence  the  medical  term  for 
thrush  is  candidiasis.  The 
yeast,  which  is  related  to  a 
fungus,  lives  naturally  in  the 
mouth,  the  gut  and  on  the 
skin.  Usually  it  is  no  trouble 
because  various  factors  keep 
it  in  check.  The  acidic 
environment  and  other 
harmless  bacteria  in  the 
vagina,  together  with  the 
body's  natural  defence 


mechanisms,  help  to  stop  the 
fungus  from  growing.  About 
one-fifth  of  healthy  women 
have  the  yeast  in  their 
vagina  but  show  no  signs  or 
symptoms  of  an  infection. 
Problems  occur  when  the 
yeast  starts  to  proliferate  for 
some  reason. 

Sometimes  it  can  be 
hormonal  changes  which  tip 
the  balance  by  altering  local 
conditions  in  the  vagina. 
Such  changes  occur  during 


pregnancy,  just  before 
menstruation  or  when 
starting  or  coming  off  the 
contraceptive  Pill. 
Antibiotics  can  cause  thrush 
because  they  kill  the  friendly 
bacteria  which  normally 
keep  the  yeast  under 
control.  People  who  are  run 
down  or  have  weakened 
immunity  are  more  likely  to 
succumb  to  the  yeast,  as  are 
those  with  poorly-controlled 
diabetes.  Often  there 


Try  to  be  discreet  and  talk  to  the  patient  in  a  quiet  part  ol  the  pharmacy 


Self-help 

preventative 

measures 

•  Wear  loose,  cotton  clothes. 
Tights  and  tight  jeans  produce 
warm,  moist  conditions  in 
which  the  yeast  thrives. 

•  After  going  to  the  toilet, 
wipe  from  front  to  back  to 
prevent  infection  being  carried 
from  the  bowel  to  the  vagina. 

•  Avoid  perfumed  soaps,  bath 
additives  and  vaginal 
deodorants  or  douches,  which 
can  affect  the  natural  acidity  of 
the  vagina. 

•  Try  not  to  damage  the 
vagina  by  rubbing  with  towels 
or  scratching.  Lubricants  may 
give  extra  protection  during 
intercourse,  but  avoid 
intercourse  during  an  attack. 
Try  using  sanitary  towels 
rather  than  tampons. 


appears  to  be  no  reason  for 
an  attack. 

Thrush  is  not  a  venereal 
disease,  as  women  can  still 
get  it  even  if  they  never 
have  intercourse.  But  a 
woman  can  pass  the 
infection  on  to  her  partner 
who  may  re-infect  her  even 
if  he  does  not  suffer  from  the 
symptoms  himself. 
Intercourse  may  also  bring 
on  an  attack  if  it  damages 
the  vaginal  tissues. 

Symptoms 

The  most  common  symptom 
is  itching  around  the 
entrance  to  the  vagina, 
accompanied  by  a  thick 
white,  curdy  discharge, 
which  does  not  smell 
unpleasant.  There  may  be 
redness  and  swelling, 
stinging  when  passing  urine 
and  pain  on  intercourse. 

Women  may  be 
embarrassed  at  having  to 
describe  the  symptoms,  but 
you  need  to  establish  what 

Continued  on  pi  6  ► 
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goo 


ante  onthe  box 

always 
increases  sales. 


Canesten 


CLOTRIMAZOLE  -  ONE  500MG  PESSARY  WITH  APPLICATOR  AND  20G  1%  CREAM 
CANESTEN  1  PESSARY 

CLINICALLY  PROVEN  TO  TREAT  THE  CAUSE  OF  THRUSH 
(VAGINAL  CANDIDIASIS) 
CANESTEN  1%  CREAM 

SOOTHES  AND  RELIEVES  THE  ITCHING  CAUSED  BY  THRUSH 


Bee  a i isc  Canesten  ( It >mbi  treats  1 1 1  rush  fast,  ii  sells 
last.  Aiul  when  ii  is  advertised  on  I  V  il  sells  even  faster. 

The  last  time  Canesten  Combi  was  on  television, 
sales  went  up  by  82%,  and  the  average  monthly  growth 
increased  by  47%. 

We  are  investing  a  further  £500,000  on  TV 
advertising,  on  air  now,  which  is  jusl  pari  ol  our  £2.5 
million  budget  t  his  year. 


Unlike  oral  treatments,  Canesten  Combi  clears 
thrush  completely  without  drug  interactions. 

Il  gives  immediate  relief  from  itching  with 
clotrimazole  cream,  and  clears  the  infection  itself  with 
a  single  (.lose  pessary. 

Canesten  Combi  is  currently  (he  market  leader 
and  very  soon  more  ami  more  people  will  he  switching 
on  I o  i( . 


Refer  to  the 
pharmacist 

©  Women  who  are  suffering 
from  thrush  for  the  first  time. 

•  Those  who  have  had  more 
than  two  attacks  in  the  past  six 
months. 

•  Those  under  16  or  over  60. 

•  Pregnant  or  breastfeeding 
women. 

Abnormal  or  irregular 
bleeding,  or  blood-stained 
discharge. 

Pain  in  the  lower  abdomen 
or  burning  when  passing 
urine. 

O  Anyone  suffering  from 
another  infection,  such  as 
sickness  and  diarrhoea. 

•  Women  who  have  had  a 
sexually  transmitted  disease 
or  whose  partner  might  be 
suffering  from  one. 

O  Vaginal  or  vulval  sores  or 
blisters,  or  a  foul-smelling 
discharge. 

•  Women  taking  medicines 
other  than  oral  contraceptives. 

•  Those  who  are  allergic  to 
anti-fungals  or  other 
treatments  for  vaginal  thrush. 

Diabetes  patients  who  suffer 
from  recurrent  thrush,  as  their 
blood  sugar  levels  may  not  be 
adequately  controlled. 

If  a  medicine  does  not 
relieve  symptoms  within  seven 
days. 

Continued  from  pi 4 

these  are  to  make  sure  the 
customer  is  not  suffering 
from  another  condition  that 
requires  referral  to  the 
pharmacist  or  GP.  Try  to  be 
discreet  and  talk  to  her  in  a 
quiet  part  of  the  pharmacy  if 
possible.  It  helps  to  have 
potentially  embarrassinq 
questions  printed  on  a  piece 
of  paper  f  or  her  to  answer. 

Treatment 

There  are  now  several 
effective  medicines  available 
over  the  counter  for  the 
treatment  of  thrush.  The 
anti-tunqal  P  medicines  are 
the  best  as  they  stop  the 
qrowth  of  the  fungus 
without  atfectinq  the 
protective  bacteria  in  the 
vagina.  Clotrimazole, 
econazole  and  miconazole 
belonq  to  a  class  of 
compounds  known  as 
imidazoles.  They  are 
available  as  creams  tor 
external  use  or  as  pessaries, 
tablets  and  creams  which 
are  inserted  high  into  the 
vagina. 

The  external  creams,  such 
as  Canesten  Cream  1  per 
cent,  Ecostatin  Cream, 
Femeron  Cream  and  Gyno- 
Pevaryl  Cream  are  soothing 
and  give  immediate  relief 
from  itching,  but  it  is 
essential  to  use  intra-vaginal 
preparations  at  the  same 


time  as  these  reach  the  site 
of  the  infection.  The  intra- 
vaginal  treatments,  such  as 
Canesten  1  or  Femeron  Soft 
Pessary,  are  usually  used  as 
a  single  dose  at  night,  when 
they  are  more  likely  to  be 
retained  long  enough  to  be 
effective.  External  creams, 
such  as  Canesten  10  per 
cent  VC,  are  used  for  longer. 
Care  is  needed  with 
condoms  and  diaphragms 
made  of  latex,  which  may  be 
damaged  by  these  products. 

Some  women  find  that 
creams  and  pessaries  are 
messy  and  may  prefer  to 
take  somethinq  by  mouth. 
Diflucan  One  is  an  anti- 
fungal (fluconazole  150mg) 
capsule  which  is  swallowed 
as  a  single  dose.  It  can  be 
taken  at  any  time,  with 
water,  as  soon  as  symptoms 
appear.  It  takes  a  couple  of 
hours  to  be  absorbed  and 
start  working.  Usually 
symptoms  improve  within  24 
hours  and  complete  relief  is 
obtained  in  two  days. 
However,  it  is  more 
expensive  than  topical 
preparations. 

Self -diagnosis  and 
treatment  is  not  to  be 
recommended  for  women 
who  are  pregnant  or 
breastfeeding.  Women  who 
are  under  16  or  over  60 
should  be  referred  to  the 
pharmacist,  as  should  those 
who  are  taking  medicines 
other  than  the  Pill. 

Some  women  find  that  the 
infection  keeps  recurring. 
Various  steps  can  be  taken 
to  prevent  this  happening 
(see  table),  but  anyone  who 
has  had  more  than  two 
attacks  in  the  previous  six 
months  should  see  a  doctor. 
It  may  be  that  she  is  being 
re-infected  by  her  partner, 
who  might  be  advised  to  use 
an  anti-fungal  cream  as  well. 

For  women  who  can't 
immediately  get  to  the 
pharmacy  or  a  doc  tor, 
washing  with  dilute  salt 
solution  (one  teaspoon  to 
one  pint  of  water)  may  help 
ease  the  itching.  Another 
traditional  remedy  is 
yoghurt,  but,  although  it 
may  be  soothing,  it  does  not 
clear  the  infection. 

Mother  and  baby 

A  mother  with  thrush  can 
infect  her  baby  as  it  is  being 
born.  It  this  occurs,  the  new- 
born baby  may  develop 
whitish  patches  in  its  mouth 
or  a  red  rash  in  the  nappy 
area.  Anti-fungal  drops  or 
cream  will  need  to  be 
prescribed  by  the  GP  to  treat 
the  baby's  thrush. 

The  mother  of  a  baby  with 
thrush  should  be  warned 
that  if  she  breastfeeds  her 
baby,  she  may  develop 


thrush,  particularly  if  the 
baby  has  oral  thrush.  In  such 
cases,  both  the  mother  and 
baby  require  anti-tunqal 
treatment. 

Although  thrush  is  not  a 
life-threatening  disease,  it 


can  cause  sufferers 
considerable  discomfort.  The 
wide  range  of  OTC  anti- 
fungals means  that,  with 
your  help,  women  can 
obtain  effective  relief 
quickly  and  safely. 


From  Southampton  to  the  States  for  lucky  pharmacy  assistant 
Joanne  Brough-Slack,  winner  of  Smithkline  Beecham's  recent 
'Acid  Test'  competition.  Joanne  won  a  two-week,  all-expenses  paid 
trip  for  two  to  Florida.  Four  runners  up,  Patricia  Doherty  from 
Glasgow,  James  Cummings  from  Lancashire,  Rachel  Graham  from 
Leicester  and  Lorraine  McKenzie  from  Banffshire,  each  won  £500 
of  vouchers  to  spend  at  a  health  farm  of  their  choice.  Assistants 
were  invited  to  take  part  in  the  competition  to  assist  Smithkline 
Beecham  in  conducting  market  research  with  heartburn  sufferers 
as  part  of  its  support  for  Tagamet  Dual  Action  Liguid 


'Hurrah,  she's  stopped  snoring'  was  the  caption  of  this  cleverly- 
posed  picture  from  Linda  Lanham  of  Ripley  Pharmacy,  Ripley  in 
Surrey.  Linda,  who  was  one  of  five  winners  in  a  3M  Breathe  Right 
nasal  strips  competition,  recently  featured  in  Chemist  &  Druggist, 
won  £100  of  Marks  &  Spencer  vouchers 
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A  senior  counter  assistant,  who  has  worked  at  a  pharmacy  in  Ipswich  for  almost  20  years, 
puts  forward  a  personal  (but  probably  not  uncommon)  view  of  drug  addicts  and  their 
effect  on  the  staff  and  customers  who  come  into  contact  with  them 

An  addict  at 
arm's  length 


When  I  first 
started 
work,  I 
never  saw 
a  drug 
addict  and 
I  didn't  really  know  what 
one  was.  With  the  passing  of 
the  years,  they  have  become 
some  of  our  regular 
customers. 

It's  hard  to  describe  how  I 
feel  when  one  is  at  arm's 
length  from  me.  I'm  afraid  to 
show  fear  in  case  they  feel 
they  can  intimidate  me,  and 
I'm  afraid  to  show  anger  as 
they  sometimes  want  to  pick 
an  argument.  I  know  I  must 
try  to  remain  calm  and  in 
control. 

The  addicts  who  visit  our 
pharmacy  look  different  from 
other  customers  and 
certainly  act  difterently.  They 
are  mostly  untidy,  smelly, 
rude,  aggressive  and 
ignorant.  A  lew  will  do  a  bit 
of  shoplifting  now  and  again. 
As  a  senior  shop  assistant,  I 
am  usually  in  direct  contact 
with  them  from  the  point  of 
taking  in  the  prescription  to 
watching  them  walk  out  with 
their  drugs. 

At  times  it  has  been 
frightening,  I  have  been 
sworn  at  quite  a  few  times, 
shouted  at  and  even  been 
witness  to  a  display  of 
violence.  It  makes  you  think, 
why  me? 

When  the  pharmacist  is 
busy  with  other  prescrip- 
tions, I  have  no  choice  other 
than  to  stand  at  arm's  length 
from  them,  because  the 
majority  choose  to  stand  at 
the  counter,  eager  to  get 
their  items  and  get  out  ol  the 
shop.  I  realise  I  do  have  a 
choice:  I  could  look  for 
another  job  that  is  safer. 

I  have  worked  as  a  counter 
assistant  for  17  years  and 
times  have  definitely 
changed.  During  the  tirst 
few  years,  I  Ik  ■  only 
customers  I  was  frightened 
of  were  the  angry,  impatient 
ones    but  then  people  who 
are  feeling  unwell  do  not 
have  a  lot  ol  patience. 


However,  over  recent  years, 
the  number  of  addicts  has 
risen  to  the  point  where  they 
make  up  around  60  per  cent 
of  our  customers. 

Some  of  my  friends,  who 
have  no  contact  with  drug 
users,  ask  me  how  I  manage 
to  put  up  with  it,  as  they 
tend  to  imagine  all  sorts  of 
weird  people.  I  tell  them  it's 
part  of  my  job  and  that  I'm 
used  to  them  by  now. 

Okay,  I  admit  that  1  teel 
safer  knowing  that  we  have 
more  security,  such  as  the 
silent  alarm  button,  but  that 
hasn't  stopped  me  from 
taking  the  extra  precaution 
of  having  a  course  of  anti- 
hepatitis  injections  -  just  in 
case!  I  decided  to  do  this 
because  we  now  run  a 
needle  exchange  scheme, 
thanks  to  the  community 
drugs  team.  The  CDT  sends 
us  packages  containing 
needles,  syringes,  wipes, 
condoms,  etc,  and  also  a 
sharps  bin. 

The  idea  ol  the  scheme  is 
to  exchange  the  container 
lull  ol  dirty  needles  lot  a 
package  ol  nice  (  lean  ones. 
This  rarely  happens.  I  esti- 
mate that  around  90  per  cent 
do  not  bring  containers  back 
at  all,  making  our  speech 
about  it  being  an  'exchange' 
scheme  totally  meaningless. 

I  wonder  where  other  dirty 
needles  are  disposed  of. 
Does  some  pool  road 
sweeper  find  them,  or  a 
rubbish  collector,  beach- 
comber, or  child?  Of  the  tew 
that  do  bring  needles  back, 
only  one  or  I  wo  use  Ihe 
container  provided.  I  have 
seen  customers  return  dirty 
needles,  left  loose  in  the 
bottom  ol  a  camel  bag,  and 
even  a  handful  passed  over 
the  counter!  To  reduce  any 
risk  we  all  now  hold  open  a 
plastic  bag  so  that  things  can 
be  dropped  into  it. 

You  might  think  it  is  the 
pharmacist's  responsibility  to 
handle  these  things,  but 
when  he  is  busy  in  the 
dispensary,  you  don't  have 
much  choice.  Some  days  I 


don't  mind  doing  this  and 
regard  it  as  a  duty  to  help 
prevent  AIDS  and  other 
diseases.  But  1  know  of 
people  who  hate  doing  it  and 
who  cannot  see  the  point  ol 
helping  drug  addicts  with 
their  habit.  I  must  admit  that 
most  days  I  teel  like  this,  too, 
especially  as  this  exchange 
service  is  provided  tree  and 
aimed  at  them. 

However,  I  must  give  credit 
to  the  individuals  who  are 
not  disruptive.  To  look  at 
them  you  wouldn't  know  that 
I  hey  were  on  methadone  or 
Physoptone  ampoules;  they 
are  clean,  well  dressed  and 
polite.  They  even  offer  to  buy 
their  syringes.  But  I  can't 
help  reminding  mysell  that 
they  are  still  addicts  and 


wondering  what  they  would 
be  like  it  they  were  unable  to 
obtain  a  ready  supply  for 
their  habit. 

1  know  it  may  sound  harsh 
and  really  cruel,  but  when  I 
read  in  the  newspaper  about 
an  addict  dying  from  an 
overdose,  I  can't  help 
thinking  'oh  well,  another 
one  bites  the  dust'.  There 
are  other  times  when  you 
can't  help  but  hate  them  so 
much  that  it  hurts  inside.  I 
have  telt  this  way  twice 
recently:  firstly,  when  two  of 
them  frightened  my  mother 
and,  secondly,  when  I  heard 
about  one  stealing  a  charity 
box.  I  am  sure  that  I  am  not 
the  only  one  who  leels  like 
this.  People  ask  when  it  will 
all  end  -  I'm  sure  it  won't! 
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Syringe  exchange 
saving  lives 


Jeremy  Clitherow 
MBE  FRPharmS,  a 
community 
pharmacist  in 
Knotty  Ash, 
Liverpool,  explains 
why  needle 
exchange  services 
are  necessary,  and 
the  role  pharmacy 
assistants  can  play 

eedle  exchange 
saves  lives.  This 
is  a  fact.  These 
lives  are  pre- 
dominantly, but 
not  exclusively, 
among  the  drug-using 
population.  'Self -inflicted 
injury',  you  hear  shouted 
from  the  rooftops.  'Serves 
them  right,  let  them  die.' 
Sounds  familiar?  Even  the 
columns  of  the  pharma- 
ceutical press  have  had  their 
share  of  this  view. 

We  forget  that  the 
injecting  addict  is  a  human 
being,  too.  They  are 
someone's  son,  daughter, 
brother  or  sister.  They  may 
have  made  a  real  mess  of 
their  lives,  but  we  all  make 
daft  decisions  from  time  to 
time.  Theirs  concerned 
drugs.  You  cannot  put  the 
clock  back  for  them,  but  you 
can  help  to  prevent  them 
killing  themselves  and 
others  in  the  process. 

Addiction 

As  any  drug  of  addiction 
circulating  in  the  blood  is 
progressively  metabolised  by 
the  body,  its  concentration  or 
blood  level  diminishes.  An 
addict's  drive  to  have 
another  'fix'  is  closely  linked 
to  the  reducing  blood  level  of 
their  drug  of  choice. 

That  drive  starts  with 
feeling  a  need  tor  the  drug 
and  escalates  from  there. 
The  need  develops  into  a 
gnawing  desire  which,  with 
time,  increases  in  intensity  to 
a  craving.  The  overpowering 
reguirement  tor  the  drug 
blots  out  almost  all  other 
thought  processes. 

It  the  drug  of  addiction  is 
alcohol,  the  user  has  another 
drink.  It  it  is  nicotine,  he  has 


a  smoke.  If  it  is  an  opiate, 
such  as  diamorphine 
(heroin),  the  problem  is  more 
complex.  Heroin  does  not 
give  as  big  a  'hit'  when 
taken  by  mouth  as  it  does 
when  injected,  and  it  also 
needs  to  be  topped  up  about 
every  four  to  six  hours. 
Opiates  are  also  linked  with 
substantial  withdrawal 
symptoms. 

Those  are  the  clinical  facts, 
but  let's  consider  a  real-life 
scenario.  Take  the  mature 
opiate  injector,  with  a  supply 
of  their  drug  in  stock, 
beginning  to  experience  the 
symptoms  of  withdrawal  and 
with  no  means  ot  getting 
that  drug  into  their  body 
other  than  swallowing  or 
smoking  it.  If  they  do  not 
have  a  syringe  available, 
they  will  borrow  one,  even 
though  they  may  regret  it  as 
soon  as  they  have  had  their 
'fix'. 

That  is  what  happens  in 
the  real  world.  The 
equipment  they  borrow  may 
have  been  used  by  just  one 
other  person  or  shared  by  20 
or  more  unknown  people. 
They  then  receive  a  dose  of 
every  germ  and  infection  left 
resident  in  that  syringe  by 
all  those  who  shared  it 
before  the  addict  used  it. 

Underlying  logic 

The  basis  of  syringe 
exchange  is  to  make  sterile 
injecting  eguipment  freely 
available  to  all  potential  or 
determined  injectors,  and  to 
remove  the  contaminated 
sharp  waste  from  the 
environment  at  the  same 
rate  as  it  is  generated. 
Educational  and  lifestyle 
material  is  also  passed  on.  It 
the  exchange  scheme  is  in 
the  right  place  and  at  the 
right  time,  none  of  the 
disastrous  health  scenario 
described  above  needs  to 
take  place.  Users  are 
generally  well  aware  ot  the 
risks  of  AIDS.  They  don't 
want  to  die  just  because  , 
they  didn't  have  a  clean 
syringe. 

The  hidden  benefit  of 
syringe  exchange,  often 
referred  to  as  the  latent  facet 
of  the  exchange  system,  is 
that  unregistered  users  will 
also  come  forward  and  make 
contact  with  our  service. 


There  is  no  better  way  of 
'bringing  them  out  of  the 
woodwork'. 

It  is  conservatively  stated 
that  there  are  ten  times  as 


many  closet  users  as  there 
are  known  registered  users. 
The  figures  are  exactly  the 
same  as  in  the  iceberg 
analogy,  ten  times  as  much 
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ice  below  the  surface  oi  I  he 
water  us  there  is  above  it! 

Assistant's  role 

Your  role  m  s\  nni|t' 
exchange  depends  on  how 
your  individual  pharmacy 
wants  to  be  involved.  Some 
pharmacies  will  have 
nothing  at  <ill  In  do  with 
drug  addicts.  Some  will  take 
the  money  loi  dispensiii(| 
their  various  prescriptions, 
hut  are  prepared  to  do 
nothing  else  tor  them.  Some 
will  sell  packets  ot  syringes 
hut  not  take  any  back; 
others  go  in  lor  a  lull  syringe 


exchange  service.  A  low 
pharmacies  go  so  fai  as 
counselling  and  referring  on 
lo  more  specialist  agencies, 
hul  that  entails  commitment 
and  extensive  training. 

I  )iscuss  with  your 
pharmacist  where  your 
pharmacy  tits  into  the 
system.  Alter  this  decision 
has  been  made  is  the  lime  to 
think  about  allocating  roles 
and  duties,  not  before.  Talk 
it  over  among  yourselves,  as 
a  loam.  It  you  decide  to 
participate,  your  pharmacist 
may  delegate  some,  all  or 
none  ol  the  scheme  to  the 


stall.  Whichever  decision  is 
mack'  is  a  personal  and 
professional  one  tor  your 
pharmacy,  hut  you  need  to 
know  where  you  all  stand 
and  what  you  can  and 
cannot  do. 

Ethical  dilemmas 

All  professionals  working  in 
this  tield  have  periodic  crises 
ol  consc  ience  about  what 
they  are  doing.  The  main 
worry  is  that  by  running  an 
exchange  scheme  they  will 
encourage  people  to  start 
injecting.  There  is  no  proof 
that  this  is  so.  What  is 
certain,  though,  is  that  I  he 
level  ol  needle  sharing  in 
your  neighbourhood  will  go 
clown.  That  is,  in  itself,  one 
ot  the  targets  in  the 
Department  ot  Health 
document  'The  Health  ot  the 
Nation',  and  you  will  be 
playing  your  part. 

It  we  are  supplying 
needles,  syringes,  condoms 
and  educational  material 
already,  what  about  the 
reguests  lor  citric  acid?  This 
is  a  weak  organic  acid  whic  h 
is  relatively  harmless  to  the 
body.  It  is  used  in 
homebrewmg  and  in 
medicine  for  cough  suppres- 
sion, treating  cystitis  and  in 
the  formulation  ot  various 
effervescent  preparations. 

In  drug  culture,  it  is  used 
to  extract  the  pure  heroin 
from  the  adulterated  street 
supplies.  The  dilemma  is 
what  to  do  when  one  ol  your 
users  asks  you  for  citric  or 
tartaric  ac  id.  Is  he  a  home 
brewer,  does  he  want  to 
make  his  own  'simple 
linctus'  or  has  his  old  mum  a 
bit  ot  trouble1  in  the 
waterworks  department? 

The  correct  legal  answer  is 
thai  pharmacists  cannot  sell 
citric  acid  to  users.  II  you  sell 
something  knowing  01 
suspecting  I  hat  it  is  loi  use  in 
an  illegal  act,  you  commit  an 
ollence.  You  would  be  aiding 
and  abetting.  You  cannol 
plead  ignorance.  It  the  drugs 
were  prescribed,  they  would 
be  pharmaceutically  pure 
and  there  would  be  no  need 
tor  ac  id  extraction  using 
citric  acid. 

In  practice 

Users  know  far  more  about 
the  anatomy  oi  blood  vessels 
than  we  ever  will.  They  will 
tell  you  exactly  which 
equipment  they  need  for 
their  injections.  For 

|    convenience,  it  is  ds  well  to 

3  have  some  pre-packs  ol  1ml, 

§  2ml  and  5ml  syringes,  and  a 

'.  couple  ol  individual  sharps 

7  containers  under  the 

:  (cm  nter. 

r      Some  ol  your  clients  will 

|  be  as  shy  as  church  mice 

:  about  Iheii  requirements 


and  will  pass  notes  the  size 
oi  prescription  forms  across 
the  counter;  others  will  be 
discreet  and  whisper  to  you. 

Some  will  be  quite 
outgoing  and  blase  about 
the  whole  thing.  'A  pack  ot 
Is  and  a  new  sin-bin  please' 
or  'Just  some  2s  today, 
please'.  Returned  sharps 
boxes  come  out  trom  coat 
pockets,  carrier  bags,  bin 
liners  and  sometimes  re- 
used paper  dispensing  bags. 
You  will  soon  learn  the  terms 
in  drug  culture.  Injecting 
equipment  is  called  'works', 
needles  are  'spikes'  and  the 
sizes  ot  needles  are  usually 
referred  to  by  their  colours. 
Condoms  are  'rubbers'. 

Your  pharmacist  will  have 
devised  the  shop  protocol 
using  the  Royal  Pharma- 
ceutical Society  guidance  on 
syringe  exchange.  Ask  them 
where  you  tit  in. 

Safety  issues 

The  actual  injecting 
episodes  only  occupy  a  small 
part  of  a  user's  day,  but  the 
infection  or  risks  associated 
with  the  process  exist  24 
hours  a  clay.  Anyone  in 
contact  with  the  injecting 
process  or  the  discarded 
equipment  runs  the  risk  of 
catching  a  serious  disease. 
Sadly,  we  have  no  cure  yet 
tor  some  of  these  diseases. 
Putting  it  brutally,  a  positive 
blood  test  can  be  a  sentence 
to  a  long  term  ot 
deteriorating  health,  with  a 
death  warrant  at  the  end. 
Prevention  is  our  only  cure. 

That  means  that  we  in 
pharmacy  should  adopt 
what  is  known  as  the  system 
ol  universal  precaution. 
Think  of  every  contact  as 
being  infected  with  I  he 
worst  pathogen.  So,  all 
returns  should  be  handled  as 
is  they  were  1 1 IV  positive. 

1 1 1 V  has  a  dreadful  reputa- 
tion because  we  have  no 
vaccine  against  it.  In  fact,  it  is 
a  fragile  germ  thai  is  easily 
killed  outside  the  body. 

What  we  forget  is  that 
there  are  other  major 
pathogens  which  could  be 
present  in  our  clients'  blood. 
They  range  from  hepatitis  A, 
B  and  ( ',  through  to  syphilis 
or  malaria.  I  [owever,  il  we 
adopt  the  universal 
precaution  method,  even  the 
most  virulent  pathogen  will 
pose  no  threat  to  ourselves  or 
colleagues  in  the  pharmacy. 

Your  local  health  auth- 
ority's sharps  policy, 
available  to  health 
professionals  on  request, 
combined  wilh  the  Royal 
Pharmaceutical  Society  list  ol 
dos  and  don'ts,  should  cover 
all  your  needs.  Ask  your 
pharmacist  and  starl  helping 
lo  save  lives. 
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Monthly  matters 

As  hormone  levels  rise  and  fall,  a  woman  can  become  a  victim 
of  PMS  and  period  pain*  ZHa  Thornton  gives  us  an  insight  into 
the  symptoms  and  management  options 


My  doctor  claims  to  be  a 
victim  to  pre-menstrual 
syndrome,  even  though  he  is 
a  man.  He  explains  that  tor 
20  years,  he,  too,  has  suffered 
the  monthly  roller  coaster 
ride  of  his  wife's  hormones. 

Now  that  his  daughter  has 
joined  the  band  ot 
menstruating  women  who 
suiter  a  variety  ot 
unpleasant  symptoms  prior 
to  their  period,  he  feels  that 
scarcely  a  week  goes  by 
when  he  is  not  being  tossed 
about  in  their  stormy 
hormonal  ocean. 

Even  when  he  reaches  his 
surgery,  he  has  to  listen  to 
the  raised  voices  and 
thumping  fists  ot  women 
demanding  explanations 
and  treatment  for  pre- 
menstrual syndrome  (PMS). 

His  story  lends  credence  to 
the  statistic  that  at  least  half 
of  all  menstruating  women 
suffer  from  the  distressing 
and  painful  symptoms  of  the 
syndrome.  It  shows  how 
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their  reaction  to  it  affects 
their  family,  colleagues  and 
friends,  too. 

PMS  has  been  cited  as  a 
reason  for  admissions  to 
mental  hospitals,  as  well  as 
suicides,  baby  battering, 
shoplifting  and  other 
c  riminal  behaviour. 

A  few  years  ago,  PMS  was 
acknowledged  to  be  partly 
responsible  lor  a  young 
woman  murdering  her 
mother.  She  was  released  on 
appeal.  In  France,  PMS  is 
classed  in  law  as  'temporary 
insanity'. 

And  that's  betore  the 
period  even  starts.  When  it 
does,  painful  cramps  can 
occur  at  any  age,  along  with 
feelings  ot  nausea,  and  even 
fainting  and  dizziness. 

Understand  the  cycle 

Every  menstruating  woman 
is  at  the  mercy  of  her 
hormonal  cycle.  This  takes 
about  a  month  and  is 
regulated  by  the  levels  and 


interactions  of  hormones 
which  govern  the  release  of 
an  egg  from  the  ovary,  the 
preparation  of  the 
endometrium,  the  lining  of 
the  womb,  and  its  shedding 
when  no  fertilisation  and 
subseguent  pregnancy 
occurs. 

Initially,  two  hormones  are 
secreted  by  the  pituitary 
gland.  Follicle  stimulating 
hormone  (FSH)  stimulates 
the  growth  of  toflicles 
surrounding  the  eggs  in  the 
ovary,  while  luteinising 
hormone  (LH)  stimulates 
oestrogen  secretion. 

As  oestrogen  levels  rise, 
FSH  levels  decline.  Mid- 
cycle,  the  high  levels  of 
oestrogen  cause  a  surge  of 
LH,  which  results  in 
ovulation  when  an  egg  is 
released.  The  empty  follicle 
then  secretes  progesterone 
as  well  as  oestrogen. 

The  endometrium  thickens 

Continued  en  p22  ► 
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Product  Information.  Nurofen  Plus: 
Each  tablet  contains  ibuprofen  B.R  200  mg 
and  codeine  phosphate  B.R  12.5  mg. 
Indications:  Effective  in  the  relief  of  migraine, 
headaches,  neuralgia,  dental  pain, 
dysmenorrhoea,  rheumatic  and  muscular  pain, 
backache,  fevenshness,  symptoms  of 
colds  and  influenza. 

Dosage  and  Administration:  Adults  and  children 
over  12  years:  Initial  dose  2  tablets  taken  with 
water,  then  if  necessary  1  or  2  tablets  every 
4-6  hours.  Do  not  exceed  6  tablets 
in  any  24  hours.  * 

Precautions  and  Warnings:  As  with  some  other 
pain  relievers,  Nurofen  Plus  should  not  be 
taken  by  patients  with  a  stomach  ulcer  or  other 
stomach  disorder  or  hypersensitivity  to 
ibuprofen  or  codeine.  Patients  receiving  regular 
medication,  asthmatics,  anyone  allergic  to 
aspirin,  and  pregnant  women  should  be  advised 
to  consult  their  doctor  before  taking  Nurofen 
Plus.  In  normal  use,  side  effects  are  very  rare, 
but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding, 
constipation,  nausea  and  skin  rashes. 
Not  recommended  for  children  under  12. 
If  symptoms  persist  for  more  than  7  days, 
patients  should  consult  their  doctor. 
Product  Licence  Number:  0327/0082. 
Licence  Holder:  Crookes  Healthcare  Limited, 
Nottingham,  NG2  3AA.  Legal  Category:  R 
Price:  Nurofen  Plus  12's  £1.95,  24's  £3.55. 
'Nielsen  Brand  Value  Share  Change  vs  a 
year  ago  May-June  '96. 
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A  GREAT  BIG  PLUS  IN  PAIN  CONTROL 


Nurofen  Plus  is  the  fastest-growing  analgesic  brand  in  pharmacy!  expanding  this  high-demand  market  with  help  from  Nurofen's 
extensive  brand  investment  and  TV  advertising.  The  advanced  dual  action  of  ibuprofen  plus  codeine,  with  the  reassurance 
of  the  Nurofen  name,  makes  Nurofen  Plus  an  ideal  recommendation  when  your  customers  need  powerful  pain  relief. 


MNMten  bum  unnti  tan  vammn  min  rc uh 

CONTAINS  IBUPROFEN  &  CODEINE 


FROM  MIGRAINES  TO  MUSCLE  PAINS  THERE'S  NO  ESCAPING  THE  POWER  OF  NUROFEN  PLUS 


Exercise,  particularly  swimming,  can  help  relieve  pain 


Continued  from  p20 

until  I  he  li  'Vi  'Is  '  il  hormones 
decrease  dnol  it  is  shod  as 
menstrual  flow.  The  lowered 
hormonal  levels  once  again 
stimulate  pituitary 
production  ot  FSH  and  LH 
.md  the  monthly  cycle 
begins  again. 

Recognising  PMS 

Pre-menstrual  syndrome  is  a 
collection  ol  different 
physical  and  psychological 
symptoms  which  occur  any 
time  from  14  days  up  to 
when  a  period  actually 
starts.  No  one  is  sure  why 
they  occur,  although  theories 
include  a  hormonal 
imbalance  or  a  deficiency  in 
gamma  linolenic  acid  (GLA). 

Common  symptoms  are 
mood  swings,  aggression, 
breast  tenderness,  pain  in 
the  stomach  or  back, 
bloating,  tiredness  and 
headaches,  but  these  are  just 
a  few.  In  all,  there  are  over 
100  symptoms  associated 
with  PMS.  For  this  reason  it 
is  difficult  to  diagnose,  but 
the  regularity  of  symptoms 
gives  an  indication  of  PMS. 

The  most  reliable  way  is  to 
keep  a  diary  ot  symptoms  to 
see  if  there  is  a  pattern.  The 
National  Association  of 
Premenstrual  Syndrome 
(NAPS)  can  supply  a  chart 
and  advice  on  keeping  a 
record  ot  symptoms  as  they 
occur  for  two  or  three  cycles. 

Immediately  following  a 
period,  there  is  normally  an 
absence  of  symptoms  for  at 
least  seven  days. 

Symptom  relief 

There  are  as  many  ditterent 
ways  to  manage  PMS  as 
there  are  theories  about  its 
cause.  Individuals  respond 
differently  to  different 
treatments  and  many 
women  find  that  somi i 
improve  their  lives 
considerably  tor  a  while 
before  the  symptoms  return 
once  again. 

NAPS  comes  down  in 
favour  of  diet  bringing  relief. 
It  suggests  eating  high-fibre 
carbohydrates,  little  and 
olten.  This  keeps  up  blood 
sugar  levels  to  reduce  the 
amount  ol  adrenalin  which 
is  released  when  these  levels 
fall,  thus  reducing  the 
emotional  effects  caused  by 
high  adrenalin  levels,  such 
as  irritability  and  anxiety. 

The  Women's  Nutritional 
Advisory  Service 
recommends  Maryon 
Stewart's  book,  Ik-at  PMT 
through  dirt  (Vermillion), 
available  through  the 
organisation  for  sutterers  ol 
mild  symptoms  and  can  offer 
an  individual  diel  lor  those 
who  suffer  severely. 


Early  trials  showed  that 
vitamin  B6  supplements 
helped  reduce  PMS,  but 
recent  studies  warn  of  the 
danger  of  overdosing,  giving 
rise  to  numbness,  pins  and 
needles,  and  muscle 
weakness. 

If  PMS  is  severe  and 
doesn't  respond  to  over  the 
counter  treatment,  a  doctor 
may  decide  to  prescribe 
progesterone  injections  or 
suppositories. 

The  use  of  oils 

Many  sufferers  have  found 
that  taking  GLA 
supplements  has  brought 
relief  from  PMS  symptoms. 
Etamol  says  that  around 
two-thirds  of  patients  take 
its  evening  primrose  oil  for 
this  reason. 

Although  there  have  been 
conflicting  studies  as  to  its 
effectiveness,  many  women 
do  find  relief  with  no  side- 
effects,  particularly  when  it 


comes  to  treating  breast 
pain,  which  is  associated 
with  a  low  level  of 
prostaglandin. 

GLA  helps  maintain  the 
levels  ot  prostaglandins,  but 
the  amount  in  the  body  can 
be  reduced  by  a  diet  with 
too  many  tatty  foods,  and 
age  and  stress. 

The  seeds  of  the  evening 
primrose  are  a  good  source 
of  GLA.  Five  years  ago, 
Roche  pioneered  the 
marketing  of  starflower  oil, 
which  is  also  a  rich  source  of 
GLA.  The  company  has  just 
launched  a  new  range  of 
starflower  oil  products, 
Floresse,  which  includes 
higher-strength  capsules,  as 
well  as  those  which  contain 
B  vitamins,  and  some 
containing  antioxidants  C 
and  E,  so  that  sufferers  can 
obtain  all  their  needs  in  a 
single  capsule. 

In  June,  Seven  Seas 
announced  the  results  of  a 


trial  it  sponsored  into  the 
effectiveness  of  starflower 
oil  for  PMS.  One  thousand 
women  between  22  and  45 
participated  for  a  three- 
month  period.  Most  noticed 
relief  from  distressing 
symptoms.  Seventy-two  per 
cent  reported  an  improve- 
ment in  breast  tenderness, 
65  per  cent  a  decrease  in 
bloating,  42  per  cent  felt  less 
clumsy,  40  per  cent  less 
irritable  and  33  per  cent  less 
depressed. 

One  capsule  of  500mg 
Seven  Seas  Starflower  Oil  is 
eguivalent  to  taking  four 
500mg  capsules  of  evening 
primrose  oil. 

Some  companies  combine 
GLA  with  B6.  Cantamega's 
pre-menstrual  formula 
includes  EPO,  B6  and  iron. 
Ideal  Health  has  a  product 
containing  borage  oil  and 
B6. 

Pharmacy  assistants  can 
help  sufferers  faced  with  a 
wide  choice  of  oils  by 
discussing  with  them  their 
lifestyles  and  general  health 
needs,  and  by  pointing  out 
the  differences  in 
percentages  in  the  GLA 
content  of  capsules 
produced  by  different 
manufacturers. 


Where  to  get  help 

•  Seven  Seas  GLA  Helpline. 
Tel:  0345  413168. 

•  Feminax  Pain  Information 
Bureau.  Tel:  0345  573700  (24 
hours). 

•  NAPS,  PO  Box  72, 
Sevenoaks,  Kent  TN13  1XQ 
(include  SAE). 

•  Women's  Nutritional 
Advisory  Service,  PO  Box 
268,  Lewes,  East  Sussex  BN7 
2QN.  Tel:  01273  487366. 


When  a  period  is  a  pain 


Period  pain  can  range  from  a  mild  ache  to  debilitating  pain. 
This  is  caused  by  an  excess  of  prostaglandins  produced  by 
the  lining  of  the  womb  after  ovulation.  The  result  is  strong 
contractions  of  the  womb  causing  pain  that  may  be  felt  in 
the  thighs  and  back,  as  well  as  the  abdomen. 

Prostaglandin  inhibitors,  such  as  aspirin  or  ibuprofen, 
taken  at  the  first  sign  of  cramp,  may  relieve  the  pain,  but  the 
former  should  be  avoided  by  anyone  with  a  sensitive  stom- 
ach and  the  latter  must  not  be  taken  by  asthma  sufferers. 

Transcutaneous  electrical  nerve  stimulation  (TENS), 
delivered  from  a  small,  portable  machine,  can  help  relieve 
the  pain.  If  the  pharmacist  thinks  this  may  help,  he  can 
give  details  of  where  to  buy  or  rent  a  TENS  unit. 

If  the  pain  is  consistently  very  severe,  patients  should 
be  referred  to  their  GP  He  may  prescribe  a  stronger  anti- 
inflammatory mefenamic  acid  or  even  the  contraceptive 
Pill,  which  will  stop  the  natural  menstrual  cycle  and  create 
an  artificial  lining  to  the  womb,  free  of  prostaglandins. 

Severe  pain  should  never  be  ignored  as  it  can  also  be 
an  indication  of  something  more  serious,  such  as 
endometriosis,  fibroids  or  infection.  A  gynaecologist  can 
diagnose  these  conditions  which  can  often  be  treated. 

Acute,  one-off  pain  should  be  referred  urgently  to  a 
doctor  as  this  can  be  an  indication  of  pelvic  infection, 
ectopic  pregnancy  or  ovarian  cysts. 


Some  women  experience  pain  mid-cycle  at  the  time  of 
ovulation.  Felt  low  down  in  the  abdomen,  often  on  one 
side  only,  it  is  caused  by  fluid  escaping  from  the  follicle 
when  the  egg  bursts  from  its  sac.  This  causes  local 
irritation  and  discomfort  which  can  be  quite  severe. 

A  painkiller  can  help  as  can  various  self-help  measures 
which  can  be  used  to  relieve  any  monthly  pain. 

•  Exercise,  especially  swimming,  can  help  to  relieve  pain, 
and  releases  the  body's  natural  painkillers  -  endorphins. 

•  A  diet  containing  plenty  of  fibre  helps  to  prevent 
constipation,  which  can  make  period  pain  worse. 

•  A  hot  bath  or  hot  water  bottle  held  across  the  abdomen 
helps  relieve  pain  in  the  short-term. 

•  Slow,  deep  breathing  through  severe  cramps  can  help 
with  relaxation. 

•  Homoeopathic  remedies  can  be  useful.  Suggest  calc 
carb  for  sore  breasts  and  period  pain,  calc  phos  for 
headache  or  if  periods  are  heavy. 

•  Gentle  massage  of  the  abdomen  from  the  pubic  hairline 
upwards  helps  the  uterus  to  relax. 

®  A  partner  or  friend  can  help  by  massaging  with  the  flat 
of  the  thumb  on  either  side  of  the  spinal  column  from  the 
tailbone  to  the  waist. 

•  Applying  acupressure  on  the  Achilles  tendon  is  said  to 
relieve  menstrual  pain. 
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Paracodol  -  powerful  pain 
relief  whatever  the  pain 

More  and  more  consumers  are  looking  to  pharmacists  and  pharmacy  assistants  for  advice  on  what  to  buy  to  relieve  their  pain 


Research  has  shown  that  mure  than 
two-thirds  of  customers  will  ask  for 
help  over  the  counter  before 
buying  painkillers  because  they 
trust  pharmacy  staff  and  value 
their  judgement. 

Because  of  the  growing  emphasis  on 
consumer  counselling  and  advice,  phar- 
macy assistants  are  at  the  front-line  of 
questioning  on  win  certain  products  are 
the  best  bet  in  the  battle  against  pain. 

When  faced  with  a  customer  in  search 
of  pain  relief,  pharmacy  assistants  should 
have  a  mental  checklist  of  quest  ions  to  ask 
them  -  these  are  known  as  the  WWHAM 
questions.  Who  is  it  for  and  what  are  the 
symptoms?  How  long  have  thej  bad  the 
symptoms?  What  action  have  they  taken  so 
far?  Are  they  already  taking  medication 
regularly  for  another  complaint'.' 

With  so  many  different  types  of  pain 
and  varying  conditions,  it  may  also  be 
necessary  lo  get  a  second  opinion,  asking 
the  pharmacist,  what  they  think. 

For  example,  if  the  customer  complains 
that  the  pain  has  lasted  for  more  than  a 
week  or  keeps  coining  back,  gel  the 
pharmacist's  advice.  II'  he  or  she  has 
suffered  a  head  injury  or  is  vomiting,  as 
well  as  being  in  pain,  again  it's  best  lo  get 
a  second  opinion. 

Check  with  your  pharmacist  before 
recommending  anything  if  the  customer  is 
already  taking  other  medicines  or  if  the 
pain  reliever  is  being  bought  for  a  child,  if 
the  sufferer  is  asthmatic  or  pregnant,  or 
lias  stomach  ulcers. 

The  beauty  of  Paracodol,  from  Roche, 
is  that  it  combats  most  types  of  pain, 
including  tension  headaches,  dental  pain, 
muscular  and  rheumatic  pain,  migraine, 
period  pain,  colds  and  flu,  neuralgia, 
sports  injuries  and  backache.  It  can,  and 
will,  tackle  one  or  all  of  these. 

Paracodol  is  also  caffeine  free.  It  won't 
disturb  sleep,  which  is  often  all  someone 
in  pain  wauls  to  do  as  they  set  about 
recovering.  The  absence  of  caffeine  also 
makes  Paracodol  gentler  on  the  stomach. 

Formulated  with  two  long -established 
and  widely-recognised  painkillers,  para- 
cetamol and  codeine,  Paracodol  is  a 


strong  analgesic  painkiller,  which  is 
available  exclusively  from  pharmacies, 
without  prescription. 

The  strength  of  Paracodol  lies  in  the 
way  its  two  main  ingredients  work: 
paracetamol  helps  to  inhibit  the  body's 
prostaglandins,  which  transmit  the  feeling 
of  pain,  while  codeine  enhances  the  pain 
relieving  properties  of  paracetamol  by 
reducing  the  body's  perception  of  pain 
through  the  central  nervous  system. 
Paracodol  is  also  suitable  for  people  who 
need  to  avoid  aspirin,  such  as  asthmatics. 

It.  also  comes  in  two  formats  -  capsules 
and  soluble  tablets.  The  capsules  are 
taste-free  and  easy  to  swallow.  The  soluble 
tablets,  when  dissolved,  are  particularly 
effective,  as  the  active  ingredients  quickly 
enter  the  bloodstream  and  gel  to  work 
immediately. 


on  Sunday  evening,  overnight  accom- 
modation, breakfast  and  lunch  on  Monday 
and  a  back,  shoulder  and  neck  massage  or 
a  Ragdale  Facial. 

•  //  umi  would  like  more  information  ot  n 
brochure  mi  Ragilale  Hull,  please  mil  litem  mi 
mi, i, 'i  'i  ,"/.s  :i 


Paracodol  comes  in  striking 
red  and  blue  packaging  en- 
hanced with  a  white  logo  and 
flashes.  It  is  available  as  both 
taste-free,  easy  to  swallow 
capsules  in  packs  of  10  and  30 
capsules,  and  in  soluble  tablet 
form  in  packs  of  12,  30  and  60 
tablets.  A  pack  of  10  capsules 
costs  SI. 45. 

Paracodol  is  a  registered  trademark.  Always 
read  the  label  and  consult  a  doctor  if 

s\  [upturns  pel  sisl 


Competition 


How  much  do  you  know  about  pain  relief? 
Test  your  knowledge  and  the  right  answers 
could  win  you  a  weekend  at  Ragdale  Hall 
Health  Hydro  in  Leicestershire. 

The  first  correct  enlry  picked  alter  the 
closing  date  will  win  a  24-hour  relaxer 
break  al  Ragdale  Hall  for  two  people:  a 
great  mini  break  for  Sunday  nights  only 
(subject  to  availability),  including  the  use 
of  fa:  ibties  from  Sunday  il'lernoon  dinner 


COMPETITION 

Answer  the  following  questions,  fill  in  the  rest  of  the  coupon  and  return  it 
to:  Paracodol/WC  Competition,  Chemist,  &  Druggist  ,  Miller  Freeman 
Professional,  Miller  Freeman  House,  Sovereign  Way,  Tollbridge,  Kent  TN9 
1RW.  Closing  date  is  October  31. 

1  Every  time  you  recommend  a  product  for  a  customer  what  questions  should 
you  ask?  

2  Name  one  instance  when  it  is  best  to  get  a  second  opinion  from  your 
pharmacist?  

3  The  customer  is  pregnant,,  so  does  she  have  to  be  referred  to  the 
pharmacist?  

4  What  are  the  two  main  ingredients  of  Paracodol  and  what  do  they  do? 

5  Paracodol  is  suitable  for  people  who  need  to  avoid  taking  aspirin.  Name 
one  condition  which  rules  out  a  recommendation  for  aspirin? 

6  Paracodol  won't  disturb  sleep.  Why  is  this?  


Name  

Pharmacy.. 
Address  


Rules 

I  The  competition  is  open  in  pharmacy  assistants  only  -  <>nly  one  enlry  pel  person  will  be 

aeeepted.  and  enlries  nil  1st  be  on  .111  origin. ll  lullll    \<>  pluiliii  npies  will  lie  .ittepletl     I  The 

competition  is  nol  open  hi  employees  ul  Roche  Consumei  Health,  MiUei  Freeman  m  theii 
agencies  or  relatives  I  Entries  received  aftei  <  Ictober  '.1 ,  1996,  will  mil  be  eligible  5  The  firsl 
ci  in  eel  entry  drawn  al  random  aftei  I  he  closing  dale  will  be  awarded  (he  prize  as  stated,  (i  The 
judges'  decision  is  final  and  no  correspondence  will  be  entered  into  7  Roche  Consumer  Health 
reserves  i  be  n^hl  to  use  any  submissions  foi  Future  publicity  SNu  cash  alternative  will  he  offered. 

Product  I nformal  ion 

Each  tablet/capsule  contains:  Paracetamol  BP  HOOmg  and  I  lodeine  Phosphate  BPSmg  Paracodol  tablets  contain  the  equivalent  of  1.5gof  Sod  iitrate  BP  for  the  treatment  of  p 

.mil  rheumatic  pain,  toothache,  mint.  •.  neuralgia,  sore  ilim.it,  period  pain  ami  discomfort  associated  with  influenza,  feverishness  and  feverish  colds  Dosage:  Dissolve  tablets 

Adults  \  1  tablets  hi  capsules  II  necessary,  the  dose  may  he  repeated  every  l-ti  hours,  with  a  max  mi  of  8  tablets  or  capsules  in  24  hours  ( Children:  B-12  years  0.5- 1  tablet.  Not  i 

taken  in  24  bunt  s  Tablets  are  nut  recommended  for  children  undei  o  years,  ami  capsules  ate  nut  recommended  for  children  undet  12  years  <  usti  inters  requiring  (ablets  who  are  ot 

oi  wlin  hive  renal  or  hepatic  impainnenl  slum  Id  be  referred  In  theii  doctoi  Code  .m  cause  constipation  Legal  category:  I'  Product  licence  holder:  Roche  Con.suniei  I  lealth  I 'I.  OOal/OOliH 

Plj00.'3lrtH)69  1' I, (to:!  1/0070  Dale  of  la.sl  review:  August  mot,  Pricing:  Soluble  Tablets  I  Lis,  S  1  SI.  :t(ls.  ,S:I  7".,  Bits,  S5  00  t  '.ipsules  Ills,  s  1  45;  .Ills,  V!  r,0  Pin  further  information,  contacl  Ro«  be  t  ',  uisiunei 
Health,  It  t  Box  K,  Welwyn  (iaidcn  t  it  v.  I  lerlloidshue  AI7  ::AV  oi  call  01707  aiiliOOO  Paracodol  is  .,  icgisl.-i.-d  li.nleiu.uk 


,  including  musculai 
water  before  taking 
e  than  I  doses  to  be 
reduced  sodium  diet 


A  burning  issue 

Cystitis  is  not  a  life-threatening  condition,  but  it  causes  considerable  pain 
and  discomfort  to  more  than  2.5  million  women  annually.  Maria  Murray 
examines  the  causes  and  treatment  options 


You  have  an  overwhelming 
urge  to  pass  urine,  but  when 
you  reach  the  toilet  you  can 
only  produce  a  small  trickle. 
The  burning  sensation  you 
then  experience  is 
accompanied  by  pain  in  your 
lower  back  and  abdomen. 

It  is  dillicult  to  explain  to  a 
non-sutterer  how  painful  and 
uncomfortable  this  can  be. 
Cystitis,  inflammation  of  the 
bladder,  affects  one  in  three 
women  at  some  stage  in  their 
life,  with  the  majority  aged 
between  25  and  54. 

Inflammation  of  the  bladder 
can  be  either  bacterial  or  non- 
bacterial in  origin. 

Bacterial  cystitis  is  caused  by 
bacteria  such  as  Escherichia 
coli,  which  naturally  occur 
around  the  anus,  being 
transferred  to  the  bladder  via 
the  urethra.  This  can  happen 
when  the  woman  is  inserting  a 
tampon,  or  wiping  her  bottom 
from  back  to  front  after  going 


to  the  toilet,  or  during  sex. 

Men  also  suffer  from 
bacterial  cystitis,  but  much  less 
freguently  as  it  is  more  difficult 
for  the  bacteria  to  reach  the 
bladder. 

In  cases  of  bacterial  cystitis, 
the  urine  often  appears  cloudy 
or  streaky  and  may  have  a 
strong,  unpleasant  odour. 

Cases  of  cystitis  where  no 
bacteria  can  be  detected  in  the 
urine  are  classified  as  non- 
bacterial cystitis.  Sufferers  will 
still  experience  the  burning 
sensation  and  the  urge  to  go  to 
the  toilet,  but  their  urine 
appears  clear  and  normal. 

It  can  be  difficult  to  deter- 
mine what  has  caused  this 
form  of  cystitis  and  why  some 
women  seem  more  susceptible 
than  others.  However,  non- 
bacterial cystitis  has  been 
associated  with  the  lollowing. 
•  Sex.  Sometimes  referred  to 
as  'honeymoon  cystitis',  this 
can  be  caused  by  the  pressure 


and  inflammation  resulting 

from  freguent  sex. 

1  Childbirth.  Childbirth  can 

cause  bruising  of  the  bladder, 

resulting  in  symptoms  of 

cystitis. 

•  Menopause.  Falling  levels  of 
oestrogen  during  the  meno- 
pause causes  thinning  of  the 
lining  of  the  urethra  and  the 
bladder.  This  in  turn  makes  a 
woman  more  prone  to  cystitis. 
:®  Contraception.  An  ill-fitting 
diaphragm  can  put  pressure  on 
the  urethra  and  result  in 
symptoms  of  cystitis. 

Treatment 

OTC  treatment  of  cystitis  is 
based  on  the  principle  that 
acidic  urine  causes  the  burning 
sensation,  so  rendering  it  more 
alkaline  with  sodium  or 
potassium  salts  will  bring 
relief.  The  alkaline 
environment  is  also  less 
favourable  for  bacterial  growth 
and  multiplication.  OTC 
products  you  will  be  familiar 
with  include  Cymalon, 
Cystemme,  Cystoleve, 
Cystopurin  and  Effercitrate. 

Most  of  these  products 
consist  of  a  course  of 
treatment,  usually  48  hours, 
and  patients  must  be  advised 
to  continue  the  course  even  if 
the  symptoms  have 
disappeared.  Not  surprisingly, 
the  sooner  these  remedies  are 
taken  the  better,  so  cystitis 
sufferers  might  be  well  advised 
to  keep  a  packet  in  their  first 
aid  box. 

Patients  taking  medication 
for  heart  disease  or  blood 
pressure  should  be  referred  to 
the  pharmacist  for  advice  on 
cystitis  treatment  as  some  OTC 
preparations  are  more  suitable 
than  others.  For  example, 
potassium-containing  products 
(Cystopurin  and  Effercitrate) 
should  not  be  taken  by 
patients  on  potassium-sparing 
diuretics,  aldosterone  agonists, 
or  ACE  inhibitors.  Sodium- 
containing  products  (Cymalon, 
Cystemme  and  Cystoleve) 
should  not  be  recommended  to 
people  with  high  blood 
pressure,  with  heart  conditions 
or  to  pregnant  women. 

Increasing  fluid  intake  is  an 
important  element  of  treatment 
to  help  flush  out  the  bacteria, 
as  well  as  diluting  the  strong 
acid  urine,  making  it  less 
painful  to  pass. 

Bacterial  cystitis  is  treated 


with  antibiotics,  either  a  single 
dose  or  a  short  course. 
Antibiotics  are  ineffective 
against  non-bacterial  cystitis. 

Alternatives 

It  is  estimated  that  one  in  four 
women  who  suffer  cystitis  use 
a  non-OTC  treatment  or  some 
other  method. 

Cranberry  juice,  a  traditional 
remedy  tor  cystitis,  has 
become  more  widely  accepted 
and  recognised  as  an  effective 
remedy. 

Antitis  is  a  licensed  herbal 
remedy  trom  Potter's,  based  on 
a  traditional  plant  infusion.  It 
contains  six  herbs  -  buchu, 
bearberry,  horsetail, 
couchgrass,  shepherd's  purse 
and  clivers  -  whose  antiseptic, 
astringent  and  diuretic  actions 
combine  to  relieve  symptoms. 

Referral 

Patients  should  be  referred  to 
their  doctor  for  further 
investigation  if  frequent 
urination  and  burning  urine  is 
accompanied  by  the  following: 

•  pregnancy 

•  the  first  experience  of  these 
symptoms 

•  elevated  temperature 

•  blood  in  the  urine 

•  unusual  vaginal  discharge 

•  vomiting 

•  persistent  symptoms, 
although  OTC  remedies  have 
been  taken 

•  heart  problems  or  high  blood 
pressure 

•  the  patient  is  a  man  or  a 
child. 

Prevention 

To  reduce  the  risk  of  having  a 
cystitis  attack  there  are  a 
number  of  simple  self-help 
measures: 

•  after  going  to  the  toilet,  it  is 
important  to  wipe  from  front  to 
back  to  avoid  transferring 
bacteria  from  the  faeces  and 
anus  to  the  urethra 

•  avoid  wearing  tight 
underwear,  and  jeans  and 
tights  in  favour  of  loose  cotton 
underwear  and  stockings 

•  antiseptic  or  perfumed  soaps 
or  bath  gels  and  vaginal 
deodorants  can  trigger  an 
attack  in  susceptible 
individuals 

•  it  is  also  suggested  that 
cystitis  sufferers  should  always 
try  to  pass  urine  within  half  an 
hour  of  sexual  intercourse,  and 
wash  before  and  after  sex  with 
cold  water 

•  drinking  plenty  of  water  can 
help  flush  any  bacteria  out  of 
the  system 

•  the  Cystitis  Information 
Bureau  is  a  national  helpline, 
set  up  in  1995,  by  Roche 
Consumer  Health,  the 
manufacturer  of  Cystopurin.  It 
provides  information  on 
symptoms,  prevention  and 
self-help  for  the  price  of  a  local 
call.  Tel:  0345  581750. 


•  An  effective  alkaiising  solution  •  Pleasant  tasting 
♦  Quickly  relieves  discomfort  •  Each  dose  freshly  prepared 
|  P  {  Pharmacy  only  legal  category 

Pit  No  9SSV0OO2 

further  .information  available  from 
Typharm  Limited,  Poole,  Dorset  BH15  2PG 
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As  time  goes  by 

The  menopause  is  a  milestone  in  a  woman's  life,  as  it  marks  the  end  of  her 
reproductive  years.  Consultant  pharmacist  Mary  Allen  takes  us  through  the  common 
symptoms  and  ways  of  coping  with  the  'change  of  life' 


Tin-  'change  ot  Hie'  is  often 
blamed,  rightly  or  wrongly, 
tor  (i  whole  host  ot  women's 
health  problems,  pit's  just 
your  age,  dear'.)  There  are 
many  old  wives'  tales  about 
the  menopause,  and  some 
women  approach  this  time 
with  a  feeling  ot  dread. 
However,  many  sail  through 
with  tew  symptoms,  while 
others,  who  may  sutler  more 
severely,  may  gain  relief 
tioni  medicines  and  various 
therapies 
What  is  more  important  in 


the  longer-term  than  the 
proverbial  hot  Hushes  and  so 
on  is  the  tad  that  women  are 
living  a  lot  longer  than  they 
used  to,  and  longer-term 
postmenopausal  problems 
now  need  to  be  considered 
as  a  serii  ius  issue. 

The  effects  ot  the 
menstrual  cycle  protect 
against  some  disorders. 
Alter  the  menopause,  this 
protection  goes.  Even  in  the 
earlier  part  ol  this  century, 
the  time  between  the 
menopause  and  death  was 


not  significantly  long 
enough  for  doctors  to  pay 
much  attention  to  this  stage 
ol  lite.  Nowadays,  there  is  a 
great  deal  of  debate  about 
prevention  of  expensive  to 
treat  symptoms  that  increase 
after  the  menopause,  such  as 
osteoporosis  (which  can 
cause  fractured  hips  and 
legs  in  older  women  at  great 
cost  to  the  NHS)  and  heart 
disease,  which  is  a  fai 
greater  killer  in  women  than 
breast  and  ovarian  cancer. 

What  is  it? 

The  menopause  usually 
refers  to  the  end  of  monthly 
periods,  and  is  often 
regarded  as  having 
happened  when  a  woman 
hasn't  had  a  period  lor  one 
year.  Some  may  have 
regular  monthly  periods 
through  their  lives  and  then 
1 1 ist  stop,  but  tor  most  the 
process  is  a  gradual  one. 
Cycles  tend  to  become 
shorter  at  first,  then  the  gap 
between  periods  lengthens 
until  menstruation  (cases 
altogether. 

The  menopause  happens 
naturally  around  50  years, 
but  can  vary  between  the 
ag< 's  of  40  and  57.  It  is  often 
affected  by  hereditary 
factors,  so  it  your  mum 
menopaused  at  a  latei  age, 
then  it's  guile  likely  thai  you 
will  too.  Those  who  have 
hysterectomies  before  the 
menopause  will  undergo  an 
artificial  menopause. 

In  the  years  loading  up  to 
the  menopause,  the  levels  ot 
the  hormones  associated 
with  the  reproductive  system 
alter.  Levels  ot  progesterone 
and  the  oeslrogens  decrease 
At  the  same  time,  levels  of 
two  other  hormones,  follicle 
stimulating  hormone  (FSI  I) 
and  lulemising  hormone 
(LI  I)  increase  dramatically. 

Symptoms 

Menopausal  symptoms  vary 
from  woman  to  woman  and 
can  be  divided  into  live 
groups,  summarised  in 
Table  1. 

I  lot  Hushes  and  night 
sweats  arc-  the  most  common 
symptoms  -  these  are  called 
vasomotor  symptoms.  The 
term  vasomotor  simply 


Table  1: 

menopausal 

symptoms 

Vasomotor:  hot  flushes,  night 
sweats 

Psychological  and  emotional: 
depression,  irritability, 
insomnia,  loss  of  confidence, 
nervousness 
Genito-urinary:  vaginal 
dryness  and  wasting  of  the 
vaginal  lining,  urinary 
problems,  sometimes 
incontinence 

Cardio-vascular:  increased  risk 
of  heart  disease  and  stroke 
Osteoporosis:  increased 
likelihood  of  bone  fracture 


means  that  blood  vessels  are 
involved,  together  with  the 
nerves  supplying  them. 

Hot  flushes  are  a  nuisance, 
causing  embarrassment  to 
the  sufferer.  The  flush 
usually  starts  in  the  chest 
and  spreads  to  the  tace, 
neck  and  upper  arms.  At 
night,  flushes  tend  to  be 
worse  and  are  accompanied 
by  sweating  -  some  may 
need  to  change  their  night 
clothes  and  even  cool  down 
under  a  shower.  This 
disruption  to  sleep  can  lead 
to  tiredness  and  irritability, 
so  although  many  feel  the 
flushes  in  themselves  don't 
warrant  treatment,  it  is 
worth  considering  in  order  to 
prevent  the  tiredness  and 
irritability  that  they  may 
cause. 

R(  'bix.it  i <  hi  and  yoga  can 
be  a  greal  help  in  reducing 
the  symptoms,  and  some 
tind  help  in  identifying  and 
avoiding  certain  foods  that 
they  feel  may  trigger  the 
Hushes.  Spicy  foods,  alcohol, 
milk  and  coffee  have  been 
lound  to  be  culprits  for  some 
women 

Other  symptoms  include 
psychological  and  emotional 
effects.  Some  may  suffer 
from  depression, 
nervousness  and  insomnia.  II 
is  sometimes  difficult  to 
know  whether  a  woman  is 
suffering  these  effects 
directly  as  a  result  oi  the 
menopause,  or  when  they 
are  the  result  of  disturbed 

Continued  on  p26 
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CsouSimsmed  from  p2ts 

sleep  due  to  night  sweats,  or 
are  caused  by  other  life 
changes.  Women  in  this  age 
group  may  be  battling  with 
adolescent  children,  or  are 
suffering  from  'empty  nest' 
syndrome  as  children  leave 
home,  or  may  be  coping 
with  thf  demands  ol  elderly 
parents,  so  it  can  be  a 
stressful  time. 

Further  problems 

The  fall  in  oestrogen  levels 
can  also  affect  the  tissues  in 
both  the  vagina  and  the 
urinary  system,  causing 
problems.  The  lining  of  the 
vagina  becomes  thinner,  and 
the  amount  ol  secretion  is 
reduced  which  can  leave 
some  women  more  prone  to 
infection. 

Many  complain  of  vaginal 
dryness,  which  can  make 
intercourse  uncomfortable  or 
even  painful.  A  vaginal 
lubricant,  such  as  KY  Jelly, 
Feminesse  or  Replens,  will 
often  help,  so  make  sure  you 
have  stocks  well  displayed 
lor  easy  access.  Leading  an 
active  sex  lite  after  the 
menopause  can  help  in 
stopping  the  vaginal  tissue 
problems. 

In  the  urinary  system,  the 
falling  oestrogen  levels  can 
cause  tissue  changes  which 
may  lead  to  a  feeling  of  the 
need  lo  pass  urine 
treguently,  and  can 
sometimes  cause 
incontinence. 

Both  vaginal  and  urinary 
problems  can  be  treated 
with  vaginal  oestrogen 
cream,  or  oral  tablets.  (This 
treatment  will  only  help 
incontinence  caused  by 
oestrogen  deficiency  after 
the  menopause  and  is 
unsuitable  tor  other  types, 

Table  2:  factors 

affecting 

osteoporosis 

Oestrogen  deficiency:  may  be 
helped  by  HRT 

Smoking:  persuade  customers 
to  give  up  if  they  haven't 
already  done  so 
Alcohol:  heavy  drinking  has  a 
bad  effect  on  bones 
Family  history:  if  your  mum 
suffered,  then  you  are  more 
likely  to 

Race:  Caucasian  and  Asian 
women  are  more  susceptible. 
Black  women  are  less  so 
Pregnancy:  women  who  have 
not  had  children  are  more 
susceptible 

Exercise:  immobility  increases 
risk,  regular  exercise  reduces  it 
Diet:  a  balanced  diet  with  an 
adequate  calcium  content 
helps.  (See  box  for  calcium 
rich  foods) 


which  may  be  treated  in 
other  ways.) 

Long-term  damage 

Before  the  menopause, 
women's  hormones  protect 
l hem  against  heart  disease, 
but  after  they  are  just  as 
susceptible  as  men.  Some 
studies  have  shown  I  hat 
hormone  replacement 
1 1  lerapy  has  a  protective 
effect  on  heart  disease,  and 
the  risk  ot  stroke  may  be 
reduced  by  as  much  as  a 
third,  but  this  is  a  new  area 
ot  research. 

Probably  the  most 
important  long-term  ettect  ot 
the  menopause  is  the 
increased  likelihood  ot 
osteoporosis  -  thinning  of  the 
bones.  Again,  this  is  caused 
by  oestrogen  deficiency. 
Osteoporosis  makes  people 
more  susceptible  to  bone 
fracture.  In  addition  to  the 
unpleasantness  ot  having  to 
suffer  a  broken  hip,  these 
and  other  fractures  caused 
by  osteoporosis  are  thought 
to  cost  the  NHS  around  £700 
million  each  year,  so  it  is 
easy  to  understand  that 
many  people  want  to  find 
ways  ot  reducing  the  risk 
and  effects  of  osteoporosis, 
and  why  the  drug  companies 
teel  the  high  costs  of  their 
products  are  justified  il  they 
help  to  save  the  NHS  money. 

Although  all  women 
experience  some  bone  loss 
after  the  menopause,  not  all 
will  suffer  with  severe 
osteoporosis  and  there  are 
thought  to  be  other  risk 
factors  which  may  increase  a 
woman's  chances  ot  it 
happening  to  her.  These  are 
listed  in  Table  2. 

HRT 

The  main  medical  treatment 
of  menopausal  symptoms  is 


that  of  hormone  replacement 
therapy  (HRT).  Not  all  bene- 
fit or  are  suitable,  and 
women  should  discuss 
treatment  first  with  their 
doctors. 

Treatments  may  involve 
oestrogen  replacement  or 
may  combine  oestrogen  and 
progesterone.  Generally, 
those  who  have  not  had 
hysterectomies  receive 
combined  oestrogen/proges- 
terone. The  progesterone 
helps  protect  the  womb.  _ 
Those  receiving  this 
type  of  treatment  will 
still  experience  monthly  I 
bleeding  as  the  womb 
lining  is  shed  each 
month.  Those  who  have 
undergone  hysterec- 
tomies generally  take 
oestrogen  alone. 

There  are  different  types 
of  products  available, 
including  tablets,  vaginal 
creams,  implants  and 
transdermal  patches. 
Implants  are  small  pellets 
inserted  under  the  skin 
which  slowly  release 
oestrogen  over  a  period  of 
months.  The  implants  are 
generally  inserted  m 
hospital,  but  the  procedure 
may  be  undertaken  by  GPs. 
Transdermal  patches  are 
adhesive  patches  which 
contain  oestrogen  in  a 
special  reservoir.  The 
oestrogen  is  released  at  a 
constant  rate  and  is  absorbed 
through  the  skin.  This 
method  is  often  preferred  by 
women  and  is  thought  to 
produce  fewer  side-effects 
than  oral  tablets. 

Lifestyle  changes 

Many  find  relief  from  some 
of  the  shorter-term  symptoms 
(flushes,  loss  of  confidence, 
nervousness  and  irritability) 
through  lifestyle  changes. 


Calcium- 
containing  foods 

IVIilk  (skimmed  contains  more 
than  whole  milk) 
Yoghurt,  cheese,  fromage  frais 
Fish  (especially  those 
containing  soft  edible  bones, 
such  as  whitebait,  tinned 
sardines  and  tinned  salmon) 
Parsley,  spinach,  watercress 


Calcium-rich  food 

Relaxation,  a  balanced  diet 
and  exercise  all  help  (and,  in 
fact,  help  with  the  longer- 
term  effects,  too). 

Many  women  find  relief  in 
just  being  able  to  talk  to 
someone  who  is 
sympathetic,  and  many  self- 
help  groups  exist  around  the 
country. 

Some  pharmacies  now 
compile  'health  directories' 
of  local  services  and  find 
them  very  useful  in 
providing  advice.  They  don't 
need  to  be  complicated  -  a 
ring  binder  with  alphabet 
dividers  wilf  do,  in  which 
you  can  place  contact  details 
for  local  self-help  groups 
and  other  services.  Keep  it 
accessible  so  that  customers 
can  dip  in  when  they  need 
to. 

You  could  also  try  to 
obtain  health  information 
leaflets  about  the 
menopause  and  associated 
issues,  and  have  these  easily 
available  to  customers.  Your 
local  health  promotion  unit 
may  be  only  too  happy  to 
provide  you  with  stocks,  and 
several  of  the  manufacturers 
of  products  used  to  treat 
menopausal  symptoms 
produce  useful  information 
leaflets  giving  general 
advice. 

Above  all,  remember  that 
many  women  feel 
embarrassed  talking  about 
these  issues,  so  handle  them 
sensitively  -  hot  flushes  and 
dry  vaginas  are  not  the  sort 
of  things  that  make  for  light 
conversation,  so  be  discreet 
and  you  will  gain  customers 
for  the  rest  of  their 
osteoporosis-free  lives! 


Asian  women  tend  to  be  susceptible  to  osteoporosis 
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'New  kid  on  the  block' 

Newcomers  to  the  workplace  need  structured,  on  the  job  training  to  become  useful 
members  of  the  team.  Diane  Bailey  outlines  the  practicalities  of  induction  training 


No  matter  how  much  < mo 
looks  forward  to  starting  a 
new  jol>,  it  is  still  a  nerve- 
wracking  time.  There  is  so 
much  to  take  on  hoard.  This 
is  where  good  induction 
training  can  help  by  giving 
people  a  chance  to  loam 
what  they  need  to  know  in  a 
planned,  systematic  way. 

When  someone  joins  your 
pharmacy,  the  first  few  days 
can  be  difficult  tor  them  as 
they  try  to  tind  their  feel  and 
become  a  useful  member  of 
the  team.  What  people  need 
at  l his  stage  in  a  now  job  is 
to  be  able  to  gain  confidence 
quickly  and  to  feel  thai  they 
are  making  a  useful 
contribution  to  the 
pharmacy.  When  people 
start  to  work  with  you,  you 
can  help  them  become 
confident  and  competent  as 
quickly  as  possible  by 
helping  with  their  induction 
training. 

'Induction'  is  the  term 
used  for  the  period  after 
someone  starts  a  now  job, 
either  from  outside  your 
pharmacy  or  from  another 
part  of  it.  It  is  the  training 
provided  for  new  entrants 
immediately  attei  they  start 
work.  Induction  (raining 
needs  to  be  designed  to: 

•  help  people  learn  what 
they  need  to  know  to  lit  in 
with  new  colleagues 

•  provide  basic  knowledge 
and  skill  required  to  enable 
people  to  work  salely  and 
effectively 

•  ensure  that  the  pharmacy 
benefits  as  soon  as  possible 
from  an  efficient,  effective 
member  ol  stall . 

Induction  can  take  one  oi 
two  tonus:  il  can  Ming  people 
in  al  the  deep  end  and  lei 
them  pick  things  up  .is  they 
go  along,  or  it  can  provide 
some  structure  for  how 
people  learn. 

Flinqmq  people  in  al  the 
deep  end  has  several 
dangers.  Some  people  will 
laid  it  so  disliessinq  that 
they  will  soon  leave, 
meaning  thai  the  whole 
process  ot  recriutmenl  has  to 
begin  again.  Anothei 
drawback  is  that  while 
peopli  •  do  learn  Irom  then 
mistakes,  this  sort  ol 
learning  I. ikes  lonqei  and  is 
bound  to  be  haphazard. 
Mislakes  made  by  new 
people  through  lack  ol 
knowledge,  understanding  i 
or  skill  will  undermine  l  hen 
own  confidence,  could  upsel 


customers  and  cause 
problems  loi  yon  and  I  he 
pharmacy. 

It  makes  more  sense  from 
every  point  ol  view  to  plan 
induction  training  and  to 
make  il  as  sensible  and 
systematic  as  possible. 

There  are  enormous 
advantages  to  planned 
induction  training  hoi  the 
pharmacy  il  means: 

•  the  new  employee  begins 
to  woi  k  effectively  as 
quickly  as  possible 

•  mistakes  and  problems 
are  kepi  to  a  minimum 

•  the  new  arrival  can  deal 
well  with  customers,  systems 
and  stock  from  an  early 
stage. 

Foi  the  new  membei  ol 
Stall  il  means: 

•  becoming  confidenl 
quickly 

•  leal  ning  whal  they  need 

to  know  in  a  systematic  way 

•  knowing  thai  the 
pharmacisl  anil  othei 
colleagues  are  keen  to  help 
and  supporl 

•  knowing  lhal  theii 
mislakes  will  be  kepi  to  a 

•  knowing  thai  they  can  ask 
you,  youi  colleagues  and  the 
phai macisl  foi  help 

whenever  ll  is  needed. 

To  plan  a  good  induction 
programme  you  need  to  do 

Iwo  lllinqs. 
1  Idenhly  whal  new 
members  ol  slab  need  to 
know  to  work  confidently, 


effectively  and  salely. 
2  Think  about  how  to  fil  lhal 
into  the  tirsl  few  weeks  aftei 
the  new  person  joins  you. 


Many  organisations  tend  to 
look  al  indue  lion  only  trom 
the  poinl  ol  view  ol  whal 
they  waul  the  new  person  to 
know,  rather  than 
considering  the  individual's 
perspective  as  well.  A  good 
induction  programme  will 
covei  the  following  points. 

1  Inlni mation  required  by 
leqislal  ion  oi  statute  which 
includes: 

•  I  lealth  and  Salely  policy 
and  niles 

•  regulations  on  dispensing 
drugs  and  filing 
prescriptions 

•  data  protection 
requirements  concerning 
customei  data  and 

mini  mation. 

2  Whal  the  employer  wants 
to  covei  during  induction. 
This  will  obviously  vary  Irom 
pharmacy  to  pharmacy  but 

is  likely  to  include: 

•  details  ol  holidays  and 
lime  oil 

•  working  hours  and  breaks 

•  salary  and  payment 
details,  including  overtime 

•  rules  and  requirements  loi 
security  and  shrinkage 

•  basic  product  knowledge 
(key  product  areas) 

•  basic  cash  acceptance 
procedures 

•  policy  and  philosophy  on 
customei  service  and  care. 

3  Whal  the  new  employee 


wants  to  know.  My 
experience  on  induction 
training  shows  that  someone 
joining  an  organisation  Irom 

OUtside,  el  someone  Irom 

within  who  moves  into  a 
new  job  oi  section,  needs  a 
lot  ol  information.  It  is  like 
an  iceberg  (see  diagram  on 
following  page): 

•  the  obvious,  early 
induction  inhumation  is  the 
visible  section  above  the 
waterline,  only  accounting 
tor  a  small  proportion 

•  the  greatei  weigh!  ol 
infoi  mation,  which  the  new 
member  ol  stall  needs  in 
ordei  to  function  effectively, 
is  the  hidden  section  below 
the  walei  line 

Traditionally,  most 
induction  training  tends  to 
concentrate  on  the 
individual's  job.  My  work  on 
induction  training  shows 
that  at  the  poinl  when 
someone  joins  an 
organisation  they  will  be 
concei  ned  aboul  a  numbei 
t il  issui 's  in  addition  to  the 
job  ilsell  and  the  work 
content.  The  total  picture 
they  want  to  know  aboul 
includes: 

•  the  job 

•  conditions  ol  work 

•  i  he  manage] 

•  tin'  woi  k  team 

•  the  organisation  as  a 
whole 

•  die  widei  setting  in  which 
the  organisation  operates. 

Ideally,  induction  tor  your 
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Continued  from  p27 

new  colleagues  should 
tackle  these  areas.  The  with1 
range  of  issues  which 
concern  newcomers  are 
rellected  in  the  list  ot 
qui  -stions  below. 

The  job 

•  Who  will  help  me  settle 
in? 

•  Is  the  job  clearly 
defined? 

•  Will  I  be  able  to  meet  the 
job  requirements? 

•  What  are  the 
rules/regulations? 

•  What  exactly  will  1  be 
doing? 

•  How  much  room  for 
initiative  will  there  be? 

•  What  are  the 
difficult/boring  bits? 

•  What  are  the  limits  of  my 
responsibility/authority? 

•  Who  else  does  the  same 
job? 

•  How/where  will  I  find  out 
what  I  need  to  know? 

•  Will  I  be  success! ul? 
Conditions  of  work 

•  When  do  I  get  paid? 

•  What  about  time  off? 

•  What  about  overtime? 

•  What  holidays  am  f 
entitled  to? 

•  What  are  the  pharmacy's 
rules  and  regulations? 

•  Is  there  a  staff  restaurant 
or  luncheon  vouchers? 

•  What  arc1  my  meal  breaks? 
The  manager 

•  Who  is  my  manager? 

•  What  will  my  manager 
expect? 

•  Will  I  get  on  with  them? 

•  What  are  my  manager's 
objectives? 

•  What  sort  of  manager  will 
he/she  be? 

•  What  will  please/displease 
them? 

•  How  often  will  I  get  to 
see/talk  to  my  manager? 

•  Who  is  the  next  person  up 
in  the  chain? 

The  work  team 

•  Who  are  they? 

•  Will  I  like  them? 

•  Will  they  like  me? 

Will  I  be  able  In  win  k  with 
them? 

•  Will  I  be  able  to  meet  their 
expectations  of  me? 

•  Who  is  the  leader? 

•  How  can  I  slot  in 
effectively? 

•  What  happens  if  there  are 
any  problems? 

•  Who  else  will  I  need  to  get 
to  know? 

•  What  team  standards  and 
rules  do  I  need  to  know? 

•  What  should  I  avoid? 

•  What  unwritten  ground 
rules  must  I  learn? 

I  he  pharmacy 

•  What  does  it  do? 

®  Where  does  my  work  fit 
in? 

•  What  is  the  history  of  the 
pharmacy? 


•  What  are  its  values/what 
is  it  like? 

•  What  is  the  layout  of  the 
organisation? 

•  What  sections/people  will 
I  have  contact  with? 

•  What  are  the 
rules/regulations? 

•  What  sort  ot  an  employer 
is  the  pharmacy? 

•  What  are  my  employment 
conditions? 

•  What  training/career 
opportunities  will  I  have? 

•  Will  I  have  a  chance  to 
meet  everyone  I  need  to 
know? 

•  What  are  the  customers 
like? 

The  wider  setting  in  which 
the  pharmacy  operates 

•  What  other  organisations 
do  we  work  with? 

•  Who  are  our  customers? 

•  Where  are  they? 

•  What  do  they  expect? 

•  What's  special  about  our 
pharmacy? 

•  Will  I  get  involved? 

•  What  outside  factors  affect 
the  pharmacy? 

•  What  legislation  alfects 
our  work? 

With  that  long  list  of 
questions  you  have  a  very 
good  idea  what  newcomers 
to  your  pharmacy  will  want 
to  know.  Why  not  talk  with 
your  pharmacist  and 
colleagues  to  identify  the 
other  information  that  the 
new  person  will  need  to 
have?  When  you  have  both 
lists,  you  will  have  the  basis 
of  effective  induction 
training. 

One  mistake  that  people 
often  make  is  to  think  that 
all  induction  training  has  to 
take  place  in  the  first  day  or 
two.  This  doesn't  work  too 
well  because  it  means  that 
so  much  information  is  given 
to  the  new  person  in  those 
first  few  days  that  it  they 
were  a  computer  they  would 
be  in  overload. 

Remember  that  the  first 
few  days  are  particularly 
anxious  ones  and  that 
people  will  only  be  able  to 
remember  a  small 
proportion  ot  what  they  are 
told  during  that  time. 

It  is  much  better  to 
consider  induction  as  taking 
place  over  the  first  six  to 
eight  weeks  of  someone's 
employment  and  to  work  out 
how  to  spread  the  necessary 
information  over  this  period 
ot  time. 

Induction  cho 

One  good  way  ot  ensuring 
that  nothing  gets  missed  out 
of  induction  tor  your  new 
colleagues  is  to  prepare  a 
checklist  ot  what  needs  to  be 
covered.  You  could  also  add 
to  this  an  indication  of  who 


Job  Description,  People  and  Who's  Who,  Terms  and  Conditions, 
Personnel  Policies,  Geography/Logistics,  Health  and  Safety, 
Activities  and  Contacts,  Structure,  Domestic  Details 


Values 

Management  Style 
Vital  Relationships 
Internal  Relationships 
Teamwork 

Level  of  Change  Needed 
New  Skills  Needed 
New  Knowledge 

Informal  and  Formal  Communication 
Channels 

Problems  Associated  with  the  Job 
Training  and  Development 
Organisation's  Mission  and  Philosophy 
Career  Opportunities 


Table  1 

Subject  and  main  points 

Tutor 

Timing 

Job  details: 

•  holidays 

•  pay,  rules  and  regulations 

Pharmacist 

Week  1  - 

Day  1 

Cash  register: 

•  security 

•  accepting  cash 

Colleague  A 

Week  1  - 

Day  2 

Customer  service: 

•  standards 

•  regular  customers 

•  internal  customers 

Pharmacist  and 
Colleague  B 

Week  1  - 

Day  4 

will  tell  the  new  entrant 
about  each  item  and  when 
during  the  first  six  to  eight 
weeks  it  will  be  covered.  An 
induction  list  could  look  like 
Table  1  (above). 

An  induction  checklist  can 
be  very  useful  because  once 
you  have  one  prepared,  not 
only  do  you  and  your 
colleagues  have  il  to  use  as 
needed  but  you  can  give  a 
copy  to  the  new  person. 
They  can  then  take  some  of 
the  responsibility  tor  their 
own  induction  by  reminding 
other  people  of  what  has  to 
be  covered  and  when,  rather 
than  depending  on 
colleagues  to  remember  to 
offer  the  appropriate 
information  when  planned. 

When  people  start  a  new 
job,  their  interest  and  energy 
is  generally  high.  My 
experience  is  that  given  a 
list  of  what  they  need  to 
learn,  people  are  generally 
keen  to  help  manage  their 
own  learning. 

Once  the  basic  induction 
list  is  produced  in  your 
pharmacy,  it  will  be 
available  tor  re-use  or 


adaptation  each  time 
someone  new  joins. 


The  quality  of  induction 
received  by  new  members  of 
your  pharmacy  team  will 
affect  not  only  how  quickly 
they  become  confident  and 
competent  but  also  how  they 
feel  about  the  pharmacy  and 
their  colleagues. 

If  newcomers  do  not  feel 
welcome  and  valued,  and  if 
they  have  to  work  every- 
thing out  for  themselves, 
they  in  turn  will  not  feel  too 
good  about  your  pharmacy. 
This  could  result  in  them 
leaving  before  they  have 
become  useful,  which  can  be 
expensive  and  inconvenient. 

Effective  induction  need 
not  take  too  much  effort  it  it 
is  well  planned  and  properly 
thought-out,  and  if  the 
learner's  enthusiasm  can  be 
captured  so  that  they  take 
some  of  the  responsibility 
themselves.  Effective 
induction  benefits  everyone. 
(Diane  Bailey  runs  Diane 
Bailey  Associates,  a  training 
consultancy  in  Rochdale.) 
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Tip-top  packs 
from  Halls 

Warner-Lambert  is 
launching  the  new 
Halls  Mentho-Lyptus 
Sugar  Free  flip-top  box 
(12  sweets,  £0.89)  and 
Halls  Soothers 
resealable  bags  (22, 
£1.09).  The  flip-top 
box  is  designed  foi 
greater  on-shelf 
presence  and  easy 
portability.  Soothers  is 
the  only  medicated 
confectionery  brand 
now  available  in  a 
resealable  bag. 

A  £6  million  TV 
advertising  campaign 
tor  the  brand  is 
scheduled  tor  the 
coming  winter. 
Warner-Lambert 
Confectionery. 
Tel:  01703  020500. 


Sip  a  Four  Flu  lemon  drink  for  flu 


Benylin  Four  Flu  I  lo1 
Drink  is  a  new 
Pharmacy-only  hoi 
lemon  drink  from 
Warner  Lambert 
Consumer  Healthcare. 

Each  sac  het  ot  Four 
Flu  contains  a  single 


dose  ot 

diphenhydramine 
25mg,  paracetamol 
l.OOOmg  and 
phenylephrine  1 2mg. 
Packs  ot  five  and  ten 
sachets  retail  at  £2.35 
and  £3.99 

respectively. 

Consume! 
res<  ;arch 
suggests  that 
people  like  the 
traditional 
appeal  i  >l  In  >i 
lemon  drinks 
but  want 
stronger 
medication  to 
treat  themselves 
with.  Warner 
Lambert 
believes  the 
new  product 
Will  help  to 


attract  customers  into 
the  pharmacy  and 
away  from  grocery 
outlets. 

The  company  is 
spending  £1 .9  million 
on  television 
advertising  tor  the 
brand.  The  campaign 
will  highlight  how 
Four  Flu  treats  the 
tour  main  symptoms 
of  flu:  lever,  body 
aches  and  pains,  nasal 
congestion  and 
coughing. 

Point  ol  sale 
material  includes  a 
yellow  mug  counter 
unit  and  shell  edgers 
which  encourage 
customers  to  consider 
P  remedies  instead  ot 
GSL. 

Warner  Lambert 

( lonsumer  I  lealthcare. 

Tel:  01703  641400. 


Gastrocote  now 
available  OTC 

Gastrocote,  the 
heartburn  and 
indigestion  remedy,  is 
now  available  over  the 
counter.  Widely 
prescribed  tor  over  20 
years,  Gastrocote  is 
now  classified  as  a 
GSL  product,  but  its 
distribution  remains 
confined  to 
pharmacies.  The 
Gastrocote  OTC  range 
consists  ot  tablets  (20, 
£1.79;  40,  £2.75)  and  a 
liquid  presentation 
(250ml,  £3.50). 
•  Asilone,  another 
Seton  product,  has 
been  renamed  Asilone 
Antacid. 

Seton  Healthcare 

( Iroup  pic. 

Tel:  0101  054  3000. 


Solpaflex:  a  new  analgesic  option 


Solpaflex  is  a  new 
range  of  analgesics 
from  Smithkline 
Beecham,  offering 
fast,  powertul  reliei 
from  muscle  and  joinl 
pain. 

Solpallex  tablets 
contain  ibuprofen 
200ing  and  codeine 
122. 8mq  (12,  £1.95;  24. 
£3.55;  48,  £6.75),  while 
the  (jel  contains 
ketoproten  2  >  pel 
cent  w/w  in  a 
colourless,  non-greasy 
base  (30g,  £3.99). 

The  recommended 
adult  dose  is  one  or 
two  tablets  every  foui 
to  six  hours  with  no 
more  than  six  in  24 
hours.  Up  to  1  5g  ol  the 
gel  can  be  used  daily, 
in  two  to  lout 
applications,  lor  a 
maximum  ol  seven 
days. 

Although  the  tablets 


and  gel  can  be  used 
loqethei  sparingly, 
some  pharmacists  may 
recommend  using 
them  as  part  ol  a 
complementa  ry 
regimen;  for  example, 
patients  might  preier 
to  apply  the  gel  at 
night  but  prelei  the 
convenience  oi  the 
tablets  during  the  day 

A  £3.2  million 
support  programme 
includes  a  £1.5m 
national  television 
campaign  starting  in 
October.  All  consumer 
messages  will  stress 
the1  Pharmacy-only 
availability.  POS 
material  lor  independ- 
ents includes  window 
and  countei  units  and 
shell  edges.  A  com- 
petition is  being  run 
tor  pharmacy  assist- 
ants ottering  Marks  & 
Spencer's  vouchers  as 
prizes.  Educ- 
ational 

roadshows  lor 
pharmacy  statt 
will  be  held  in 
seven  locations. 
Smithkline 
Beecham 
Consumer 
Healthcare.  Tel: 
0181  500  5151. 


Caps  off  to  Lemsip 

Lemsip  capsules  have 
been  relaunched  as 
Lemsip  Lemcaps,  easy 
to  swallow,  yellow, 
'lemon-shaped' 
capsules,  with  the 
original  formulation  ol 
paracetamol  300mg, 
phenylephrine  5mg 
and  caffeine  25mg. 
Available  in  parks  ol 
leu  or  20,  Lemcaps 
retail  at  £1.55  and 
£2.59  respectively. 

I  Iser-friendly 
packaging  has  been 
adopted  with  cleai 


information,  a 
Freepost  address, 

bleeloile  nillllbel  ,md 

an  e-mail  address  lor 
information  and 
comments. 
Reckitt  &  (  'olman 
Products. 

Tel:  01482  326151. 


On  tooth  patrol 
with  Macleans 

Macleans  Tooth  Patrol 
Gel  (£1.05)  is  a  new 
toothpaste  for  children. 
It  has  a  strawberry, 
minty  taste,  contains 
no  sugar  and  is 
suitable  for  children  of 
all  ages. 

The  children's 
toothpaste  market  is 
currently  worth  around 
£8  million. 

Smithkline  Beecham 
Consumer  Healthcare 
UK. 

Tel:  0181  500  5151. 


New  option  for  piles  sufferers 


Proctocream  I  [(  '  from 
Stafford-Millei  is  the 
Insl  ( )T( '  preparation 
to  combine 
hydrocortisone  and  a 
local  anaesthetic  foi 
the  treatment  ol 
haemorrhoids. 

Proctocream  I  K  ' 
(15g,  £3.79)  conlams 
hydrocortisone  acetate 
1  per  cent  (toui  limes 
the  strength  ol 
existing  <  )T( ' 
preparations)  to 
reduce  inflammation 
and  pramoxine 
hydrochloride  1  pei 
cent  to  alleviate  pain. 


The  P 
producl  is 
indicated 
lo  relieve 
pain,  swelling, 
irritation  and  itching 
associated  with 
uncomplicated 
internal  and  extei  rial 
piles. 

The  cream  should 
be  applied  alter 
defecation  morning 
and  night  up  to  ,i  total 
ol  lour  tunes  a  day. 
Tin1  cream  can  be 
applied  with  the 
finger  lo  extei  nal  piles 
or  by  using  the 


applicator 
supplied  for  internal 
piles. 

Proctocream  HC  is 
not  recommended  for 
anyone  under  1 8 
years  of  age  and  must 
not  be  used  lor  longer 
than  seven  days.  It  is 
contra-indicated  in 
patients  with  known 
allergies  to  the 
constituents  and  in 
pregnant  or 
breastfeeding  women. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 


OVER  THE  COUNTER  28  September  1996 


29 


Redoxon  is  first 
slow  release 
vitamin  C 

Roche  Consumer 
Health  has  introduced 
Redoxon  Slow 
Release,  the  tirst  slow 
release  vitamin  C 
product,  to  its 
Redoxon  range.  It  is 
available  in  packs  ol 
20  (£3.99)  or  40 
capsules  (£7.49). 

Vitamin  C  helps 
maintain  the  body's 
immune  system,  assists 
in  the  absorption  ot 
iron  from  the  diet,  has 
antioxidant  functions 
and  helps  repair  body 
cells  and  tissues.  But 
vitamin  C  is  water- 
soluble  and  cannot  be 
stored  in  the  body  for 
long  periods  of  time. 
Until  now  consumers 
had  to  take  multiple 


Slow  Release 


LONG  LASTING 

Vitamin  C 


doses  ot  the  vitamin  to 
maintain  levels 
throughout  the  day. 
The  new  slow  release 
capsules,  however, 
contain  hundreds  of 
coated  pellets  ot 
ascorbic  acid.  Over  a 
period  of  eight  hours 
these  gradually 
dissolve  providing  a 


steady  release  of  the 
nutrient  during  the 
day. 

Roche  is  backing  the 
new  product  with  a  £2 
million  campaign 
which  includes 
television  advertising. 
Roche  Consumer 
Health. 

Tel:  01707  366000. 


ACE  of  hearts 

Lichtwer  Pharma  has 
extended  the  Kwai 
range  with  a  new 
antioxidant 
combination  product. 

Kwai  ACE  One-A- 
Day  garlic  tablets  (30, 
£5.95)  are  said  to  help 
maintain  a  healthy 
heart  and  circulation. 
The  benefits  to  the 
heart  are  thought  to  be 
achieved  by  the 
antioxidant  properties 
of  vitamins  A,  C  and  E, 
combined  with  those 
ot  the  concentrated 
dried  garlic. 

The  company  is 
supporting  the  launch 
of  the  new  product 
with  a  £500,000 
national  newspaper 
advertising  campaign. 
Lichtwer  Pharma  UK 
Ltd.  Tel:  01628  487780. 


Banish  bad  breath  from  within 


Oratrin  is  a  now 
breath  freshener  from 
Ceuta  Healthcare 
which  "works  from 
within  the  digestive 
system " . 

Oratrin  (48  tablets, 
£2.85)  claims  to  tackle 
breath  odours,  such  as 
garlic,  onions,  spices, 
alcohol  and  cigarette 
smoke,  within  ten 
minutes  and  has  a 
continuing  effect  for 


up  to  three  hours. 

The  product 
contains  no  artificial 
colours,  flavourings, 
preservatives  or  sugar. 
The  main  ingredients 
are  parsley  seed  oil 
and  peppermint  oil. 

Two  to  three  tablets 
should  be  swallowed 
whole  after  meals. 
Ceuta  Consumer 
Healthcare  Ltd. 
Tel:  01202  780558. 


Efamol's  Efalex  launched  to  retail 


Zyma  Healthcare  is 
now  distributing 
Efalex,  the  nutritional 
supplement  from 
Etamol,  formulated  to 
help  dyslexics. 

Efalex  was  launched 
on  a  mail  order  basis 
last  year,  with  the 
claim  that  it  helped 
maintain  eye  and 
brain  function  tor  the 
5  per  cent  ot  the 
population  believed  to 
be  affected  by 
dyslexia. 


Etalex  contains  the 
essential  fatty  acids 
(EFAs)  docosa- 
hexaenoic  acid, 
eicosapentaenoic  acid, 
gamma-linolenic  acid 
(GLA)  and  arachidonic 
acid  (AA),  along  with 
evening  primrose  oil, 
vitamin  E  and  thyme 
oil. 

Etalex  is  available  in 
packs  of  56-  (£7.99)  or 
240- (£24.95)  capsule 
packs. 

Pregnant  and 
breast! eeding  women, 
and  anyone  under 
medical  supervision 
should  consult  their 
doctor  before  taking 
Etalex. 

Zyma  Healthcare  is 
promoting  the  retail 
launch  with  a 
£300,000  press  and  PR 
campaign  due  to 
begin  in  October.  It 
will  be  targeting  the 
parents  of  dyslexic 
children 

Zynici  1  lealthcare. 
Tel:  01306  742800. 


Lanes  launches  Olbas  Inhaler 


Lanes  is  extending  its 
Olbas  range  with  a 
new  pocket-sized 
inhaler  stick.  Olbas 
Inhaler  (£1.89) 
combines  a  blend  of 
natural  oils  -  cajuput, 
eucalyptus,  menthol 
and  peppermint  - 
designed  to  provide 
naturally-based  relief 


from  nasal  congestion. 

Inhalers  are 
individually  blistered 
onto  cards  featuring 
the  Olbas  orange  and 
green.  Lanes  is 
supporting  the  launch 
with  a  £1  million 
advertising  spend. 
Dendron  Ltd. 
Tel:  01923  229251. 


A  to  Zinc  with 
Arkopliarma 

Arkopharma,  the 
herbal  medicine 
manutacturer,  has 
introduced  a  new 
multivitamin  and 
mineral  product  - 
Azinc  Complex  (30 
capsules,  £3.65). 

The  sugar-free 
product  contains  the 
recommended  daily 
allowance  ol  a  range 
of  vitamins  and 
minerals  from  'A  to 
Zinc'.  These  include 
beta-carotene  (a 
precursor  of  vitamin 
A),  vitamin  C,  vitamin 
E,  vitamin  B6,  iron, 
magnesium,  zinc, 
copper,  folic  acid  and 
others. 

Arkopharma  says 
the  supplement  is 
"particularly  etfective 
for  tired,  stressed, 
overworked  people; 
those  who  are 
slimming  and  have  an 
unbalanced  diet;  or 
those  who  are 
regulcirly  taking  part  in 
sporting  activities". 
Arkopharma  (UK)  Ltd. 
Tel:  0181  763  1414. 


Classic  option 
for  the  over-50s 

Roche  is  targeting  the 
over-50s  with  the 
launch  ol  its  latest 
vitamin  and  mineral 
supplement, 
Sanatogen  Classic  50+. 
Containing  15 
nutrients,  including 
ginseng,  ginkgo 
biloba,  iron  and 
potassium,  it  aims  to 
meet  the  needs  ot 
people  in  later  life. 

Classic  50+  is 
available  in  packs  of 
30  and  60  tablets, 
retailing  at  £3.29  and 
£5.69  respectively. 
Roche  Consumer 
Health. 

Tel:  01707  366000. 


NEW 

new,  > 

Sanatogen 

Sanatogen 

50+ 

One  a  day  aloe 
vera  tablets 

The  latest  addition  to 
the  De  Vere  Aloe  Vera 
range  is  a  one  a  day 
tablet  made  from 
standardised  gel, 
which  is  200  times 
more  concentrated 
than  aloe  in  its  natural 
state. 

One  month's  supply 
of  30  tablets  retails  at 
£3.50,  while  a  three- 
month,  90-tablet  pack 
costs  £9.45. 
Aloe  Vera  Ltd. 
Tel:  01892  663212. 


•  Miners  Block 

Miners 

International  is 
relaunching  its 
range  of  block 
mascaras.  New 
Miners  Block 
Mascara  (£2.99)  is 
now  available  in 
black,  brown  and 
navy. 
Miners 

International  Ltd. 
Tel:  01264  350379. 

•  NewOTC 
Difflam  pack 

Dif flam  Oral  Rinse 
is  now  available  in 
a  new  OTC  pack 
(200ml,  £4.99).  To 
mark  the  launch, 
3M  Health  Care  is 
offering  40  prizes  of 
Marks  &  Spencer 
gift  vouchers  in  a 
free  draw  tor 
assistants. 
3M  Health  Care. 
Tel:  01509  611611. 


A  Perfectil 
complexion 

Perfectil  from 
Vitabiotics  is  a  new 
vitamin  supplement 
said  to  help  maintain 
healthy  skin,  hair  and 
nails  (30,  £7.95). 

Each  capsule 
contains  25  nutrients, 
including  essential 
vitamins  and  minerals 
with  natural  plant 
extracts.  The  one  a  day 
formula  has 
antioxidants,  minerals 
and  a  form  of  vitamin 
B3  for  the  skin.  Also 
included  in  the 
formulation  are  two 
herbs  -  echinacea 
(195mg)  and  burdock 
(80mg),  which  the 
company  says  are 
proven  to  play  a  role  in 
maintaining  a  healthy 
complexion. 
Vitabiotics  Ltd. 
Tel:  0181  963  0999. 
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Winter  news  from  Vantage 


New  from  Vantage  foi 
tin'  wintei  season  are 
three  ovei  tin-  counli'i 
nasal  decongestants. 
Vantage  Nasal 
I  )econgestant  Spray 
(22ml,  £2.19)  contains 
oxymetazoline 
hydrochloride  0.05  per 
cent  and  woi  ks  foi  up 
to  eight  hours. 

Vantage  Ncisdl 
Decongestant  Drops 
(10ml,  £1.85)  come  in 
Adult  <ind  Puediatnc 
formulations, 
containing 
xylometazoline 
hydrochloride  0. 1  and 
0.05  per  cent 


respectively.  Both 
work  lei  1 1 1 >  to  ten 
hours  and  can  be 
dispensed  on  the  Drug 
Tariff. 

Vantage  has  also 
extended  its 
handwash  range  with 
a  new  variety.  The 
Antibacterial 
Handwash  (25()ml, 
£1.19)  neutralises 
odours  and  protects 
hands  from  germs.  It 
joins  the  existing  linos 
of  Aloe  Vera  and 
Evening  Primrose. 
AAH  Pharmaceuticals 
Ltd. 

Tel:  01928  717070. 


•  New  from 
Galpharm 

Galpharm  has 
extended  its  product 
range  with  the 
launch  of  Nightcalm 
(20,  £2.09),  and  new 
products  in  its 
diarrhoea  treatment 
range 

Nightcalm 
(diphenhydramine 
hydrochloride  25mg 
tablets),  a  Pharmacy- 
only  medicine,  is 
intended  as  a 


temporary  sleep  aid. 

Enterocalm  Replace 
Oral  Rehydration 
Therapy  (six  sachets, 
£2.49)  is  formulated  to 
replace  the  salts, 
sugars  and  fluids  lost 
with  diarrhoea.  The 
company  is  also 
introducing  a  larger 
36-tablet  pack  (£2.49) 
of  Enterocalm  (light 
kaolin  400mg). 
Galpharm 
International  Ltd. 
Tel:  01220  779911. 


Value  packs  from  Colgate-Palmolive 


Colgate-Palmolive  is 
driving  sales  of  a 
selection  ol  its 
toothpastes  and 
toothbrushes  by 
offering  a  series  of 
special  value  packs. 

( lonsumers  can 
choose  from  three 
value  packs: 

•  100ml  tube  of 
Colgate  Triple  Cool 
St  ripe  Gel  with  a 
Colgate  Total  Youth 
toothbrush  (rsp  £2.49) 

•  100ml  tube  ot 

( !olgate  Total  Fresh 
Stripe  together  with  a 
Colgate  Total 
toothbrush  (rsp  £2.99) 

•  100ml  lube  ol 

'  olqate  lot  a  I  v\  ith  a 


Colgate  Total 
toothbrush  (rsp  £2.99). 

The  pricing 
structure  is  equivalent 
to  selling  the 
toothbrushes  at  halt 
the  retail  price.  Al  the 
same  time,  I  he  packs 
will  prompt  trial  ot 
Colgate  Triple  ( lool 
Stripe  Gel  and 
Colgate  Total  Presh 
Stripe,  two  relatively 
new  products,  and  will 
encourage  consumers 
to  trade-up  to  the 
premium-priced 
(  !olgate  Total 
toothpaste 
( lolgate-Palmolive 
Ltd. 

Tel:  01483  302222. 


The  Floresse  collection  by  Roche 
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Floresse  is  a  range  ol 
health  and  beauty 
supplements  for 
women  combining 
Roche  Pure  Starflower 
Oil  with  vitamin 
benelits.  Products  in 
the  range  inc  lude: 
Floresse  Pule 


Starflower  ( )il,  in 
three  different 
strengths  250mg  (30, 
£3.89  and  60,  £6.99), 
500mg  (30,  £5.99  and 
60,  £8.99)  and 
l.OOOmg  (30,  £7.99). 
Slai  l  lower  <  >il  is  the 
richest  source  of  GLA, 


whirl)  helps  to  keep 

i  In '  I K  idy's  In  ii  mom  IS 
balanced,  skin  healthy 
and  joints  supple. 

Floresse  Body  Boost 
(30,  £7.99)  contains 
r)00iii(|  ot  pure 
Starflower  oil, 
enriched  with  B 
vitamins  designed  to 
appeal  to  women  who 
need  to  slay  on  top  ot 
their  busy  lifestyle. 

Floresse  Skin 
Vitality  (30,  £7.99)  also 
contains  50()mg  ot 
pure  Starl  lower  oil 
and  is  enriched  with 
protective  antioxidant 
vitamins  ( '  and  E  lor 
worm  mi  who  want  to 
revitalise  and  nourish 
their  skin. 
Roche  ( Consumer 
Health. 

Tel:  01707  366000. 


A  bag  of  Hermesetas  sweetness 


Hermesetas  has 
introduced  the  only 
heat-stable, 
granulated  sweetener 
to  the  market. 

I  lermesetas  <  )riginal 
Granulated  is  a 
saccharin -based 
product,  suitable  for 
use  in  looking  and 
baking.  ( 'onsumer 
research  had 


discovered  that  people 
want  a  product  they 
can  cook  and  bake 
with  in  a  similar 
manner  to  sugar,  but 
without  the  calories. 

The  I  lermesetas 
Recipe  Kitchen  has 
created  calorie- 
counted  recipes  using 
the  granulated 
sweetener,  which  are 


available  bom  the 
Hermesetas 
<  !onsumer  Service.  As 
a  special  launch 
promotion,  a  plastic 
(  lip  for  reseating  the 
bag  will  be  given 
away  tree. 

The  entire  range  ol 
I  fermesi 'las 
sweetener  products  is 
distributed  by: 
The  Jenks  ( Iroup. 
Tel:  01494  442440. 


•  Eucryl  freshmint 

Eucryl  is  launching  a 
new  freshmint 
flavour  toothpaste 
(50ml,  £1.39).  The 
new  paste  has  a 
strong  mini  flavour, 
designed  to  f  reshen 


breath  and  hetp 
prevent  the  build-up 
of  stains  caused  by 
smoking,  red  wine, 
tea  and  coffee.  The 
launch  coincides  with 
the  re-launch  of  its 
Original  and 


Freshminf 
Toothpowders 
(E1.09|,  which  have 
new  pack  designs 
and  improved 
formulations. 
LRC  Products  Ltd. 
Tel:  01992  451  111. 


Typharm 
introduces 
Veracur  kit 

Veracur  ( !el  is  m  >w 
available  in  a  complete 
verruca  treatment  kil 
(£3.40).  The  new  pack 
consists  ol  a  15g  lube 
of  Veracur  ( lei,  ten 
waterprool  plasters 
and  an  emery  board, 
and  is  classified  as  a 
( ;SL  product. 

The  active 
ingredient  in  Veracui 
( lei  is  formaldehyde, 
which  causes  the 
verruca  to  harden  so 
thai  it  can  be  removed 
by  abrasion.  The  <|rl 
contains  no  acid 
ingredients  and  is 
suitable  for  use  in 
patients  with  diabetes 
or  poor  circulation. 
Typharm  Ltd. 
Tel:  01202  666626. 


£2  million  spend  on  Colpermin 


Pharmacia  &  I  Ipjohn 
is  promoting  ( !olper- 
min,  a  treatment  for 
irritable  bowel 
syndrome,  with  a  £2 
million  advertising 
spend.  The 
national  campaign 
includes  TV,  radio, 
consumer  and 
medical  press,  PR 
and  advertising. 

The  sustained 
release  peppermint 
oil  capsule  is 
available  in  an 
OTC  pack  ol  20 
(£4.85).  The 
recommended 
dosage  is  one 
capsule,  three 
times  a  day, 
preferably  taken 
30-00  minutes 
before  food.  II 
symptoms  are 


severe  il  can  be 
iik  reased  to  two 
capsules  three  times 
daily. 

Pharmacia  &  Upjohn. 
Tel:  01908  ool  101. 


Colpermin 
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V05  Selects  a  new  hair  colour 
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Alberto- 
Culver  has 
launched  its 
new  V05 
Select  Colour 
range. 

Designed  as 
a  semi- 
permanent 
'wash-in, 
1  wash-out'  hair 
1  colorant  it 
I  offers  a  choice 
|  between 
I  fashion 
I  shades  and 
I  natural 
I  colours  that 
I  help  to  cover 
grey.  VC>5 
Select  (£2.99) 


is  available  in  12 
colours  that  last  for  up 
to  eight  washes  and 
contain  no  peroxide  or 
ammonia.  Every  V05 
Select  includes  a 
ready  to  use  colour- 
sealing  conditioning 
rinse  to  reduce  fading. 

To  make  colour 
selection  easier  an 
'Indicator'  has  been 
introduced  to  show 
the  consumer's  natural 
base  shade  and  her 
expected  colour  result. 

Consumers  can 
claim  on  the  money- 
back  guarantee  if  they 
are  not  satisfied  with 
the  product. 
Alberto  Culver  Co  UK 
Ltd.  Tel:  01256  57222. 


Pantene  Pro-V 
dandruff  control 

Procter  &  Gamble  has 
introduced  Pantene 
Pro-V  Dandruff 
Control  Shampoo 
(200ml,  £1.99)  and 
reformulated  its 
existing  Dandruff 
Control  Shampoo  and 
Conditioner  in  One 
(200ml,  £1.99). 

The  new  shampoo  is 
formulated  with  zinc 
pyrithione,  which 
helps  prevent 
dandruff.  Pro-vitamin 
B5  in  the  Pantyl  B 
complex  is  said  to 
nourish  the  hair  and 
strengthen  the  cuticle. 
Procter  &  Gamble 
(Health  &  Beauty 
Care)  Ltd. 
Tel:  01932  890000. 


Bag  some  glamour  with  Ultraglow 


Ultraglow  Cosmetics 
is  running  an  added 
value  promotion  from 
early  October. 
Customers  who  buy 
Ultraglow 
Original  Bronzing 
Powder,  or 
Complexsun  UV, 
plus  the  Ultimate 
Duster  Brush 
(total  cost  around 
£17)  receive  a 
glamorous, 
suedette  barrel 
bag  free. 
Available  in 
classic  black,  the 
neat  but  spacious 
zip-around  bag  is 
made  from 
luxurious,  sponge 
clean  suedette, 
embossed  with 


the  Ultraglow 
monogram. 
Ultraglow  Cosmetics 
Ltd. 

Tel:  01206  862762. 


Schwarzkopf's  new-look  Supersoft 


Schwarzkopf  is 
relaunching  the 
Supersoft  hair  care 
range  with  new 
packaging  and  an 
innovative  vitamin- 
based  formulation 
designed  to  nourish, 
strengthen  and  protect 
the  hair. 

The  new 
formulation 
incorporates  an 


'Active  Vitamin 
Complex'.  The 
combination  of  Pro- 
vitamin B5  with  a  hair 
enhancer  is  said  to 
help  care  for  and 
protect  the  hair. 

The  new  pack  has  a 
more  'feminine'  look, 
and  colour-coding 
across  the  range  to 
differentiate  between 
the  four  variants. 

Sharron  Davies,  the 
well  known  sports 
celebrity,  will  be 
endorsing  the 
Supersoft  hair  care 
range  in  a  high-profile 
PR  campaign  this 
autumn.  The  support 
plan  will  coincide  with 
her  television 
appearance  as 
presenter  of  a  new  TV 
programme. 
Schwarzkopf  Ltd. 
Tel:  01296  314000. 


O  Macleans  Total 

Macleans  Total  is  a 
new  toothpaste, 
formulated  to  help 
provide  maximum 
cleaning  and 
protection  against 
plague  acid, 
particularly  at  the 
gum  line. 

The  new  line  is 
available  in  50ml 
(£0.99)  and  100ml 
(£1.79)  tubes. 
Macleans  Mouth 
Guard  is  also  being 
relaunched  with  a 
new  pack  design. 
The  range  is 
available  in  75ml 
trial-sized  bottle 
(£0.59),  and  250ml 
(£1.85)  and  500ml 
(£2.99)  packs. 
Smithkline 
Beecham  Consumer 
Healthcare. 
Tel:  0181  560  5151. 


Dandruff  control  from  Neutrogena 


Neutrogena  has 
introduced  a  new 
Long  Lasting  Dandruff 
Control  shampoo  with 
ketoconazole  (1  per 
cent)  as  its  active 
ingredient.  Devetoped 
and  patented  by 
parent  company 
Johnson  &  Johnson, 
the  new  ketoconazole 
formulation  is  said  to 
get  rid  of  dandruff 
more  effectively  than 
existing  cosmetic, 
anti-dandrutl 
shampoos. 

The  company 
recommends  using  the 
shampoo  twice  a  week 
to  control  dandruff. 
Suitable  for  all  hair 
types,  Neutrogena 
Long  Lasting  also 
contains  a  conditioner. 

'Two-week'  25ml 
sample  packs  are 
available  at  £0.99. 


Full-size  100ml  and 
200ml  bottles  retail  at 
£3.99  and  £6.99. 

The  launch  is  being 
supported  by  TV  and 
press  advertising, 
worth  around  £11 
million,  which  will 
break  in  October,  and 
a  nationwide  sampling 
campaign. 

Neutrogena  (UK)  Ltd. 
Tel:  01628  822222. 


Classic  collection  for  modern  women 


Classic  is  a  new 
fragrance  range  from 
Bronntey.  The 
perfume  combines 
florals  and  fruits  with 
base  notes  of  amber 
and  sandalwood. 

The  range  consist  of: 
hand  soap  (box  of 
three  x  lOOg,  £12.95), 
bath  relaxant  (200ml, 
£8.95);  moisturising 
body  spray  (100ml, 
£8.95);  moisturising 
shower  gel  (200ml, 
£8.95);  and  eau  de 
toilette  (50ml,  £13.95). 


Bronnley  is  also 
offering  the  new 
range  in  a  setection  of 
packaged  coffrets. 

Products  in  the 
Classic  range  also 
contain  aloe  vera  oil, 
ginseng,  witch  hazel, 
birch  and  silk  protein. 
The  moisturising 
shower  gel  and  body 
spray  are  enriched 
with  panthenol  to 
smooth  and  soften  the 
skin. 

H  Bronnley  &  Co  Ltd. 
Tel:  01280  702291. 


Scent  of  Shimo 

Shimo  is  a  new  floral 
fragrance  from  the 
House  of  Monsoon. 
Available  from 
October  1 ,  it  combines 
top  notes  of  lychee, 
bergamot  and 
gardenia;  enhanced  by 
apricot  and  freesia; 
and  finished  with  heart 
notes  of  jasmine  and 
rose. 

The  collection 
consists  of  eau  de 
toilette  (30ml,  £18.95 
and  50ml,  £25.95); 
parfum  (15ml,  £29.95); 
perfumed  mist  (100ml, 
£9.95);  bath  and 
shower  gel  (200ml, 
£9.95);  and  body  lotion 
(200ml,  £14.95). 

Coty  is  promoting 
Shimo  with  a  £2 
million  advertising  and 
promotional  spend. 
Coty  (UK)  Ltd. 
Tel:  01734  302302. 


New  Baroque 
decadence 

Barogue,  the  new 
fragrance  from  Yard- 
ley,  marks  a  departure 
from  the  usual  floral 
image  of  the  company. 
The  f  ragrance  is 
designed  to  recapture 
"the  glamour  and 
decadence  of  the 
barogue  era"  and 
combines  notes  of 
mandarin,  syringa, 
freesia,  jasmine, 
stephanotis  and  peony; 
mixed  with  apricot, 
sandalwood,  amber 
and  musk.  Barogue  is 
available  as  an  eau  de 
toilette  in  15ml  (£6.95), 
30ml  (£12.95),  and 
50ml  (£16.95)  sizes. 

The  new  fragrance  is 
being  launched  by 
Linda  Evangelista,  the 
new  face  of  Yardley. 
Yardley  of  London. 
Tel:  01268  522711. 
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Soft  and  Sensitive  Aquairesh  Flex 


Aquafresh  Flex 
Sensitive  is  a  new 
toothbrush  trom 
Smithkline  Beecham, 
featuring  an  outer 
area  ot  setter  bristles, 
designed  to  be  gentle 
on  the  gums,  and  a 
flexible  neck  which 
makes  movement 
around  the  mouth 
easier.  The  non-slip 


rubber  handle  has 
been  redesigned  to 
offer  a  more 
comfortable  gup. 
There  is  also  bright, 
new  packaging, 
featuring  a  pink  wave 
design. 

Smithkline  Beecham 
Consumer  Healthcare 
Ltd. 

Tel:  0181  560  5151. 


Oxy  adopts  a  more  Sensitive  line 


Smithkline  Beecham 
has  extended  its  Oxy 
brand  with  a  new  line. 

Oxy  Sensitive 
combines  formulated 
skin  smoothers  with 
moisturisers  designed 
to  prevent  spots  and 
cater  for  those  with 
sensitive  skin. 


The  complete 
cleansing  range 
includes:  facial  wash, 
tacial  pads  and 
cleanser,  all  retailing 
at  £3.19. 

Smithkline  Beecham 
Consumer  Healthcare 
UK. 

Tel:  0181  560  5151. 


•  Reviving  Footsoak 

Tisserand 
Aromatherapy 
Reviving  Footsoak 
(100ml,  £5.60)  with 
added  moisturisers 
and  vitamin  E  is 
designed  to  soothe 
and  refresh  tired 
feet.  The  lotion 
contains  peppermint 
to  invigorate  and 
cool  the  feet  and 
kanuka,  an 
antibacterial  oil  that 
helps  fight  fungal 
infections,  a  common 
problem  for  feet. 
Aromatherapy 
Products  Ltd. 
Tel:  01273  325666. 


•  New  Buttercup 
medicated  sweets 

Buttercup  medicated 
sweets  have  been 
reformulated, 
repackaged  and 
reshaped.  The  new 
square-shaped 
sweets  can  be 
packed  in  a  flexible 
compact  outer.  Pfizer 
Consumer  Health- 
care is  spending  £1 
million  on  television 
advertising  and  PR 
tor  the  brand, 
running  throughout 
the  winter  season. 
Pfizer  Consumer 
I  lealthcare. 
Tel:  01420  84801. 


Ice-cold  action  with  Cool  X 


Robinson  Healthcare 
has  added  a  new  first 
aid  product  to  its  Fast 
Aid  range. 

New  Cool  X 
(resealable  pack  oi 
three,  £3.99)  is  an 
adhesive  plaster  with 
a  gel  pad  which 
provides  a  long- 
lastmq,  ice-cold  action 
for  bruises,  sprains 


and  si  rains  loi  up  lo 
six  hours,  it  can  be 
moulded  to  the  body 
slraiqhl  liom  the  pack, 
with  no  need  loi 
reliiqoialion.  ( 'ool  X  is 
made  Irom  a  solt  non- 
woven  material  which 
is  said  to  be 
comfortable  lo  wear. 
Robinson  I  Irallhcaio. 
Tel:  01246  220022. 


Wind  relief  from  Setlers 

Setlers  Wind-eze  is  a  new  GSL  product 
trom  Stafford-Miller.  Unlike  antacids,  the 
new  remedy  is  formulated  to  relieve 
trapped  wind  and  its  symptoms,  such  as 
bloating  and  pain.  Each  peppernnnl- 
flavoured,  chewable  tablet  contains 
simethicone  125mg  which  can  disperse 
trapped  wind  by  breaking  it  up  into 
small  bubbles. 

The  recommended  dose  is  one  or  two 
tablets  to  be  chewed  three  or  lour  times  a 
day,  or  as  required  alter  meals.  They 
should  not  be  used  for  longer  than  14 
days.  Setlers  Wind-eze  is  available  in 
packs  ol  ten  (£1.55)  or  30  (£2.99)  tablets. 

Nationwide  television  advertising  tor 
the  product  will  lea  lure  Alan  from  the 
Setlers  Antacid  commercials. 

One  in  three  people  in  Britain  suffer 
the  discomfort  of  trapped  wind  and  many 
sufferers  do  no)  treat  the  problem  or  else 
inappropriately  treat  it  with  an  antacid. 
Stafford-Miller  Ltd.  Tel:  01707  331001. 


•  New  Carex  variant 

Cussons  has  extended  the  Carex 
range  with  a  new  moisturising,  anti- 
bacterial formulation.  Carex  with 
Soothing  Aloe  Vera  and  Eucalyptus 
(250ml,  £1.59)  has  a  fresh  fragrance 
and  combines  the  moisturising  and 
healing  properties  of  aloe  vera  with 
the  natural  antiseptic  properties  of 
eucalyptus. 

Cussons  (UK)  Ltd.  Tel:  0161  491  8000. 

•  Kamillosan  reformulation 

Kamillosan  Ointment,  widely  used  to 
alleviate  the  soreness  of  the  nipples 
associated  with  breastfeeding,  has 
been  reformulated  to  remove  peanut 
oil.  II  now  contains  extracts  of  natural 
chamomile  in  a  base  ot  maize  oil, 
purified  lanolin  and  beeswax. 
Norgine  Ltd.  Tel:  01895  826600. 


New  improved  Farley's  meals 

Farley's  dry  baby  meals  ranges  have 
improved  recipi 's  and  extra  varieties, 
following  a  major  relaunch  by  I  lemz. 

Lancashire  I  lotpot,  I  fawaiian  Special 
Chicken  and  Seven  Cereal  have  been 
introduced  into  Farley's  Dry  Meals, 
which  were  previously  known  as  Farley's 
Tuners.  I  lem/  has  also  improved  and 
renamed  established  varieties,  such  as 
( !auliflower  ( !heese,  which  has  been 
renamed  ( lauliflower  &  Broccoli  ( Iheese; 
and  Farmhouse  Vegetables  &  ( 'bicker) 
replaces  ( 'hicken  ( !asserole. 

The  relaunched  range  also  features  the 
1  loin/  logo  on-pack  for  the  Inst  time. 

For  babies  older  than  seven  months, 
Farley's  lunioi  (  'hoice  has  new  Pear  & 
Apple  ( )at  Cereal,  Chicken  &  Mushroom 
Supreme  and  Pear  &  Blackberry  Dessert. 
H  J  Heinz  Co  Ltd.  Tel:  0181  848  2193. 


Advertisement  Feature 

Countdown 
to 

Christmas 
with 
Lemsip 


the  Lemsip  12 
Weeks  of 
Christmas 

competition  in 

Chemist  & 
Druggist 


***** 


To  get  into  the  festive 
spirit  and  to  eelebrate  their 
new  extended  range,  the 
makers  of  Lemsip,  the 
leading  range  of  eold  and 
flu  remedies,  offer  you  the 
chance  to  have  an  early 
celebration. 
Starting  from  the 
October  5  issue  of  Chemist 
&  Druggist  through  to  the 
end  of  December,  there 

will  be  a  brand-new 
competition  appearing  in 
C&D  each  week.  All 
weekly  entries  will  be 
automatically  entered  into 
a  Grand  Christmas  Prize 
Draw  in  December. 

You  never  know,  it 
could  be  you! 
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Total  drive  by  Colgate-Palmolive 


£250,000  relaunch  for  Scholl  Footcare  ranges 


Colgate-Palmolive  is 
encouraging  trial  of  its 
Colgate  Total  range  of 
toothpastes  with  a  door- 
drop  mailing  to  5.5 
million  homes,  offering 
consumers  £0.20  off  a 
tube  of  Colgate  Total  or 
Colgate  Total  Fresh 
Stripe,  plus  £0.35  oft  a 
Colgate  Total  brush. 

The  mailshot,  part  of 
a  £13  million-plus 


Crookes  I  lealthcare  is 
spending  £5  million  in 
a  promotion  of  its 
entire  winter 
medicines  portfolio, 
which  includes 
Nurofen  Cold  &  Flu, 
Strepsils,  Deguadin, 
Deguacaine  and 
Karvol. 

The  extensive 
promotional  campaign 
includes:  a  £2. 5m 
television  campaign 
across  the  Strepsils 


Sudafed's  top-selling 
24-tablet  pack  has 
been  given  a  new  look 
as  the  first  stage  in  a 
pack  redesign  for  the 
decongestant  brand. 

The  new  packaging 
has  been  designed  to 
increase  on-shelf 
impact  through  clear 
graphics  and 
distinctive  colour- 
coding  for  the 
different  products  in 
the  range. 


spend  behind  Colgate 
toothpaste  this  year, 
highlighting  the 
benefits  of  the  Colgate 
Total  range  and 
raising  awareness  of 
Colgate  Total  Fresh 
Stripe,  a  relative 
newcomer  which  was 
launched  in  May. 
Colgate-Palmolive 
Ltd.' 

Tel:  01483  302222. 


range,-  a  national  TV 
campaign  for  Nurofen 
Cold  &  Flu  and  Karvol; 
an  educational 
pharmacy  training 
package  across  the 
throat  care  brands; 
and  a  Karvol  sleep 
management 
programme  for  health 
visitors,  and  GP 
literature. 

Crookes  Healthcare 
Ltd. 

Tel:  0115  953  9922. 


According  to  the 
most  recent 
independent  market 
data,  Sudafed's 
sterling  brand  share 
(tablets  and  liguid)  of 
the  £14.3  million  oral 
decongestant  market 
has  increased  from  34 
per  cent  in 

March/ April,  1995,  to 
37.2  per  cent. 
Warner  Lambert 
Consumer  Healthcare. 
Tel:  01703  641400. 


Scholl  Footcare  is 
relaunching  its 
Remedies  (corns, 
bunions,  blisters),  Foot 
Files,  Hidden  Comfort 
and  Winter  Insoles 
ranges.  The  relaunch 
is  being  supported  by 
a  £250,000  advertising 
spend,  with  particular 
emphasis  on  its  corn 
and  blisters  ranges. 

A  new  pack  design 
incorporates  Scholl's 
yellow  and  blue  livery, 
with  colour-coding  to 
assist  in  product 


New  look  for 
Cystopurin 

Cystopunn,  the 
cystitis  treatment  from 
Roche  Consumer 
Health,  has  been 
repackaged  to 
increase  its  on-shelf 
impact. 

The  new  packaging, 
featuring  a  line- 
drawing  of  a  female 
clearly  indicates  what 
the  product  is  and 
who  it  is  aimed  at. 
Bright  blue 
background  and  new 
graphics  will  make 
the  new  box  stand  out 


L'Oreal  Plenitude  has 
extended  its  Revitalift 
range  with  a  new  anti- 
wrinkle  and  firming 
eye  cream. 

Revitaiift  Eyes 
(15ml,  £7.99)  is 
designed  to  control 
the  loss  of  elasticity 
and  reduce  visibility  of 
lines. 

Ingredients  in  the 
new  cream  include: 
Par-Elastyl,  a 
vegetable  protein 
which  helps  improve 


•  Dark  &  Lovely 

'No  Mistake'  Dark 
&  Lovely  is  a  new 
Afro  hair  relaxer 
from  Carson 
Products. 

Designed  for 
home  use  and 
carrying  the  'No 
Mistake'  guarantee, 
the  relaxer  (boxed 
kit,  £3.99)  is 
formulated  to 
straighten  hair 
without  scalp 
irritation  or  hair 
damage. 
Dooa  Cosmetics. 
Tel:  0171  978  1771. 


dilferentiation.  Scholl 
has  also  improved  on 
products  within  its 
Footcare  range.  Its 
Dual  Action  Foot  File 
features  a  new  easy  to 
grip  handle,  and 
angle-shaped  head, 
and  its  Bunion 
Protectors  now  have 
extra-soft  pads. 

A  press  campaign 
will  be  running 
throughout 
October/November. 
Scholl  is  also 
launching  a  holiday 


the  skin's  firmness  and 
elasticity;  Retinol  A, 
which  produces 
vitamin  A  and  helps  to 
accelerate  skin  cell 
renewal;  and  a  UVB 
filter,  which  provides 
protection  against  sun 
damage. 

Revitalift  Eyes  has  a 
fragrance-free 
formulation  and  is 
targeted  at  40-45- 
year-old  women. 
L'Oreal. 

Tel:  0171  937  5454. 


Rhone-Poulenc  Rorer 
has  just  launched  a 
new  trade  promotion 
for  Brolene  which 
coincided  with 
National  Eyecare 
Week  (September  23- 
29). 

The  educational 
programme,  targeting 
both  pharmacists  and 
pharmacy  assistants, 
involves  charts  to  help 
identity  and  diagnose 
specific  ailments 
affecting  the  eyes  and 
the  necessary 
treatments  to 


promotion  that 
interlinks  with 
relaunch  activity  in 
pharmacy  outlets. 
Consumers  buying 
two  promotional 
packs  from  the  Scholl 
foot  care  range 
between  September 
and  May  31,  1997,  can 
save  £120  on  holidays 
from  brochures  of 
participating  ABTA 
tour  operators 
Schoif  Consumer 
Products. 
Tel  01582  482929. 


recommend. 

To  support  this 
initiative  the  company 
has  produced  brand- 
new  POS  materials, 
including  shelf  edgers, 
and  Brolene-branded 
pens  and  scrip  boards 
tor  pharmacy  use.  The 
boards  also  remind 
pharmacists/assistants 
of  the  categories 
which  exempt 
customers  from 
prescription  charges. 
Rhone-Poulenc  Rorer 
Ltd. 

Tel:  01323  534000. 


Crookes  targets  winter  remedies 


New  packaging  for  Sudafed  24s 


on  the  shelf.  A  pack  of     Roche  Consumer 

six  sachets  retails  at  Health. 

£3.59.  Tel:  01707  366000. 


Plenty  to  Revitalift  those  eyes 


Brolene  educational  programme 


•  Dalivit 
campaign 

Eastern  Pharma- 
ceuticals has 
launched  a 
consumer  PR 
campaign  in 
women's  magazines 
for  Dalivit  once  a 
day  multivitamin 
drops  for  children, 
along  with  new 
packaging  and  pack 
sizes  (25ml,  £2.70 
and  50ml,  £4.60). 
Eastern  Pharma- 
ceuticals Ltd. 
Tel:  0181  569  8174. 
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Changes,  changes,  changes;  there 
isn't  a  month  that  goes  by  when 
there  isn't  some  sort  of 
reorganisation  or  new  protocol. 
This  week  customers  have  handed 
me  the  new  prescription  forms, 
which  have  confused  them  yet 
again.  Some  of  them  had  only  just 
managed  to  come  to  grips  with  the 
previous  one. 

Of  course,  the  biggest  change  in 
recent  years  has  been  the 
regrading  of  some  POM  medicines 
to  P.  In  some  cases,  this  has  led  to  a 
more  convenient  way  of  obtaining 
medication,  especially  when  the 
customer  is  desperate  for  relief 
from  their  ailment.  One  lady  told 
me  that  she  will  be  eternally 
grateful  that  she  can  now  purchase 
effective  thrush  treatments  over  the 
counter.  I  think  she  was  expressing 
the  views  of  a  lot  of  our  female 
customers  because  about  half  of  all  women  will  experience  a  thrush 
attack  at  some  time,  and  a  third  report  one  attack  a  year.  All-out  P 
products  for  thrush  are  sold  under  the  supervision  of  the  pharmacist. 

One  big  change  that  has  hit  us  like  a  bolt  out  of  the  blue  is  that  our  little 
shop  has  recently  been  taken  over  by  a  very  large  national  company,  and 
the  staff,  including  myself,  have  been  handed  over  as  if  we  were  part  of 
the  stock.  We  had  no  idea  that  this  was  going  to  happen.  We  all  feel  a 
great  sense  of  loss,  since  we  were  a  small  team  that  worked  efficiently 
together  serving  the  local  community.  A  lot  of  things  have  changed.  There 
is  little  room  now  for  individuality  or  new  ideas.  We  now  have  to  do  what 
the  faceless  administrators  say.  Of  course,  not  all  the  changes  are  bad,  and 
I  think  the  company  has  done  its  best  to  welcome  its  new  employees. 
While  it  has  given  us  a  few  benefits  that  we  didn't  have  before,  it  has  also 
taken  some  away.  This  change  has  enabled  me  to  appreciate  the  saying 
'Small  is  beautiful'.  Now  it  has  gone  forever  ... 


MEANWH,Lf... 


SO  TELL  ME  /4<S»/A/  WHAT 
THAT  MAN  IN  TH£  WH/TE , 
COAT  DOSS  I 
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Setlers  is  taking  off  in  a  NEW  direction  with  the  launch  of  NEW  Setlers  Wind-eze. 
Wind  is  a  common  problem  and  while  traditional  antacids  are  not  designed  specifically 
for  trapped  and  painful  wind,  NEW  Setlers  Wind-eze  is.  It's  a  chewable  tablet  that  is 
specially  formulated  to  gently  disperse  trapped  wind  without  embarrassment. 
And  by  the  look  on  Alan's  face,  it's  certainly  brought  him  express  relief!  Over  the  coming 
year  Stafford-Miller  will  be  giving  extensive  support  to  NEW  Setlers  Wind-eze,  including 
national  TV  advertising,  to  highlight  that  New  Setlers  Wind-eze  could  be  the  relief 
your  customers  are  looking  for.  So  help  your  customers  suffering  from  trapped  wind  make 
the  right  choice  by  recommending  NEW  Setlers  Wind-eze  to  bring  express  relief. 

Express  relief  from  the  pain 
of  trapped  wind. 


Product  Information.  SETLERS  WIND-EZE  Presentation:  Setlers 
Wind-eze,  Simethicone  USP  125mg  in  a  white  tablet-  Dosage  and 
administration:  1-2  tablets  to  be  chewed  before  swallowing,  3  or  4  times 
daily  or  as  required  after  meals.  Not  recommended  for  children  under  12 
years.  Uses:  Antlflatulent  defoaming  agent  for  the  symptomatic  relief  of 
flatulence,  wind  pains,  bloating,  abdominal  distention  and  other  symptoms 


on  your 


associated  with  gastrointestinal  gas.  Precautions:  Should  not  be  used  by 
patients  with  known  hypersensitivity  to  any  of  the  ingredients.  Do  not  use  for 
longer  than  14  days.  Seek  medical  advice  if  symptoms  persist  or  worsen. 
Legal  category:  GSL  Cost  inclusive  of  VAT:  £1.55  (10  s)  £2.99  (30's) 
Product  licence  number:  PL  0036/0084  Product  licence  holder:  Stafford 
Miller  Limited,  Welwyn  Garden  City,  Herts.  AL7  3SP  Date  of  preparation  July  1996. 


